BIsANS 


The  U.  S.  S.  Constitution  was  nick¬ 


named  “Old  Ironsides”  because 


British  cannon  balls  bounced 


off  her  sides.  She’s  still  guarding 


our  heritage  today. 


There  are  probably 


more  O’somethings 


and  McSomebody’s  per 


square  inch  in  South 


Boston  than  anywhere 


west  of  County  Mayo. 


And  more  politicians, 


A  lot  of  people  think 


that  the  greatest  base 


ball  game  ever  played 


was  the  sixth  game 


of  the  1975  World  Series. 


It  was  played  right  here 


at  Fenway  Park. 


Everyone  knows  where 


baked  beans  came  from. 


In  Boston  Julia  Child  is 


the  creme  de  la  creme 


of  French  chefs. 


Is  it  pronounced 
Haaavad  or  Hawvid? 
Anyway  it’s  a 
great  university. 
Even  if  it  is  in 
Cambridge. 


Witches  were  hung  here. 
British  soldiers  camped  here. 
Washington  strolled  here. 
Boston  Common  is  a  most 
uncommon  park. 


Boston  is  a  great  town.  And  it’s  our  town. 

@he  liScuitcin  (@iobe 

Have  you  seen  The  Globe  today? 


Hong  Kong  may  have  its  junks, 
London  its  houseboats  and 
Venice  its  Gondolas.  But  only 
Boston  has  swan  boats. 


Joint  operating 
arrangement  may 
faii  in  Anchorage 

Profit  gains 
posted  by  8 
pubiic  groups 

Duai  screen 
make-up  system 
put  on  maiket 


Carter  attacks 
erratic'  Volpe 


Boston  has 


Boston  is  waking  up  to  a  new 
newspaper  these  mornings. 

It’s  a  paper  with  a  fresh,  new  look 
and  a  fresh,  new  spirit.  With  new 
writers  to  read.  New  features  to  enjoy. 


It’s  a  brighter,  breezier,  easier-to- 
read  paper. 

No  wonder  it’s  already  the  No.  1 
morning  newspaper  in  New  England. 

That’s  right.  The  Herald. 
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From  the  Desk  Of  L  11 

Roy  Stryker 

General  Advertising  Manager 
The  SYRACUSE  NEWSPAPERS 

It's  no  small  wonder  SYRACUSE  is  rated 

"AMERICA  'S  BEST  TEST  MARKET  "  and 
NUMBER  ONE  in  COLOR  in  New  York  State... 

Here  are  some  reasons  for  the  excitement... 

Population—  2,404,600 
Effective  Buying  Income-  $7,350,458,000 
Total  Retail  Sales-  $3,817,871,000 
^  General  Merchandise  Sales-  $539,399,000 
^  Food  Sales—  $955,067,000 

If  you  want  to  he  current  with  the  movement  of  your 
products  and  seriously  desire  to  improve  your  hottom 
line  figures  you  can  start  things  happening  in  a  hurry 
hy  including  The  SYRACUSE  NEWSPAPERS. 

We'd  like  to  work  with  you  on  your  next  saies 
activity!  Inquire  about  our  continuing  promotion  - 
"Clip  the  Coupons  &  Save!"  /  ^ 

t-  •  /7  M  IIIMJIMII 


15  County  Circulation  Area  Figures 
from  “Sales  Management  1976 
Survey  of  Buying  Power". 


‘'SE  newspapers 

697.3020 
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Newsbriefs 


MONUMENT  to  Paul  Julius  Reuter,  founder  of  Reuters 
news  service  in  1851  in  London,  was  unveiled  October  13 
by  Edmund  de  Rothschild,  president  of  bankers  N.M. 
Rothschild  &  Sons  Ltd.  and  a  descendant  of  Reuters'  first 
customer.  The  granite  bust  is  in  the  court  of  London's  Royal 
Exchange  Buildings  in  the  financial  district,  where  Reuter 
had  his  office. 
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NOVEMBER 

7- 9 — DiLitho  Users,  Marriott  Hotel,  Dallas. 

8- 10 — ANPA  Key  Executives  Conference,  Airport  Marino  Hotel,  Dallas/ 

Fort  Worth  Airport,  Co-sponsored  by  Texas  Daily  Newspaper  Associ¬ 
ation, 

9- 12— Associated  Press  Managing  Editors  Association,  New  York  City 

Hilton. 

10- 12 — Suburban  Newspapers  of  America  Editorial  Seminar,  Pittsburgh 

Hilton. 

11- 13 — Pennsylvania  Newspaper  Publishers  Association  Foundation 

Newspaper  Institute  Circulation  Seminar,  Sheraton  Harrisburg  Inn, 
Harrisburg. 

14-17 — International  Newspaper  Promotion  Association,  Promoting  the 
Total  Newspaper  Seminar,  Chicago  O'Hare  Hyatt  Regency. 

14- 17 — Southern  Newspaper  Publishers  Association,  Boca  Raton,  Flori¬ 

da. 

15- 17 — ANPA  Labor  Negotiations  Seminar,  San  Francisco  Hilton,  San 

Francisco,  Calif. 

17- 20 — International  Newspaper  Promotion  Association,  Newspaper  Re¬ 

search  Seminar,  Chicago  O'Hare  Hyatt  Regency. 

18- 20 — New  England  Society  of  Newspaper  Editors,  Hanover  Inn, 

Hanover,  N.H. 

20 — A.  J,  Leibling  Counter-Convention,  New  York  Hilton,  New  York  City, 


Stuart  D.  Watson,  chairman  of  the  board  of  Heublein  Inc. 
and  onetime  president  of  the  Marschalk  Co.  Inc.  ad  agency, 
was  elected  to  the  board  of  directors  of  Harte-Hanks  News¬ 
papers  Inc.  Watson  is  currently  chairman  of  the  Greater 
Hartford  Chamber  of  Commerce  and  a  director  of  several 
companies  in  Connecticut. 

*  *  ♦ 

Sale  of  100%  of  the  common  stock  of  the  Joplin  Globe 
Publishing  Co..  Joplin,  Mo.,  to  Ottaway  Newspapers.  Inc., 
subsidiary  of  Dow  Jones  &  Company.  Inc.  was  completed 
November  1.  The  Joplin  Globe  has  a  circulation  of  40,002 
daily  and  41,903  Sunday.  James  H.  Ottaway,  Jr.,  president 
and  chief  executive  officer  of  Ottaway  said  that  Fred  G. 
Hughes  continues  as  president  and  general  manager,  and  H. 
Lang  Rogers  as  publisher  and  executive  editor  of  the  com¬ 
pany.  The  sale  does  not  include  an  interest  in  TV  station 
KOAM-TV  in  Joplin  which  was  sold  prior  to  completing  the 
transaction. 

*  *  * 

Dymo  Graphic  Systems  announced  this  week  the  acquisition 
of  Xylogics  Systems.  Inc.,  and  will  consolidate  the  firm  into 
the  Dymo  operation.  Xylogics  has  been  providing  software 
and  hardware  interfaces  for  Dymo's  copy  processing  sys¬ 
tems  since  1972.  There  are  currently  over  50  Dymo/Xylogic 
systems  in  use  world  wide  primarily  with  newspapers. 

Ik  *  3k 

The  Chicago  Sun-Times  has  concluded  1 1  months  of  testing 
the  Rycoline  Dilitho  system  in  its  press  room.  Although  the 
tests  were  satisfactory,  the  newspaper  is  not  going  to 
proceed  further  with  the  system  because  of  delay  in  the 
timetable  in  converting  to  cold  type. 

♦  *  * 


DECEMBER 

JANUARY 

8- 11 — Great  Lakes  Newspaper  Production  Conference.  Marc  Plaza,  Hotel 

and  Milwaukee  Convention  Center. 

9- 12 — National  Retail  Merchants  Association,  New  York  City  Hilton 
13-15 — ICMA  Circulation  Management  Seminar,  Troy  State  U.,  Troy.  Ala. 
20-22 — Arizona  Newspapers  Association,  Marriott  Hotel,  Tucson,  Ariz. 
20-22 — Kentucky  Press  Association.  Stouffer's  Inn,  Louisville.  Ky. 

20-23 — New  England  Press  Association,  Sheraton-Boston  Hotel,  Boston, 

Mass 

23-26 — International  Newspaper  Advertising  Executives,  sales  confer¬ 
ence,  Diplomat  Hotel,  Hollywood,  Florida. 

27-29 — Tennessee  Press  Association  and  UT-TPA  Press  Institute,  Hyatt 
Regency.  Nashville.  Tenn. 

30-Feb.  4 — Suburban  Newspapers  of  America  Mid-Winter  Management 
Conference,  Cerromar-Dorado,  Puerto  Rico. 

FEBRUARY 

3-5 — International  Circulation  Managers  Association  Legal  Symposium. 
Sheraton  Hotel.  Dallas.  Tex. 

10- 12 — Ohio  Newspapers  Association,  Sheraton-Columbus  Motor  Hotel. 

Columbus. 

17- 19 — New  England  Association  of  Circulation  Executives.  Boston  Mar¬ 

riott,  Newton,  Mass. 

18- 20 — Mississippi  Valley  Classified  Advertising  Managers  Association 

and  National  Telephone  Supervisors.  Pick-Congress  Hotel.  Chicago, 
III. 

26- March  1 — Inland  Daily  Press  Association,  Camino  Real  Hotel. Mexico 

City, 

27- March  1 — Texas  Daily  Newspaper  Association,  Fairmount  Hotel,  Dal¬ 

las.  Tex. 

MARCH 

3-5 — Pennsylvania  Newspaper  Publishers'  Association  Editors  Seminar. 

Sheraton-Harrisburg  Inn,  Harrisburg.  Pa. 

30-April  1 — America  East  Newspaper  Production  Conference,  Hershey 
Convention  Center,  Hershey,  Pennsylvania. 

APRIL 


Two  reporters  for  Pacific  News  Service  were  denied  access 
to  the  probate  files  of  the  late  newspaper  publisher  William 
Randolph  Hearst  by  Superior  Judge  Neil  A.  Lake  of  Los 
Angeles  on  October  27.  Lake  ordered  the  files  open  to  the 
public  last  July  21  but  Hearst  family  attorneys  appealed  this 
decision.  Lake  said  September  24  that  the  files  must  remain 
closed  pending  outcome  of  the  appeal.  Peter  Wiley  and  Le- 
land  Lubinski  have  sought  the  files  for  a  story  on  businesses 
and  properties  owned  by  the  Hearsts.  Hearst  attorneys  said 
addresses  and  financial  information  in  the  documents  consti¬ 
tuted  a  “hit  list”  for  the  family,  which  has  received  several 
threats  since  the  kidnaping  of  Patricia  Hearst. 
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2-3 — North  Carolina  Press  Association  Mechanical  Conference.  Jane  S. 
McKimmon  Extension  Education  Center,  North  Carolina  State  Uni¬ 
versity,  and  Hilton  Inn,  Raleigh. 

25- 28 — American  Newspaper  Publishers  Association,  Fairmont  Hotel,  San 

Francisco.  California. 

26- 29 — PNPA  Foundation  Newspaper  Institute  Advertising  Seminar, 

Sheraton-Harrisburg  Inn.  Harrisburg,  Pa. 
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How  bullish  is  your 

rate  card? 


If  you  sell  advertising  space  or  time,  you  know 
your  rate  card  isn’t  just  a  list  of  prices. 

It’s  your  statement  of  confidence.  - 

When  your  rate  card  is  bullish,  it’s 
because  you  know  advertisers  recognize 
your  medium’s  full  value. 


This  message  is  one  in  the  series,  THE  CASE  FOR  ADVERTISING  IN  ADVERTISING  PUBLICATIONS. 

Sponsored  by:  EDITOR  &  PUBLISHER,  MAC,  MADISON  AVENUE,  MEDIA  DECISIONS,  NEW  ENGLAND 
ADVERTISING  WEEK,  SAM,  SOUTHERN  ADVERTISING/MARKETS,  SOUTHWEST  ADVERTISING  AND 
MARKETING,  STANDARD  RATE  &  DATA  SERVICE  PUBLICATIONS,  ANNY. 


Editor  &  Publisher 

IMt  (OUHTm  IbTAIf 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board.  1912-1959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
"  ‘  *  Newspaper 

Publishers  Association 

6  mo.  average  net  paid  June  30.  1976—25.009 


Circulation  and  linage  up 

Available  figures  indicate  that  newspapers  have  over¬ 
come  the  crunch  of  newsprint  price  increases  of  the  last  two 
years  as  well  as  adverse  effects  of  the  recent  recession  and 
are  once  again  forging  full  steam  ahead  with  sizable  in¬ 
creases  in  linage  and  circulation  as  well  as  revenues. 

The  large  securities  firm,  Merrill  Lynch,  Pierce,  Fenner  & 
Smith,  reviewed  six  publicly-owned  newspaper  companies 
and  recommends  them  for  long-term  investment  but  is 
neutral  about  intermediate-term  prospects.  It  predicted  an 
increase  of  13%  in  revenues  this  year  and  8%  next  year. 

E&P’s  own  review  of  eight  publicly-owned  companies  re¬ 
veals  revenues  already  ahead  16%  through  nine  months. 
Most  important,  however,  is  the  fact  that  circulation  sales 
and  advertising  linage  are  increasing,  therefore  revenue 
gains  are  not  due  solely  to  rate  increases. 

These  eight  companies  own  approximately  150  daily 
newspapers  but  other  reports  indicate  their  figures  are 
fairly  representative  of  the  industry  as  a  whole. 

The  Newspaper  Advertising  Bureau  reports,  for  instance, 
that  newspaper  ad  revenues  for  the  industry  gained  25.7% 
in  September  and  are  ahead  20.8%'  for  nine  months.  All 
major  linage  classifications  contributed  to  these  gains. 

The  most  important  part  of  all  these  reports  is  that  circu¬ 
lation  sales  have  come  out  of  the  slump  and  are  on  their  way 
up. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  m  America 

With  which  have  been  merged  The  Journalist  estab 
lished  March  22.  1884  Newspaperdom  established 
March  1892  the  Fourth  Estate  March  1 .  1894  Editor  & 
Publisher  June  29.  1901  Advertising.  January  22. 
1925 


Managing  Editor:  Jerome  H  Walker  Jr 


Associate  Editors:  John  P  Consoli.  Jane  Levere 
Carla  Mane  Rupp.  Lenora  Williamson.  Earl  W 
Wilken 

Midwest  Editor:  Gerald  B  Healey 


Washington  Correspondent:  I  William  Hill 

General  Manager  Ferdinand  C  Teubner 

Assistant  General  Manager  and  Promotion 
Manager  George  Wilt 

Advertising  Manager  Donald  L  Parvin 

Midwest  Ad  Manager:  Thomas  M  Bloodgood 

Sales  Representatives:  Richard  J.  Flynn.  Martin 
T  Mylott.  John  W  Powers.  Jr  .  Douglas  P 
Stephenson 

Advertising  Production  Manager:  Bernadette 
borries 

Classified  Advertising  Manager:  Virginia  Ann 
Stephenson 

Circulation  Fulfillment  Manager  Rae  Calvo 

Marketing  and  Research  Manager.  Albert  E 
Weis 

Librarian:  Adelaide  Santonastaso 


Editorial  endorsements 


OFFICES 

General:  850  Third  Avenue.  New  York.  N  Y 
10022  Phone  212-752-7050  TELEX  12  5102 


A  week  ago.  Editor  &  Publisher  reported  on  the  basis  of 
its  quadrennial  poll  that  62%  of  daily  newspapers  represent¬ 
ing  62%  of  the  circulation  had  editorially  endorsed  Presi¬ 
dent  Ford,  12%  of  the  dailies  with  26%'  of  the  circulation  had 
endorsed  Governor  Carter,  while  26%'  of  them  with  15%  of 
the  circulation  had  remained  independent.  These  figures 
represented  returns  from  38%  of  all  daily  newspapers  repre¬ 
senting  56%  of  total  daily  circulation. 

As  predicted,  many  newspapers  waited  until  the  last  week 
of  the  campaign  to  announce  their  choices  and  their  ballots 
were  received  by  E&P  too  late  for  publication.  A  tabulation 
of  those  late  arrivals  produced  exactly  the  same  percentages 
of  support  for  the  candidates  as  the  first  E&P  report  indicat¬ 
ing  the  accuracy  of  the  original  sample. 

Also,  as  predicted,  there  was  an  increase  to  26%  from  23% 
four  years  ago  in  the  number  of  newspapers  declining  to 
make  an  endorsement. 

We  can  expect  some  critics  to  revive  the  charge  that 
newspapers  are  out  of  step  with  the  voters  because  a  major¬ 
ity  of  them  supported  the  losing  candidate,  even  though  the 
election  of  Lyndon  Johnson  in  1964  should  have  disproved 
that  when  he  had  the  editorial  support  of  more  newspapers 
than  did  his  Republican  opponent,  Barry  Goldwater. 


Chicago:  ill  East  Wacker  Drive  60601  Phone 
312-565-0123  Gerald  B  Healey.  Editor 
Thomas  M  Bloodgood.  Advertising  Sales 
Manager.  John  W  Powers.  Jr .  Sales  Repre¬ 
sentative 

Los  Angeles:  1830  West  8th  Street  90057  Phone 
21  i-382-6346  Scott  Marshall  Sands  &  Latta. 
Inc  .  Advertising  Representatives 

San  Francisco:  433  California  St  ,  Suite  505 
94104  Phone  415-421-7950  Scott  Marshall, 
Sands  &  Latta.  Inc  .  Advertising  Representa¬ 
tives 

Washington:  1295  National  Press  Building. 
Washington  D  C  20045  Phone  202-628- 
8365  1  William  Hill  Correspondent 

London:  23  Ethelbert  Road  Birchington.  Kent 
England  Alan  Delafons  Manager 
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Letters 


Ai  /(^^S)&/—rSees  It 


TIMELY  ADVICE 

On  behalf  of  the  Publishing  Committee 
for  Voter  Turn-Out,  may  I  congratulate 
Editor  &  Publisher  for  your  excellent 
editorial,  “70  Million  Non-Voters’’ 
(E&P,  Oct.  9). 

Your  comments  could  not  have  been 
more  timely  nor  more  helpful  toward  the 
goal  of  reminding  our  fellow  citizens  of 
their  responsibility  on  November  2nd. 

Your  appeal  to  the  media  to  help  in¬ 
crease  the  number  of  anticipated  voters 
will,  we  hope,  result  in  many  editorials 
and  articles  in  these  closing  weeks  of  the 
election  campaign. 

We  hope  too  that  many  newspapers 
will  carry  one  or  more  of  the  public  ser¬ 
vice  “Vote”  advertisements  as  prepared 
by  the  Advertising  Council  in  connection 
with  the  American  Revolution  Bicenten¬ 
nial  Administration. 

Julius  Cahn 
(Cahn  is  president  of  Family  Health 
Magazine  Enterprises  and  a  member  of 
the  For  the  Publishing  Committee  for 
Voter  Turn-Out.) 

sfc  t  * 


DO  SOMETHING 

I  have  just  read  the  Shop  Talk  at 
Thirty  column  on  “Start  a  shopper  your¬ 
self’  (E&P,  October  9). 

Your  article  included  a  quote  from  a 
SNPA  Publisher  that  stated:  “My  advice 
to  any  daily  publisher  who  does  not  have 
shopper  competition  is  to  begin  your 
own  shopper  .  .  .  before  somebody  else 
tries  to  horn  in  on  your  market.” 

As  a  salesman  of  paid  circulation  for 
25  years  1  agree  with  the  theory  that  if  a 
vacuum  exists  something  will  move  in  to 
fill  a  need. 

My  advice  would  be: 

If  you  publish  a  paper  in  a  non¬ 
competitive  market  and  do  not  have 
80-85%  penetration  of  your  primary  area, 
do  something  about  it,  or  surely  some¬ 
body  will  horn  in  on  your  market. 

Bob  Tartaglione 
(Tartaglione  is  circulation  coordinator  for 
the  New  York  Times  Affliiated  Newspaper 
Group.) 

♦  ♦  * 


MISSING  NOTHING 

I  am  learning  how  Ms.  can  save  time. 
As  soon  as  1  see  that  someone  using  Ms. 
is  involved  in  a  story  I  turn  to  some¬ 
thing  else  in  the  newspaper.  The  odds 
are  100  to  1  that  I  missed  nothing  that 
I  needed  to  know. 

Ben  Bassett 

Larchmont,  N.Y. 


ADVERSARY  INTERVIEWS 

New  York  Daily  Newsman  James  G. 
Wieghart  hit  paydirt  with  his  comment 
about  journalism  students  needing  more 
instruction  in  methods  to  conduct  adver¬ 
sary  interviews  (Oct.  16). 

Most  journalism  texts  seem  to  over¬ 
look  this  subject.  Classroom  interviews 
tend  to  become  “press  conferences” 
which  preclude  individual  reporters  from 
following  up  on  tough  questions. 

Reporters  for  campus  newspapers 
probably  have  the  best  chance  to  learn 
the  art  of  ferreting  out  facts  that  may  not 
always  be  in  the  subject’s  best  interest. 
Given  enthusiasm  and  natural  curiosity, 
plus  a  healthy  skepticism  and  a  penchant 
for  accuracy  and  fairness,  a  young  cam¬ 
pus  reporter  can  learn  to  go  one-on-one 
with  anyone.  If  the  results  of  his  efforts 


NOT  THE  FIRST  TIME 

An  E&P  editorial  of  September  25 
stated  that,  “Daniel  Schorr  is  the  first 
newsman  to  our  knowledge  to  be  sub- 
poened  before  a  congressional  commit¬ 
tee  and  asked  to  reveal  his  confidential 
source  under  threat  of  contempt.” 

You  may  like  to  know,  as  a  matter  of 
admittedly  minor  historical  importance, 
that  two  New  York  Tribune  Washington 
correspondents,  Z.  L.  White  and  Hiram 
J.  Ramsdell,  in  1871  published  a  docu¬ 
ment  then  under  study  by  the  U.S.  Sen¬ 
ate  in  executive  session.  The  Senate 
promptly  tried  and  convicted  the  two  of 
contempt.  They  served  a  jail  term  that 
lasted  until  the  end  of  the  session. 

There  is  no  evidence  that  they  were 
able  to  command  $5(X)0  per  appearance 
on  a  subsequent  speaking  tour. 

Jack  R.  Hart 
(Hart  is  assistant  professor  of  journalism 
at  University  of  Oregon.) 


are  carefully  critiqued  by  a  competent 
faculty  member,  the  writer  can  soon  spot 
his  strengths  and  weaknesses. 

Nothing  seems  to  make  a  more  lasting 
impression  on  student  reporters  than  to 
be  told  the  specifics  for  fact  gaps  in  their 
stories  and  then  be  prodded  to  recontact 
news  sources  for  second  interviews. 

This  is  why  an  aggressive  and  respon¬ 
sible  campus  newspaper,  coupled  with 
sound  academic  training  in  journalism 
and  the  traditional  arts  and  sciences, 
constitute  the  kind  of  college  experience 
many  editors  favor  for  prospective 
employes. 

James  Alan  Schwartz 
(Schwartz  is  assistant  professor,  jour¬ 
nalism  advisor,  Western  Front,  Western 
Washington,  State  College,  Bellingham, 
Wash.) 


Short  Takes _ 

“What  to  Tell  Your  Child  About  Sex 
Rolls”  is  the  topic  for  the  October  meet¬ 
ing  of  the  Child  Study  Group  of 
Moorestown. — Burlington  County  (N.J.) 
Times. 

*  * 

Homicides  are  up  7%  over  last  year  in 
the  city  and  the  Police  Department’s  top 
slaying  sleuth  is  concerned  about  han¬ 
dling  the  increase  with  his  diminished 
squad. — Buffalo  Courier  Express. 

*  *  * 

Dr.  P - is  engaged  in  fulltime 

emergency  medicine  where  he  and  his 
wife  make  their  home. — Lake  Wales 
(Fla.)  News. 

*  *  * 

And  you  can  bet  1  would  have  like  to 
sample  either  the  cream  of  minted  sweet 
pea  soup  served  cold  or  the  corn  and 
crap  soup. — Philadelphia  Daily  News. 
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Our  district  news  reps 

Wcint  to  l<now 
you  better 

1  Call  anytime 

Vince  Moravec,  Buffalo.  716-856  2400  ^ 


Vince  Moravec.  Buffalo.  716-856  2400 


Bill  Gignac,  Bums  Harbor.  219  787  3423  Bruce  Lake.  New  York.  212-688  5522 


Fritz  Whitman.  Baltimore.  301-685  57(X1 


Len  Williams.  Washington.  202-393-4720 


\  Mike  Heagy.  San  Francisco.  415-981  2121 


Building  good  relations  with  the 
press  isn’t  a  one-way  street.  That 
means  keeping  our  lines  of  commu¬ 
nication  open.  And  answering  your 
inquiries  as  promptly  as  possible. 

What  can  we  do  for  you  today? 

We  have  a  competent  staff  of  news 
people.  And  lots  of  data  and  statistics 
to  help  you  make  your  stories  factual 
and  interesting. 

Bethlehem 

We  want  to  know  i^ou  better. 


Clip  and  post  for 
ready  reference. 


Every  Saturday  since  1884 


Preservation  law  fails 
to  help  Anchorage  News 

By  Ed  Hein 


When  former  President  Richard  Nixon 
signed  into  law  the  Newspaper  Preserva¬ 
tion  Act  of  1970,  22  pairs  of  daily  news¬ 
papers  in  as  many  cities  breathed  a  col¬ 
lective  sigh  of  relief. 

The  controversial  piece  of  legislation 
was  designed  to  rescue  newspapers  on 
financial  death  row  by  allowing  them  to 
share  production  facilities  and  circula¬ 
tion  and  advertising  staffs  with  their 
competitors.  It  also  exempted  such  pa¬ 
pers  from  anti-trust  action. 

The  Anchorage  Daily  News,  the  first 
newspaper  to  enter  a  joint  operating  ag¬ 
reement  under  the  act,  might  soon  be¬ 
come  the  first  such  paper  to  fold  if  emer¬ 
gency  steps  fail.  The  News,  this  year’s 
Pulitzer  Prize  winner  for  its  reportage  of 
Teamster  domination  in  Alaska,  cut  its 
editorial  staff  by  more  than  40%  on  Oc¬ 
tober  18. 

Continue  to  lose  money 

Since  joining  operations  in  1974  with 
its  more  successful  neighbor,  the  An¬ 
chorage  Times,  the  News  has  not  found 
the  hoped-for  financial  savings,  pub¬ 
lisher  Katherine  Fanning  said. 

“The  paper  has  continued  to  lose 
money  almost  at  the  same  rate  as  before 
the  agreement.  Circulation  and  advertis¬ 
ing  are  going  up,  but  the  deficit  was  being 
made  up  by  the  family.  Now  it  is  neces¬ 
sary  to  make  it  financially  self- 
supporting,”  she  said. 

Mrs.  Fanning,  the  former  wife  of  the 
late  Marshall  Field  Jr.,  will  not  seek  sup¬ 
port  from  Field  Enterprises,  she  said. 
“There  is  some  local  financing  in  the 
wings.  We  aren’t  going  to  close,”  she 
said. 

Meanwhile,  a  group  of  about  50  An¬ 
chorage  lawyers,  business  leaders  and 
public  officials  called  the  Committee  for 
Two  Newspapers  has  formed  to  help  the 
News  boost  its  circulation  and  advertis¬ 
ing. 

Since  early  September  the  News  staff 
has  dropped  from  21  to  12.  “It  will  be  a 
challenge  to  put  out  an  exciting,  viable 
newspaper  with  half  the  staff,”  Mrs. 
Fanning  said.  “1  think  we’re  not  going  to 
try  to  cover  the  entire  waterfront.  We’ll 
give  the  important  things  people  must 
know  with  their  morning  coffee.” 

Anchorage  Times  publisher  Robert 
Atwood  becomes  defensive  when  critics 
charge  he  has  tried  to  shut  down  his 


competition.  “If  1  wanted  to  kill  it  1 
could  have  done  it  a  long  time  ago,  be¬ 
fore  she  even  bought  it.  It  would  be  very 
easy  to  get  rid  of  the  morning  paper,  but 
we  chose  not  to,”  Atwood  said. 

Mrs.  Fanning  agrees.  ”1  do  not  believe 
they  have  made  an  effort  to  knock  us  off. 
Perhaps  there  are  some  things  that  could 
be  done  and  haven’t  been,  but  in  fairness 
they’ve  had  a  lot  of  other  problems,”  she 
said. 

Atwood’s  publishing  friends  once  told 
him  he  could  force  the  News  to  fold  by 
starting  a  Sunday  edition,  he  said.  Under 
terms  of  the  joint  agreement,  the  Times 
took  over  the  News’  Sunday  edition, 
which  had  accounted  for  half  of  the 
News’  revenue. 

“We  haven’t  made  up  the  deficit,” 
Mrs.  Fanning  said.  She  thinks  the  Sun¬ 
day  edition  was  the  factor  which  enticed 
the  Times  into  the  agreement,  she  said. 

Circulation  is  problem 

Both  publishers  agree  that  the  News’ 
chief  problem  is  circulation,  which  is  up 
to  16,500  from  a  low  of  13,500  10  months 
ago.  The  Anchorage  joint  agreement  dif¬ 
fers  from  all  the  others  in  that  the  News’ 
advertising  revenue  allocation  is  based 
on  its  percentage  of  total  circulation, 
Mrs.  Fanning  said. 

Morning  circulation  always  has  been  a 
problem  in  Alaska,  where  freezing  tem¬ 
peratures  and  short  daylight  hours  make 
it  hard  to  find  newsboys  willing  to  make 
the  5  a.m.  rounds.  Anchorage  has  only  a 
fledgling  mass  transit  system,  a  high  pro¬ 
portion  of  working  wives  and  an  abun¬ 
dance  of  federal  employees  who  start 
work  at  7  and  8  a.m.,  all  factors  which 
cut  into  morning  readership. 

The  Times,  with  an  afternoon  circula¬ 
tion  of  nearly  50,000  is  installing  a  com¬ 
puter  production  system  at  a  cost  of  $1 .2 
million.  The  agreement  requires  the 
News  to  maintain  a  system  compatible 
with  the  Times  and  the  investment  in 
new  equipment  has  contributed  to  the 
News’  financial  woes,  Mrs.  Fanning 
said. 

“I  believe  we’re  facing  a  period  of 
time  before  the  agreement  starts  to  work. 
Without  the  agreement  we  definitely 
wouldn’t  be  around  today,”  she  said. 

“We’re  rooting  for  her,”  Atwood  said. 
“The  News  is  good  for  the  Times  and  the 
town.” 


Public  groups 
post  strong 
third  quarter 

By  John  Consoli 

Sizable  increases  in  advertising  linage, 
revenue  and  income  continued  for  news¬ 
papers  through  the  third  quarter,  as  re¬ 
flected  by  the  financial  statements  of 
eight  major  newspaper  groups  whose 
combined  revenues  and  profits  have 
risen  16%  and  38%,  respectively,  for 
nine  months  through  September. 

On  top  of  this,  most  of  the  groups  re¬ 
ported  circulation  increases  through  the 
first  nine  months.  Although  these  statis¬ 
tics  by  no  means  indicate  every  news¬ 
paper  is  now  prospering,  they  have  given 
newspaper  executives  reason  to  believe 
a  return  to  the  “good  old  days,”  when 
newspapers  prospered,  is  not  far  off. 

Knight- Bidder’s  president  and  chief  ex¬ 
ecutive  officer  Alvah  Chapman  summed 
up  these  feelings  best.  “As  we  view 
the  coming  years,  we  believe  we  are  in  a 
position  to  return  to  the  kind  of  annual 
growth  rate  we  showed  during  the  early 
1970’s,”  he  said.  “Moreover,  we  do  not 
expect  a  repetition  of  the  nearly  509i)  in¬ 
crease  in  the  price  of  newsprint  which 
occurred  in  the  1973-75  period.  Obvi¬ 
ously  the  results  in  any  given  year  will  be 
affected  by  the  state  of  the  nation’s 
economy,  but  we  believe  we  are  now 
better  able  to  deal  with  cycles  in  the 
economy,”  he  said. 

Knight-Ridder  recorded  a  45%  in¬ 
crease  in  third  quartei  income  this  year 
(Continued  on  page  14) _ 


PROFIT  BOXSCORE 


Third  Quarter  Nine  Months 
1976  1975  1976  1975 


KNIGHT  RIODER 

Qtr.  revenues 
Net  income 

S163.5M 
$  10.3M* 

$143.7M 
$  7.1M* 

$493 .4M 
$  32.8M* 

$429.2M 
$  19.4M* 

GANNETT 

Qtr.  revenues 
Net  income 

101. 2M 
I0.8M 

87.  IM 
9.1M 

298M 

32.7M 

257.8M 

26.6M 

HARTE  HANKS 

Qtr.  revenues 
Net  income 

30.  IM 
2.3M 

22.7M 

1.7M 

83. 5  M 
7.1M 

65.1M 

5.3M 

AFnUATED 

Qtr.  revenues 
Net  income 

29.0M 

901,000 

26.3M 

I.IM 

87.9M 

3.3M 

78. IM 
2.7M 

MULTMEOU 

Qtr.  revenues 
Net  income 

196M 

2.4M 

14.3M 

1.6M 

56M 

6.8M 

40.9M 

4.7M 

NEW  YORK  TIMES  CO. 

Qtr.  revenues  108M 

Net  income  4.2M 

95  M 
2.9M 

328.6M 
13. IM 

293. 3M 
11.3M 

WASHMGTON  POST  CO. 

Qtr.  revenues  85. 8M 
Net  income  3.5M 

71.6M 

I.IM 

264. 8M 
I5M* 

223.2M 

6.5M 

oowunes  CO. 

Qtr.  revenues 
Net  income 

70.6M 

8.3M 

61 .7M 
6.6M 

198.4M 

20.3M 

172.5M 

18. 8M 

•  Income  from  continuing  operations 
••  Includes  income  from  ^e  of  a  radio  station 


Both  sides  feel  effects 
of  pressmen  strike 


By  I.  William  Hill 

The  last  word  on  the  Washinf>ion  Post 
pressmen's  strike  that  began  October  1, 
1975,  is  still  a  long  way  from  being  writ¬ 
ten. 

As  a  result  of  the  strike,  much  has 
changed — and  is  still  changing — at  the 
Post,  in  union  circles  and  in  the  news¬ 
paper  industry. 

Post  management  regards  the  strike  as 
over,  but  a  picket  line  still  marches  in 
front  of  the  Post  building  every  day.  The 
Post  has  replaced  Local  6  of  the  press¬ 
men's  union  with  170  persons,  many 
very  young  and  including  many  blacks 
and  some  women,  but  Local  6  this  month 
held  a  meeting  attended  by  400  persons 
in  a  Washington  park  to  condemn  Post 
executives  and  to  call  for  help  for  the  15 
union  members  indicted  in  connection 
with  damage  done  in  the  pressroom  the 
night  the  strike  began. 

In  summary  ,  here  are  some  of  the  con¬ 
sequences  of  the  strike: 

First,  in  the  industry: 

Until  the  Post  strike,  no  newspaper 
management  in  the  United  States  had 
been  able  to  get  any  significant  formal 
concession  on  press  manning  from  the 
union.  The  Post  had  contended  the 
union's  manning  table  called  for  twice  as 
many  men  as  were  actually  needed — a 
contention  the  newspaper  has  sought  to 
prove  since  the  strike  by  running  its  nine 
presses  with  half  the  manpower  used  be¬ 
fore. 

Since  the  strike,  at  more  than  half  a 
dozen  newspapers  around  the  country, 
pressmen's  unions  have  accepted  com¬ 
promise  settlements  including  substan¬ 
tial  concessions  in  the  area  of  the  number 
of  men  needed  to  run  a  press.  Among 
these  newspapers  are  the  Star-Telef>ram 
in  Fort  Worth.  Texas:  the  Journal  and 
Sentinel  in  Winston-Salem.  North 
Carolina;  and  the  Commercial  Appeal 
and  Press-Scimitar  in  Memphis,  Tenn. 
Second,  some  results  at  the  Post  itself: 
One  thing  that  contributed  to  the 
length  and  bitterness  of  the  pressmen's 
strike  was  the  keen  interest  of  the  Wash¬ 
ington  Post  Co.  in  profitability.  During 
the  prosperous  1960s.  the  newspaper 
gave  its  union  substantial  improvements 
in  pay  and  benefits.  When  the  profit 
margin  began  to  dip  substantially  below 
the  15  per  cent  of  the  good  years,  a  new 
Post  management  decided  the  unions 
would  have  to  give  something  back  in 
return  for  their  high  pay  scales.  Last  year 
the  profit  margin  was  8  per  cent. 

Post  general  manager  Mark  Meagher 
declined  to  give  E&P  the  current  profit 
showing.  A  story  this  month  in  the  Post 
said,  however:  “The  strike  has  not  yet 
produced  a  dramatic  change  in  the  Post's 
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profitability,  though  the  management 
hopes  that  the  groundwork  is  now  laid 
for  substantial  growth  of  profits  in  the 
future."  The  story  went  on  to  predict  “a 
savings  of  $2  million  this  year." 

Post  publisher  Katharine  Graham  has 
said  that  hourly  production  per  press  has 
risen  7.6%  with  the  new  press  operators 
and  that  late  press  runs,  which  used  to  be 
normal,  have  become  rare.  This  in  turn 
has  assured  more  reliable  delivery  by  the 
Post's  independent  distributors. 

Specifically,  during  three  months  in 
1975,  the  press  run  ended  late  61  times 
and.  on  27  of  these,  it  was  more  than  half 
an  hour  late.  In  the  same  three  month 
period  this  year,  press  runs  were  late  13 
times,  only  four  times  more  than  30  min¬ 
utes  late. 

Everyone  at  the  Post  is  enthusiastic 
over  the  new  press  operators.  Almost  all 
are  being  paid  apprentice  wages,  though 
they  will  reach  full  scale  within  21  to  36 
months.  Though  the  Post  is  saving  some 
money  on  the  present  wage  scale,  the 
bulk  of  current  savings  comes  from  radi¬ 
cal  reduction  of  pressroom  overtime.  On 
average.  Local  6's  members  raised  their 
base  pay  by  nearly  50  per  cent  with  over¬ 
time  when  they  controlled  work  schedul¬ 
ing.  The  company  now  controls  the 
schedules. 

Regarding  the  circulation  and  advertis¬ 
ing  lost  to  its  rival,  the  Wasliinf>ton  Star, 
Post  executives  say  that  almost  all  has 
been  regained. 

Lastly,  results  at  Local  6: 

The  union,  a  part  of  the  Newspaper 
and  Graphics  Communications  Union, 
still  maintains  it  has  been  the  victim  of  an 
anti-union  campaign  waged  by  the  Post 
with  the  help  of  the  U.S.  Attorney's  of¬ 
fice,  the  latter  because  of  the  15  press¬ 
men  indicted. 

Many  members  of  Local  6  are  living  on 
unemployment  benefits.  James  A.  Du¬ 
gan.  the  union's  president  during  the 
strike,  has  been  voted  out  of  office  and 
has  been  replaced  by  Everett  Eorsman. 
Dugan,  along  with  31  other  members  of 
Local  6.  has  formally  resigned  from  the 
Post  and  taken  the  money  he  had  earned 
in  its  profit-sharing  plan. 

Some  of  the  former  Post  pressmen 
have  gotten  pressroom  jobs  in  other 
cities,  but  many  publishers  have  refused 
to  hire  members  of  Local  6  on  grounds 
they  were  associated  with  the  violence  in 
the  Post's  press  room.  The  fact  is,  as  the 
Post  management  acknowledges,  only  a 
minority  were  actually  involved  in 
wrecking  equipment. 

There  have  been  strike  effects  in  other 
unions,  too.  Last  summer  a  new  union 
tried  to  dislodge  the  Newspaper  Guild  as 
bargaining  agent  for  the  Post’s  news¬ 
room,  advertising  and  clerical  employes. 


ITU  strikes  6  Thomson 
papers  in  Ohio,  W.  Va. 

A  strike  this  week  by  members  of 
Local  219  of  the  International  Typo¬ 
graphical  Union  at  six  newspapers 
owned  by  Thomson  Newspapers,  has 
resulted  in  the  closing  of  the  Fairmont 
(W.  Va.)  Times. 

Pive  Ohio  papers;  the  Canton  Respos- 
itory.  East  Liverpool  Evening  Review, 
Marion  Star,  Portsmouth  Times  and  the 
Steubenville  Herald-Star  are  continuing 
publication,  according  to  Don  P.  Hicks, 
assistant  general  manager  of  the  Canton 
division  of  Thomson  Newspapers. 

Hicks  said  the  West  Virginia  paper 
was  closed  because  of  possible  trouble 
that  might  arise  from  the  employment  by 
the  local  of  approximately  100  miners. 

About  85  members  of  the  union  are 
striking  over  Job  security  at  the  news¬ 
papers  which  have  adopted  com¬ 
puterized  production  techniques.  Super¬ 
visory  personnel  at  the  five  papers  are 
handling  composition  jobs. 

The  union  claims  35  to  40  jobs  will  be 
lost  through  computerized  production 
methods. 

The  effort  failed  but  the  Guild  has  been 
weakened.  Only  slightly  more  than  half 
the  workers  the  Guild  represents  now 
belong  to  the  union.  2(X)  having  resigned 
during  the  past  year.  The  Guild  has  been 
working  without  a  contract  since  April  I 
and  no  negotiations  for  a  new  contract 
have  begun. 

Also,  the  ITU,  representing  Post 
printers,  has  accepted  without  challenge 
the  introduction  of  new  equipment  that 
tends  to  hasten  the  day  when  traditional 
printers'  skills  will  become  obsolete. 

Gannett  sells  3 
broadcast  affiliates 

The  sale  of  three  broadcast  affiliates  of 
Springfield  Newspapers,  Inc.,  to  two 
firms  was  announced. 

Mark  Twain  Media,  a  corporation 
headed  by  four  Springfield  residents,  has 
contracted  to  purchase  KHMO,  a 
5.0()0-watt  radio  station  in  Hannibal, 
Mo.,  and  50  per  cent  interest  in  KYTV  in 
Springfield. 

Stauffer  Publications,  Inc.,  of  Topeka, 
Kan.,  has  contracted  to  buy  KGBX,  a 
5,(K)0-watt  radio  station  in  Springfield. 

Mark  Twain  Media  is  a  new  corpora¬ 
tion  headed  by  Don  C.  Dailey,  national 
advertising  director  of  the  Springfield 
newspapers.  Other  owners  are  Arch  A. 
Watson,  president  and  publisher  of 
Springfield  >’ewspapers;  Keith  G.  Wells, 
vicepresident  of  KYTV,  and  Scott  H. 
Salisbury,  business  manager  of  Spring- 
field  Newspapers. 

Stauffer  Publications  owns  five  radio 
stations  in  the  Midwest  and  five  daily 
newspapers  in  Missouri. 
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Senate  committee  studies 
court  restaints  on  press 


A  Senate  committee  study  of  the  free 
press-fair  trial  controversy  strongly  and 
repeatedly  emphasizes  the  importance  of 
freedom  of  the  press  (E&P,  Oct.  30). 

In  releasing  a  report  on  the  study. 
Chairman  John  V.  Tunney  of  the  Senate 
Judiciary  Committee’s  Subcommittee  on 
Constitutional  Rights  recalled  that,  while 
the  Supreme  Court  dealt  with  prior  re¬ 
straint  in  Nebraska  v.  Stuart,  it  has  not 
addressed  itself  to  the  problems  of  closed 
judicial  proceedings  or  the  issuance  of 
restrictive  orders  upon  trial  participants. 

“Both  these  procedures  constitute  a 
serious  backdoor  threat  to  First 
Amendment  interests,”  Tunney  said. 
“In  all  probability,  they  also  presage  the 
next  wave  of  free  press-fair  trial  litiga¬ 
tion.”  He  went  on  to  express  hope  his 
subcommittee’s  study  would  assist  “in 
assuring  that  a  just  course  is  charted.” 

Before  going  into  the  unresolved  is¬ 
sues,  the  report  says  the  Tunney  sub¬ 
committee  fully  agrees  with  the  high 
court  that  alternatives  less  restrictive 
than  prior  restraint  upon  press  freedoms 
should  be  invoked  in  the  fair  trial  con¬ 
text.  “It  is  the  purpose  of  this  report, 
moreover,  to  encourage  the  broader  use 
of  these  alternatives.” 

Turning  then  to  the  question  of 
punishment  for  contempt,  the  report 
says:  “The  subcommittee  opposes  the 
use  of  subsequent  punishment  of  the 
press  for  publication  when  no  restrictive 
orders  have  been  issued.” 

The  first  standard  presented  in  the  re¬ 
port  deals  with  when  restrictive  orders 
upon  trial  participants  may  be  issued. 
This  would  be  only  when  “the  prejudi¬ 
cial  impact  of  the  extrajudicial  statement 
constitutes  a  serious  and  imminent  threat 
to  the  fair  administration  of  justice”  in 
that  (a)  there  is  probably  cause  the 
statement  will  reach  jurors  or  prospec¬ 
tive  jurors;  (b)  the  statement  will  create 
an  impermissible  level  of  prejudice;  and 
(c)  when  the  prejudicial  impact  cannot  be 
avoided  by  “alternative  means  less  re¬ 
strictive  upon  first  amendment  rights.” 

The  alternative  means  listed  are  con¬ 
tinuance,  waiver  of  jury  trial  by  the  de¬ 
fendant,  severance,  change  of  venue, 
change  of  venire,  an  expanded  voir  dire, 
additional  peremptory  challenges, 
sequestration  of  the  jury,  admonitions  to 
jurors,  and  “other  procedures  less  re¬ 
strictive  upon  first  amendment  free¬ 
doms.” 

The  standard’s  procedural  provisions 
require  the  court  to  give  notice  to  in¬ 
terested  parties  of  a  hearing  on  any  mo¬ 
tion  to  issue  the  order,  the  necessity  for 
the  judge  to  justify  such  an  order  for  the 
record,  and  to  have  an  appeals  process 


designed  to  render  a  prompt  decision. 

Then  the  standard  expressly  says: 
“Members  of  the  press  are  accorded 
standing  to  litigate  the  propriety”  of  the 
proposed  restrictive  order.  Further,  the 
standard  provides  that,  if  any  appellate 
court  holds  a  restrictive  order  invalid,  no 
person  may  be  punished  for  violation  of 
such  order. 

In  justifying  press  rights  in  litigating 
the  propriety  of  restrictive  orders,  the 
report  says: 

“Not  only  do  restrictive  orders  sup¬ 
press  the  speech  of  trial  participants, 
they  also  infringe  upon  the  freedom  of 
the  press  by  cutting  off  news  at  the 
source.  Perceiving  this  threat  to  the 
press,  some  courts  have  accorded  the 
press  standing  to  contest  the  issuance  of 
restrictive  orders  upon  trial  participants. 
Most  courts,  however,  have  failed  to  do 
this.  Judges  argue  that  since  the  press  is 
not  a  party  to  the  trial,  since  it  is  not 
directly  restrained  by  restrictive  orders, 
and  since  injury  to  it  is  not  ‘concrete’, 
standing  is  not  justified.  The  subcom¬ 
mittee  disagrees.  We  propose  that  where 
restrictive  orders  are  issued  upon  trial 
participants,  the  press,  along  with  those 
upon  whom  the  orders  fall,  should  be 
accorded  standing  to  litigate  the  validity 
of  the  restriction.  To  deny  standing  to 
the  press  is,  in  our  view,  to  sanction  re¬ 
straint  upon  a  vital  first  amendment 
interest  without  the  appropriate  pro¬ 
cedural  safeguard.” 

In  proposing  delay  in  punishment  until 
all  avenues  of  appeal  are  exhausted,  the 
report  says:  “This  section  is  designed  to 
correct  current  practice  and  to  provide 
greater  protection  of  first  amendment 
liberties.  In  the  past,  a  person  violating 
court  directives  later  adjudged  invalid 
has  still  been  held  in  contempt.  While 
this  practice  may  be  valid  in  other  situa¬ 
tions,  its  effect  in  the  free  press-fair  trial 
context  would  be  to  chill  the  exercise  of 
first  amendment  rights.  Because  the  sub¬ 
committee  standard  provides  for  an 
expedited  appeal,  it  would  in  practice 
stay  any  punishment  for  contempt  until 
the  appeal  process  has  been  exhausted.” 

The  report  then  takes  up  the  question 
of  citing  reporters  for  contempt  as  an 
enforcement  procedure,  as  follows: 

“While  most  courts  have  been  reluc¬ 
tant  to  accord  press  standing  to  protest 
restrictive  orders  upon  trial  participants, 
they  have  not  been  reluctant  to  hold  the 
press  responsible  when  such  orders  are 
violated.  Reporters  have  recently  been 
cited  for  contempt  when  refusing  to  dis¬ 
close  which  of  the  trial  participants  di¬ 
vulged  restricted  information  to  the 
press.  The  subcommittee  believes  that 


punishing  a  reporter  in  this  way  is  ill- 
advised  and  inappropriate.  If  a  restric¬ 
tive  order  on  a  trial  participant  has  not 
been  complied  with,  it  is  the  trial  par¬ 
ticipant  and  not  the  reporter  who  is  at 
fault.  The  appearance  of  restricted  in¬ 
formation  in  a  publication  is  merely  the 
consequence  of  the  violation.  In  the  sub¬ 
committee’s  view,  only  the  trial  partici¬ 
pant  should  be  subject  to  punishment.  No 
member  of  the  press  should  be  held  in 
contempt  for  refusing  to  disclose  the 
identity  of  persons  who  have  transmitted 
information  prohibited  under  a  restric¬ 
tive  order  or  for  refusing  to  disclose  the 
content  of  such  information.  To  hold  re¬ 
porters  responsible  in  such  matters 
would  be  to  undermine  severely  their 
right  to  gather  and  report  the  news.” 

Ways  to  improve  the  traditional  de¬ 
vices  for  warding  off  prejudice  (con¬ 
tinuance,  change  of  venue,  etc.)  are  also 
provided  in  the  report. 

In  a  proposed  second  standard,  the  re¬ 
port  sets  up  requirements  for  a  closed 
proceeding  or  the  sealing  of  documents. 
This  would  require  that  there  be  “prob¬ 
able  cause  to  believe  that  danger  to  the 
fair  trial  rights  of  the  defendant,  or  other 
specified  interests,  would  result”  and 
that  means  less  restrictive  upon  first 
amendment  rights  (continuance,  waiver 
of  jury  trial,  etc.)  are  not  available. 

• 

Weekly  publisher 
joins  API  staff 

David  A.  Roe,  vicepresident  and  gen¬ 
eral  manager  of  Paddock  Corporation, 
which  publishes  nine  dailies  and  six 
weeklies  in  Chicago  suburbs,  will  be¬ 
come  an  associate  director  of  the  Ameri¬ 
can  Press  Institute  in  Reston,  Va.  on 
November  29,  API  Director  Malcolm  F. 
Mallette  announced. 

Roe,  40,  holds  both  bachelor’s  and 
master’s  degrees  in  journalism  from 
Northwestern  University,  where  he  has 
taught  copy  reading  and  typography. 

While  attending  Northwestern,  Roe 
worked  summers  1954-58,  as  a  reporter 
and  copy  editor  for  the  Rockford  (III.) 
Morning  Star.  After  receiving  his  mas¬ 
ter’s  degree,  he  became  a  management 
trainee  for  Hollister  Newspapers,  a 
group  of  10  suburban  weeklies  in 
Chicago’s  North  Shore  suburbs.  He  ad¬ 
vanced  successively  to  associate  editor, 
managing  editor,  editor  and  publisher- 
vicepresident  before  the  newspapers  . 
were  sold  in  1%9. 

In  1970,  Roe  joined  the  Washington 
Post  as  manager  of  special  projects.  He 
was  advanced  to  production  comptroller, 
assistant  to  the  general  manager  and  as¬ 
sistant  to  the  president  before  leaving  in 
1973.  He  worked  briefly  in  Ithaca,  New 
York  as  vicepresident  for  operations  of 
Park  Newspapers  before  joining  Pad- 
dock  Corporation  in  1973  as  assistant  to 
the  president  and  director  of  sales. 
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Trib  legal  notices 
challenged  in  suit 

Three  suburban  Cook  County.  111.  pub¬ 
lishers  have  joined  3  individual  taxpayers 
in  a  suit  challenging  the  eligibility  of  the 
Suburban  Trib  to  publish  legal  notices. 

.Area  Publications  Corp..  wholly- 
owned  subsidiary  of  the  Chicago  Tribune 
Company,  and  publisher  of  the  Suburban 
Trib.  has  entered  a  general  denial,  con¬ 
tending  the  Suburban  Trib  clearly  qual¬ 
ifies  to  carry  legals. 

The  suit  was  filed  by  Paddock  Publica¬ 
tions,  Myers  Publishing  Co.,  and 
Shepherd  Publications,  all  publishers  of 
suburban  newspapers.  Two  publishers 
and  an  editor  are  the  taxpayers.  Besides 
the  Suburban  Trib  the  defendants  are  the 
Cook  County  assessor.  Cook  County 
commissioners  and  the  Cook  County 
purchasing  agent. 

The  suit  stems  from  an  award  to  Area 
Publications  on  bids  submitted  to  publish 
various  1976  real  and  personal  property 
tax  assessment  lists  in  4  townships. 

The  suit  contends  the  Trib  is  not  a 
separate,  legal  newspaper  since  it  is  dis¬ 
tributed  only  within  copies  of  the 
Chicago  Tribune,  thus  does  not  enjoy  in¬ 
dependent  existence. 


Business  manager 
buys  110-year-old  daily 

A  tentative  agreement  to  purchase  the 
I  lO-year-old  Ionia  (Mich.)  Daily 
Sentinel-Standard  and  weekly  Ionia 
County  News  by  James  E.  Huckle  of 
Cadillac  was  announced. 

The  purchase  was  announced  by  Fred 
M.  Kidd  Jr.  and  Mrs.  Kathleen  Kidd 
Welsh,  owners  of  the  two  newspapers, 
and  Huckle. 

Huckle  has  been  business  manager  of 
the  Cadillac  (Mich.)  Eveninf’  News 
which  is  directed  by  his  brother,  editor 
and  publisher  Thomas  C.  Huckle. 

The  Ionia  Sentinel-Standard  was  es¬ 
tablished  in  1 866  and  was  owned  and  op¬ 
erated  by  Gen.  James  H.  Kidd  following 
his  return  from  the  Civil  War;  then  by  his 
son.  Fred  M.  Kidd  Sr.,  until  his  death, 
and  by  the  third  generation.  Fred  M. 
Kidd  Jr. 

George  J.  Cooper  served  as  consultant 
to  Huckle. 


Donrey  completes  buy 

Donrey  Media  Group  and  Glasgow 
(Ky.)  Publishing  Company  completed 
purchase  of  the  Glasgow  Times,  daily, 
and  the  Glasftow  Republican,  weekly 
Oct.  29.  Carroll  Knicely  will  remain  as 
publisher.  Glasgow  stockholders  were 
represented  in  the  sale  by  John  A.  Park. 
Jr..  Raleigh.  N.C. 

10 


New  trial  ordered  in  libel  lawsuit 


A  $400,000  libel  judgment  against  the 
Memphis  Commercial  Appeal  has  been 
reversed  by  the  5th  U.S.  Circuit  Court  of 
Appeals  in  New  Orleans,  which  held  that 
the  libel  lawsuit  against  the  newspaper 
raised  several  important  legal  questions. 
A  new  trial  was  ordered. 

The  lawsuit  was  filed  by  Anita  Wood, 
who  Elvis  Presley  called  his  No.  1  girl  (a 
former  television  singer)  and  her  hus¬ 
band,  former  football  player  Johnny 
Brewer  of  Pass  Christian,  Miss.  The  suit 
centered  around  what  the  plaintiffs 
called  “false  gossip*’  printed  in  a  Com¬ 
mercial  Appeal  article  in  1972. 

The  newspaper  said  that  Miss  Wood 
stopped  by  a  Las  Vegas  hotel  to  see  Pres¬ 
ley  after  his  show  for  “what  appeared  to 
be  a  ‘reunion*  of  two  old  friends.  Elvis 
recently  filed  for  divorce  from  his  wife  of 
five  years,  Priscilla.  Miss  Wood  is  di¬ 
vorced." 

But  Anita  Wood  Brewer  said  she  was 
not  divorced.  The  appeals  court  based  its 


reversal  on  the  issue  of  whether  the 
Brewers  were  “public  figures"  at  the 
time  of  the  suit.  In  the  jury  trial,  the 
couple  was  awarded  SSOtl.OOO.  A  new 
hearing  was  granted  on  damages  alone, 
and  the  total  was  cut  to  S400.()()0.  That 
was  later  reduced  by  agreement  to 
$150,000. 

In  another  unrelated  case,  charges 
against  a  Memphis  Press-Scimitar 
photographer  were  dropped  because  the 
police  could  not  prove  that  he  interfered 
with  a  police  officer.  A  legal  adviser  to 
the  police  department  said  the  city  prob¬ 
ably  could  not  get  the  charge  to  hold  up. 

Photographer  Larry  Coyne  was  ar¬ 
rested  while  photographing  officers  ar¬ 
resting  a  person  suspected  of  selling 
drugs  at  a  rock  concert  July  4.  He  said  he 
was  only  taking  pictures  and  was  not  in¬ 
terfering. 

“The  angle  of  the  pictures  1  took  show 
1  had  to  be  off  to  the  side  in  order  to  get 
the  shots."  he  said. 


Ad  revenues  up  20.8%  in  9  mos. 


Advertising  revenues  of  daily  news¬ 
papers  gained  25.7^  in  September  and 
were  ahead  20.89f  for  the  first  nine 
months  of  1976  as  compared  to  the  pre¬ 
vious  year,  according  to  the  Newspaper 
Advertising  Bureau.  Inc.  Through  Sep¬ 
tember,  newspapers*  ad  revenues  were 
running  at  a  $9.9  billion  annual  rate. 

National  ad  revenues  has  the  largest 
September  gain,  up  29.89f .  For  the  nine 
months,  national  was  up  24. 7(^  and  ran 
at  a  $1.5  billion  annual  rate.  The  two 
major  components  of  national,  general 
and  automotive,  attained  September 


gains  of  29.9^  and  28.39f ,  respectively. 

Classified  maintained  its  momentum  in 
September,  gaining  25.29f  for  the  month. 
For  the  nine  months,  classified  ad  rev¬ 
enues  advanced  25.59f  and  were  running 
at  a  $2.7  billion  annual  rate. 

Retail  ad  revenues  increased  by  24.9Ve 
in  September  and  were  up  I7.59f  for  the 
nine  months.  Retail  is  running  at  a  $5.7 
billion  annual  rate. 

Bureau  estimates  of  newspapers*  ad¬ 
vertising  revenues  are  based  on  linage 
measurements  by  Media  Records.  Inc.  in 
58  index  cities  plus  other  data. 


Advertisers  to  pay  more  for  glossier  stock 


Advertising  rates  for  the  New  York 
Times  Maftazine  will  rise  with  the  issue 
of  Sunday,  January  9,  1977.  according  to 
an  announcement  by  Peter  A.  Bonanni. 
general  manager  of  national  advertising. 

The  basic  increase  will  be  for  a 
full-page,  four-color  or  black-and-white 
advertisement  in  the  magazine.  Other  in¬ 
creases  may  vary  in  size  due  to  changes 
in  contract  structure. 

On  November  14.  1976.  the  magazine 
will  convert  to  full  use  of  a  premium- 
grade  paper  called  Super-Finish  in  place 
of  the  traditional  rotogravure  newsprint. 


Also  on  January  9.  additional  partial- 
page.  four-color  units  such  as  four-fifths 
and  two-fifths  of  a  page  will  be  made 
available  to  advertisers  in  the  magazine 
for  the  first  time. 

Under  the  new  rates,  a  full-page, 
four-color  ad  will  cost  $10,845  and  the 
open  rate,  and  a  full-page,  black-and- 
white  ad  will  cost  $7.4.‘'(). 

The  New  York  Times  Magazine  is  dis¬ 
tributed  with  the  New  York  Times  on 
Sundays. 

Sunday  circulation  currently  averages 
1,475,430  copies. 


New  York  State  hires  ad  agency 


New  York  State  Commerce  Commis¬ 
sioner  John  S.  Dyson  announced  the  ap¬ 
pointment  of  Wells.  Rich,  Greene  to 
handle  all  market  planning  and  advertis¬ 
ing  for  the  Commerce  Department. 

Dyson  called  the  retention  of  the 
agency  “a  major  new  addition  to  the  all- 
out  effort  being  led  by  Governor  Carey 
to  revitalize  the  economy  of  our  State." 
The  appointment  is  effective  November 
1. 


Dyson  said  that  Wells.  Rich,  Greene 
will  mount  what  is  believed  to  be  the  first 
comprehensive  market  planning  program 
ever  undertaken  by  a  state  development 
agency.  Wells.  Rich,  Greene  will  assist 
the  department  in  the  development  and 
analysis  of  the  complex  marketing  re¬ 
search  that  is  an  essential  tool  of  all 
modern  corporations  before  launching  a 
major  advertising  campaign,  Dyson 
noted. 
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MODERATOR  Stanley  M.  Bamicoat,  Providence  Journal  and  Evening  Bulletin,  intro¬ 
duces  the  panel  of  operating  executives  who  discussed  "Our  Changing  Industry"  at  the 
INCFO  convention  in  Houston.  Panel  members  include  Charles  Hauser,  vicepresident 
and  executive  editor  of  Journal  and  Bulletin;  John  W.  Campbell,  vicepresident¬ 
marketing  and  advertising,  Philadelphia  Newspapers,  Inc.;  Ralph  E.  Eary,  production 
director,  Scripps-Howard  Newspapers,  Cincinnati,  and  Donald  B.  Towles,  vicepresident 
and  director  of  circulation,  Courier-Journal  and  Louisville  Times. 


Technology  creates  problems 
and  ways  to  save  ‘mega  bucks’ 


Are  you  saving  “mega  bucks"  by 
wisely  selecting  new  equipment? 

Ralph  Eary.  production  director  of 
Scripps-Howard  Newspapers,  put  that 
question  to  members  of  the  Institute  of 
Newspaper  Controllers  and  Finance  Of¬ 
ficers  at  their  annual  meeting  (Oct.  19)  in 
Houston. 

High  on  his  list  of  the  factors  to  be 
weighed  in  making  a  decision  to  convert 
to  offset  presses  was  newsprint  waste. 
With  metropolitan  dailies  “biting  the  bul¬ 
let”  and  swinging  over  to  offset,  he  said. 
U.S.  press  manufacturers  will  have  to 
get  busy  and  resolve  the  waste  problem, 
or  those  in  some  foreign  country  will. 

“Japanese  and  German  engineers  are 
rather  talented,  and  hungry.”  Eary  de¬ 
clared. 

U..S.  manufacturers,  he  said,  have 
made  only  “a  feeble  attempt”  with  com¬ 
puterized  controls,  negative  scanners 
and  automated  press  sequencing  startup 
devices. 

“One  big  item  that  has  not  been 
achieved.”  he  noted,  “is  the  precise  high 
speed  water  dampening  system.  Each 
has  tried  to  achieve  this  with  a  water 
hose  approach.” 

Yet,  in  the  face  of  these  disadvan¬ 
tages,  Eary  admitted  that  he  concurred 
in  the  decision  by  the  management  of  the 
Rocky  Mountain  News  in  Denver  to  buy 
an  offset  press.  The  original  thinking, 
since  the  News  already  had  three  letter- 
press  lines  only  10  years  old,  was  to  “do 
the  same  thing  our  grandfathers  had 
done — buy  another  letterpress.” 

But  these  conditions  were  carefully 
considered:  1.  The  offset  press  most  de¬ 
sired  would  come  from  a  different  maker 
than  the  one  who  built  the  letterpress 
units  and  that  would  mean  different 


parts,  etc.  2.  Two  different  skills.  3.  Two 
kinds  of  newsprint.  4.  Two  ink  storage 
facilities.  5.  Two  kinds  of  platemaking 
equipment.  6.  Possibly  two  negatives  of 
each  page  if  the  photopolymer  plate  was 
not  acceptable  to  offset. 

Advantages  of  offset 

Then  the  following  items  in  favor  of 
offset  were  evaluated;  1.  Letterpress 
with  expensive  plates  and  average  qual¬ 
ity  is  a  dying  art.  2.  Offset  quality  is  the 
best  now  available  to  production  of 
240,()(K)  copies  daily.  3.  Offset  allows  for 
the  conversion  of  the  older  letterpress 
units  to  Di-Litho.  4.  Offset  gives  less 
strikethrough  and  permits  the  use  of 
lighter  newsprint.  5.  A  new  contract  al¬ 
lows  “room”  manning — “we  don’t  have 
to  go  to  the  union  hall  for  any  warm 
bodies  to  man  the  presses — All  pressmen 
are  permanent  employes  and  this  should 
result  in  higher  quality  craftsmen. 

“Before  negotiating  your  next  press¬ 
room  contract,"  Eary  advised,  “take  a 
look  around  the  country  at  what  is  hap¬ 
pening.  For  the  past  three  decades  we 
have  given  away  as  much  as  30  to  50 
percent  more  manpower  than  is  required 
to  operate  the  presses.” 

Manning  clauses  are  being  changed  in 
numerous  contracts,  Eary  said.  Also  he 
pointed  to  the  de-skilling  trend  in  other 
production  departments  as  the  result  of 
transferring  work  to  the  editorial  de¬ 
partment  and  eliminating  redundancy  in 
inputs  for  type  composition. 

Another  INCFO  speaker  touched  on 
this  development.  George  D.  Veon,  per¬ 
sonnel  director  of  Lee  Enterprises,  said 
the  introduction  of  electronics  has 
created  “a  terrible  inequity" — a  viola¬ 
tion  of  the  human  relations  principle  that 
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INCOMING  OFFICERS  of  the  Insti¬ 
tute  of  Newspaper  Controllers  and  Fi¬ 
nance  Officers,  chosen  at  the  group's 
29th  Annual  Meeting  in  Houston,  on 
October  1  8.  Seated  left  to  right  are 
the  new  secretary,  Ray  W.  Young¬ 
blood,  Houston  Chronicle;  president, 
William  R.  Cobb,  Seattle  Post- 
Intelligencer;  first  vicepresident,  Mel¬ 
vin  L.  Finch  Jr.,  Raleigh  (N.C.)  News  & 
Observer  and  Times.  Behind  them  are 
the  new  treasurer,  J.  A.  Melville, 
Thomson  Newspapers,  Toronto,  and 
the  second  vicepresident,  Uzal  H. 
Martz  Jr.,  Pottsville  (Pa.)  Republican . 

employes  should  be  justly  rewarded. 

“Composing  room,  which  has  been 
truly  a  craft,”  he  said,  “has  become  un¬ 
skilled  or  semi-skilled  work.  Yet  we  are 
still  paying  craft  wages  of  $6,  $7,  or  $8  an 
hour.  By  doing  that  we  are  unjustly  re¬ 
warding  printers.  We  will  have  to  face  up 
to  this  soon.” 

• 

Hammell  group  buys 
Flora  News-Record 

Richard  N.  Hammell,  owner  of  Ham¬ 
mell  Newspapers  and  Hammell  Broad¬ 
casting,  Inc.  of  Florence,  Alabama,  an¬ 
nounced  the  purchase  of  the  Flora  (111.) 
News-Record. 

The  5400  circulation  daily  was  pur¬ 
chased  from  Mr.  and  Mrs.  John  O.  Den¬ 
son  and  expands  the  Hammell  interests 
into  five  states — Alabama,  Illinois,  In¬ 
diana,  Iowa  and  Oklahoma. 


Paper  usage  rises 

Estimated  U.S.  newsprint  consump¬ 
tion  totaled  773,901  tons  in  September, 
4.5  per  cent  more  than  in  September 

1975,  the  American  Newspaper  Pub¬ 
lishers  Association  reports.  Consump¬ 
tion  for  September  1975  was  740,369 
tons.  September  had  four  Sundays  in 
both  years.  For  the  first  nine  months  in 

1976,  estimated  U.S.  newsprint  con¬ 
sumption  totaled  6,846,673  tons,  com¬ 
pared  with  6,709,874  tons  in  the  same 
1975  period,  an  increase  of  2  per  cent. 
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Milwaukee  avoids 
busing  troubles 
as  papers  assist 

Bitter  confrontations  that  occurred  in 
other  cities  because  of  school  desegrega¬ 
tion  were  fortuitously  avoided  in  Mil¬ 
waukee,  partly  and  importantly  due  to 
the  unrelenting  communications  efforts 
of  the  city's  2  daily  newspapers — the 
Journal  and  Sentinel. 

Both  newspapers  had  followed  the 
school  desegregation  story  long  before 
the  final  Federal  Court  ruling  last 
January.  After  the  decision,  it  was  cru¬ 
cial  that  the  community  have  as  much 
information  as  possible  about  the  de¬ 
segregation  plans  if  Milwaukee  was  to 
escape  public  unrest. 

The  newspapers  met  the  challenge  by 
initiating  research  to  determine  commun¬ 
ity  attitudes  on  the  issues,  and  by  report¬ 
ing  the  desegregation  story  completely 
and  objectively  from  all  sides. 

The  papers  focused  on  what  the  plan 
means  to  parents  and  children,  to  ad¬ 
ministrators  and  teachers,  blacks  and 
whites,  Latins  and  other  groups  in  the 
community. 

First  year  of  the  plan  has  gone 
smoothly.  No  protests  or  racial  incidents 
marred  the  opening  of  Milwaukee 
schools  last  month. 

Widespread  support 

The  plan,  based  on  improved  educa¬ 
tional  offerings  in  both  elementary  and 
high  schools  had  widespread  support  in 
all  areas.  Desegregation  was  brought 
about  almost  entirely  by  transferring 
black  students  out  of  crowded  Inner  City 
schools  into  those  in  outlying  areas  of  the 
city. 

The  plans  calls  for  desegregation  of 
schools  in  3  equal  phases,  with  at  least  53 
of  the  158  schools  having  black  enroll¬ 
ment  of  between  25%  and  45%  in  the  first 
year.  That  first  year  goal  had  been  ex¬ 
ceeded  by  the  end  of  September. 

Of  the  109.565  students,  fewer  than 
7,000  changed  schools  this  year  because 
of  the  desegregation  move  that  racially 
balanced  67  schools. 

Journal  editor  Richard  H.  Leonard 
said;  “We  saw  the  desegregation  of  Mil¬ 
waukee  schools  as  an  important  chal¬ 
lenge  for  the  Journal.  We  reported  it  as  a 
major  social  issue  of  our  times  in  which 
the  public  required  an  unusual  amount  of 
background  information  and  editorial 
guidance.” 

Sentinel  editor  Robert  H.  Wills  viewed 
the  Sentinel’s  role  as  educational  “in  get¬ 
ting  the  facts  across  to  readers  of  what 
was  occurring  in  a  very  complicated  legal 
situation,  and  to  do  it  in  detail  that  would 
anticipate,  if  possible,  questions  before 
they  developed. 

Both  papers  initiated  and  developed 
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research  projects  to  determine  commun¬ 
ity  attitudes  about  various  aspects.  This 
spanned  18  months  and  required  large 
budget  commitment  and  time  of  staffs. 
Findings  of  each  survey  were  reported 
extensively  in  both  papers.  Also,  it  was 
made  available  to  educators,  school 
planners  and  the  public  through  the  Uni¬ 
versity  of  Wisconsin-Milwaukee  Social 
Science  Research  Facility.  The  papers 
consulted  with  educators  for  study  input. 

Much  information 

Through  background  reports  on  the 
desegregation  suit,  articles  summarizing 
the  attitude  surveys  of  Milwaukee  people 
on  race  and  education,  and  an  extensive 
series  of  articles,  “Inside  Our  Schools.” 
the  Journal  sought  to  provide  the  public 
with  as  much  information  as  possible 
with  which  to  evaluate  the  issue  of 
school  desegregation. 

On  the  first  day  of  school,  25  Journal 
reporters  covered  various  aspects  of  the 
story  such  as  students  riding  buses,  ar¬ 
riving  at  new  schools,  and  parents’  reac¬ 
tions  and  concerns. 

Additionally,  there  were  reporters  in 
the  central  administration  (school)  build¬ 
ing,  in  suburban  schools  accepting  black 
students  for  the  first  time,  and  rewriters 
handling  the  main  story  and  sidebars. 

Editorially,  the  Journal  supported  the 
court  decisions  all  the  way.  Leonard 
points  out  “there  wasn’t  really  any 
choice  about  integrating  the  schools  after 
it  was  ordered  by  the  court.” 

At  the  suggestion  of  one  parent,  the 
paper  began  printing  a  daily  question  box 
which  provided  brief,  simple  answers  to 
questions,  explaining  basic  facts  about 
school  desegregation  efforts. 

The  Sentinel,  anticipating  the  court 
ruling,  assigned  several  reporters  to 
stories  to  run  the  day  the  decision  was 
made. 

Assignments  to  schools 

Wills  explained  that  the  first  step  was 
to  acquaint  reporters  with  the  schools 
expected  to  be  involved  in  the  first  year 
plan.  15  reporters  were  assigned  to  15 
school  clusters  (a  high  school  district 
with  its  feeder  junior  high  and  elemen¬ 
tary  schools)  and  instructed  to  become 
thoroughly  informed  about  the  schools  in 
their  assigned  area. 

The  Sentinel’s  editorial  policy  had 
been  to  accept  the  Federal  Court  order. 
Studies  indicate  there  has  not  been  re¬ 
versal  in  other  cities,  and  Sentinel 
editors  do  not  believe  it  will  be  reversed 
in  Milwaukee. 

Wills  said:  “We  wanted  to  get  the 
answers  to  the  people  before  the  lack  of 
an  answer  became  a  problem  in  itself. 
Further,  we  didn’t  seek  to  become  the 
propaganda  arm  of  either  the  opposition 
or  those  in  favor.” 

The  Sentinel  also  began  a  weekly  col¬ 
umn  which  ran  more  than  5  months,  in¬ 
terviews  with  “average  citizens.”  This 


was  well  received  by  readers.  Reporters 
were  contacted  by  citizens  volunteering 
to  be  interviewed. 

On  opening  day  of  school  36  Sentinel 
reporters  visited  44  schools,  covering 
various  scenes. 

Students  use  papers 
to  study  elections 

More  than  23,000  college  political  sci¬ 
ence  students  are  using  newspapers  to 
study  this  year’s  presidential  election 
under  a  program  sponsored  by  Knight- 
Ridder  Newspapers  and  the  ANPA 
Foundation. 

Each  student  is  assigned  a  state  and, 
on  election  day,  must  turn  in  a  report  on 
the  election  in  that  state.  Mailed  copies 
of  a  newspaper  from  the  assigned  state 
provide  the  information  through  which 
the  student  examines  the  crystallization 
of  public  opinion  and  predicts  how  the 
state  will  vote. 

The  project  has  been  repeated  in  elec¬ 
tion  years  since  it  was  initiated  at  City 
University  of  New  York  in  l%8  by  Drs. 
Jeffrey  B.  Morris  and  Frank  J.  Mac- 
chiarola,  but  a  major  barrier  has  been 
that  students  could  not  afford  rising  costs 
of  newspaper  subscriptions  by  mail. 

On  a  proposal  by  Philip  Meyer,  na¬ 
tional  correspondent  for  Knight-Ridder 
and  a  former  political  science  teacher, 
Knight-Ridder  donated  $4000  to  promote 
the  idea  and  to  publish  a  teacher’s  man¬ 
ual  compiled  by  Meyer.  All  Knight- 
Ridder  newspapers  offered  10-week  sub¬ 
scriptions  at  half  the  usual  cost.  Other 
financial  support  came  from  the  St. 
Petersburg  (Fla.)  Times.  ANPA  Founda¬ 
tion  contributed  administrative  support 
and  mailing  services,  and  brought  more 
newspapers  into  the  half-price  subscrip¬ 
tion  program.  A  total  of  93  newspapers  in 
30  states  and  Guam  were  available  to  the 
students. 

“By  using  newspapers  as  primary 
sources,”  Meyer  pointed  out,  “students 
can  learn  to  evaluate  information  and 
apply  rules  of  evidence  to  the  things  they 
read,  see,  and  hear.” 

Drug  abuse  ad  effort 

A  $9  million  advertising  campaign  on 
responsible  use  of  drugs — including 
alcohol — was  recommended  October  20 
by  the  state  task  force  on  alcohol-drug 
abuse  in  Madison,  Wisconsin. 

The  cost  of  the  campaign  would  be 
paid  through  an  18  to  23  precent  increase 
in  beer  and  liquor  taxes. 

Michael  Birkley,  task  force  chairman, 
said,  “1  don’t  think  this  is  too  much  to 
ask.  But  it  will  show  who  runs  the  state 
of  Wisconsin,  the  beer  and  liquor  lobby 
or  the  people.” 
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Louisville  paper  tests 
catalog  distribution 

Already  working  closely  with  the 
magazine  industry  in  various  markets  to 
provide  an  alternative  to  high  cost  mail 
distribution,  newspapers  may  have  come 
up  with  another  means  of  bringing  in  ad¬ 
ditional  revenue  through  carrier  distribu¬ 
tion. 

The  Courier-Journal  in  Louisville  re¬ 
cently  distributed  some  60,(XX),  Wi  lb. 
catalogs  for  O.  G.  Wilson,  a  Texas  based 
catalog  showroom  company  with  two 
showrooms  in  Louisville. 

O.  G.  Wilson,  which  had  spent  some 
48C  per  360  page  catalog  for  distribution 
by  mail  in  Louisville  last  year,  worked 
out  an  agreement  whereby  the  Courier- 
Journal  was  paid  20C  per  book  for  hand 
delivery  by  its  news  carriers. 

The  catalog  showroom  operator 
selected  the  zip  code  areas  around  its 
two  showrooms  and  newspaper  carriers 
had  four  days  to  deliver  the  catalogs  to 
each  of  the  subscribers  of  the  Sunday 
paper.  Carriers  were  paid  100  per 
catalog,  according  to  circulation  man¬ 
ager  Don  Towles  and  each  carrier  deliv¬ 
ered  between  100-150  catalogs. 

O.  G.  Wilson  had  shipped  the  catalogs 
to  the  newspaper  and  the  Courier- 
Journal  packaged  them  in  bundles  for 
each  carrier  and  delivered  the  bundles  to 
each  carrier's  home.  Each  carrier  had  his 


bundle  by  Thursday  and  had  to  deliver 
them  all  by  Sunday. 

Towles  said  the  entire  delivery 
“worked  out  fine”  with  no  complaints 
from  either  O.  G.  Wilson,  the  carriers,  or 
the  subscribers.  Towles  said  while  he  is 
not  “out  beating  the  bushes,”  he  is  in¬ 
terested  in  working  out  similar  delivery 
programs  with  other  catalog  showroom 
companies  in  the  Louisville  market. 

O.  G.  Wilson  meanwhile  said  it  plans 
not  only  to  use  a  similar  distribution  sys¬ 
tem  for  its  annual  catalogs  next  year,  but 
also  plans  to  contact  newspapers  in  the 

Scripps-Howard  daily 
wins  sixteen  awards 

The  Albuquerque  (N.M.)  Tribune,  a 
Scripps-Howard  Newspaper,  took  home 
16  awards  from  the  New  Mexico  Press 
Association’s  annual  E.  H.  Shaffer 
Awards  contest  for  writing  and 
photography — more  than  any  other 
newspaper  in  the  state. 

The  Tribune  and  its  staff  members 
took  seven  first-place  awards,  three 
second-place  awards  and  six  honorable 
mention  awards. 

Two  first-place  awards  each  went  to 
William  Naegele,  for  sports  writing  and 
sports  photography;  and  to  Norm 
Bergsma,  for  spot  news  photography  and 
feature  photography. 

Others  winning  first-place  awards 
were: 


other  markets  where  it  operates  1 1  other 
showrooms. 

In  the  magazine  distribution  area, 
Towles  said  the  Courier-Journal  plans  to 
expand  its  distribution  of  Time  and 
Newsweek  after  January  1. 

“Right  now  we  are  still  distributing  the 
magazines  in  a  one  zip  code  test  area,  but 
we  plan  to  expand  on  this  after  the  first 
of  the  year.”  He  said  carriers  are  cur¬ 
rently  distributing  1 ,800  copies  of  Time 
and  9,000  copies  of  Newsweek  every 
week.  Carriers  are  being  paid  40  per 
copy,  he  said. 

— Charlotte  Black,  feature  writing. 

— Howard  Bryan,  personal  column. 

— Tribune  editor  Ralph  Looney,  edito¬ 
rial  writing. 

Looney’s  editorial  writing  has  brought 
him  the  first-place  honors  in  the  Shaffer 
Awards’  editorial  division  three  times  in 
past  contests. 

The  Tribune  won  the  second-place 
award  in  community  service  for  a  series 
of  articles  by  Urith  Lucas. 

Second-place  awards  also  went  to 
David  Nordstrand  for  sports  writing  and 
A1  Cabral  for  feature  photography. 

Honorable  mentions  went  to  Richard 
Williams  and  John  Parker  in  spot  news 
writing;  Richard  Stevens  in  sports  writ¬ 
ing;  Doug  Frantz  in  investigative  report¬ 
ing;  Richard  Roble  in  feature  photog¬ 
raphy;  Nordstrand  in  sports  photog¬ 
raphy. 


For  help  on  insurance  stories, 
^  callStateFarm. 


When  you  need  facts  or 
]  opinions  on  auto,  home- 
K  owners,  life  or  boat  insurance 
I  try  State  Farm.  Our  public 
I  relations  staff  of  former  newsmen 
understands  news  deadlines.  If  we 
have  the  facts  at  hand,  we’ll  give 
I  them  to  you  right  away.  If  we  don’t,  we’ll 
f  talk  to  an  expert  and  call  you  back.  When 
f  you  need  opinion  or  comment,  we’ll  find 
I  a  corporate  executive  for  you  to  interview. 

If  you  need  detailed  written  material 
j  and  you  don’t  have  time  to  wait  for  the 
I  mail,  we  can  send  it  to  you  immediately 
>  by  telephone  facsimile  transmission. 

I  More  and  more  news  people  are 
f  calling  State  Farm  for  facts  on  insurance- 
^  related  topics.  Call  our  public 


STATi  FARM 


relations  department  at 
309-662-2521  or  662-2063. 

STATE  FARM  INSURANCE  COMPANIES 
Home  Offices;  Bloomington.  Illinois 
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Profit  reports 

(Continued  from  page  7) 

as  compared  to  1975.  Income  in  the  third 
quarter  for  continuing  operations 
reached  $10,339,000  compared  to  a  net 
income  of  $7,123,000  during  the  third 
quarter  of  1975.  This  was  achieved  on  a 
revenue  increase  of  13.8%  to  $163.5  mil¬ 
lion. 

Through  the  first  nine  months, 
Knight-Ridder’s  profits  from  continuing 
operations  have  reached  $32.8  million  on 
revenues  of  $493.4  million.  These  figures 
represent  a  66%  increase  in  profits  and 
about  a  15%  increase  in  revenue. 

Full  run  ad  linage  during  the  third 
quarter  rose  5.4%  and  is  up  6.4%  for  the 
year  for  Knight-Ridder's  32  newspapers. 
Daily  circulation  rose  .8%  in  the  third 
quarter  and  is  up  .5%  for  the  year.  Sun¬ 
day  circulation  was  up  .9%  and  has  risen 
.7%  for  the  year  to  date. 

Harte-Hanks 

Harte-Hanks,  which  owns  25  dailies 
and  43  weeklies  in  27  markets  in  addition 
to  network  affiliated  tv  stations  in  San 
Antonio,  Texas  and  Jacksonville, 
Florida,  posted  a  35%  increase  in  third 
quarter  income  compared  to  the  same 
period  last  year.  Revenues  increased 
22%  on  a  pro  forma  basis  during  the  third 
quarter. 

Third  quarter  income  for  Harte  Hanks 
was  $2,370,000  compared  to  $1,752,000 
reported  in  1975.  Revenues  were 
$30,01 1 ,000  compared  to  $22,780,000  last 
year.  For  the  nine  months  through  Sep¬ 
tember  30,  Harte  Hanks  had  a  net  in¬ 
come  of  $7,165,000,  34%  more  than  for  a 
comparable  period  last  year.  Revenues 
for  the  nine  months  are  $83,585,000 
compared  to  $65,1%,000,  up  20%  on  a 
pro  forma  basis. 

Ad  linage  was  up  9%  for  the  third  quar¬ 
ter  and  is  up  6.6%  for  the  first  nine 
months.  Total  paid  circulation  increased 
.5%  during  the  third  quarter  and  is  up 
.9%  for  the  first  three  quarters. 

New  York  Times 

The  New  York  Times  Co.  reported  a 
44%  increase  in  consolidated  income  for 
the  third  quarter,  rising  to  $4,282,000 
from  $2,%9,000  the  previous  year.  Third 
quarter  corporate  revenues  were 
$108,007,000  up  from  $95,682,000.  Nine 
month  profits  were  $13,148,000  com¬ 
pared  to  the  $11,336,000  recorded  last 
year.  Revenues  for  nine  months  were 
$328.6  million  compared  to  $293  million. 

The  Times  newspaper  division  showed 
a  21%  increase  in  revenues  to  $7,103,(j00 
for  the  third  quarter  and  pretax  income 
reached  $1,697,000,  a  54%  increase  over 
last  year.  During  the  first  nine  months, 
the  Times-owned  newspapers  reported 
revenues  of  $20,772,000  and  profits  of 
3,482,000,  both  up  substantially  over  last 
14 


year. 

The  New  York  Times  newspaper,  bro¬ 
ken  out  as  a  separate  unit,  recorded  a 
third  quarter  pretax  loss,  although  the 
loss  was  less  than  reported  for  a  compar¬ 
able  period  last  year.  The  Times  reported 
a  $356,000  loss  compared  to  one  of 
$491,000  last  year.  For  the  nine-month 
period,  however,  the  Times  has  pretax 
earnings  of  $5.5  million  compared  to  $3. 1 
million  it  had  last  year  through  the  same 
period. 

The  cut  in  third  quarter  losses  by  the 
Times  primarily  results  from  increased 
investment  tax  credit  related  to  the 
newspaper’s  new  satellite  printing  plant 
in  Carlstadt,  N.J. 

Advertising  linage  reached  16.3  million 
lines  during  the  third  quarter,  an  8%  in¬ 
crease  over  the  15.1  million  lines  run  dur¬ 
ing  the  same  quarter  last  year.  For  the 
first  nine  months,  ad  linage  is  up  4%  to 
51.7  million  lines. 

Weekday  circulation  for  the  Times 
gained  2%  in  the  third  quarter  to  7%,0b0 
and  Sunday  circulation  posted  a  3,000 
copy  increase  to  1.39  million. 

Gannett 

Gannett’s  54  papers  showed  a  20%  in¬ 
crease  in  third  quarter  income  to 
$10,876,177,  based  on  a  16%  revenue  in¬ 
crease  to  $101.2  million.  For  the  nine 
month  period,  income  is  running  at 
$32,720,677,  some  $6  million  more  than 
last  year.  These  figures  include  pro 
forma  earnings  and  revenues  for  two 
newspapers  acquired  this  year,  but  also 
include  1976  figures  (and  not  comparable 
1975  figures)  for  two  other  small  dailies. 
A  Gannett  spokesman  said,  however, 
that  the  effect  of  these  two  newspapers 
on  profits  has  been  “negligible”  and  the 
effect  on  nine-month  revenues  has  been 
about  a  2.5%  increase. 

Advertising  linage  for  the  Gannett  pa¬ 
pers  increased  4.5%  for  the  nine  month 
period,  with  classified  showing  the 
largest  rate  of  increase — about  7%. 

Gannett  officials  are  even  more  en¬ 
thusiastic  about  the  nine-month  profit 
picture  when  they  point  out  that  profits 
are  up  over  20%  despite  having  been  ad¬ 
versely  effected  somewhat  by  start-up 
costs  in  connection  with  the  introduction 
of  eight  new  Sunday  editions  in  West¬ 
chester  County  (New  York)  in  early  Sep¬ 
tember. 

Multimedia,  Dow  Jones 

Multimedia  reported  a  net  earnings  in¬ 
crease  for  the  third  quarter  of  50%  to 
$2.4  million,  but  this  includes  earnings 
from  a  tv  station,  radio  station  and  one 
newspaper  acquired  this  year  whose  fi¬ 
nancial  data  was  not  included  in  compar¬ 
able  1975  figures.  Eliminating  the  1976 
earnings  of  the  new  acquisitions  still 
yields  a  sizable  overall  profit  increase, 
however. 

Dow  Jones,  whose  holdings  include 
the  Wall  Street  Journal,  National  Ob¬ 


server,  Barron's,  Dow  Jones  news  ser¬ 
vice,  Dow  Jones  books  and  Ottaway 
Newspapers,  Inc.,  a  wholly  owned  sub¬ 
sidiary  of  13  daily  and  six  Sunday  pa¬ 
pers,  reported  total  third  quarter  income 
of  $8.3  million,  26.2%  more  than  last 
year.  Revenues  were  up  14.5%  to  $70.6 
million.  For  nine  months,  net  income  is 
up  8.1%  ($20.3  million)  and  revenues  are 
up  15%  ($198.4  million.) 

Dow  Jones  does  not  specifically  break 
out  revenues  or  profits  for  its  news¬ 
papers,  magazine  or  publishing  division. 

Advertising  and  circulation  revenue  for 
the  newspapers  and  Barron's  combined 
for  the  third  quarter,  however,  was  $55 
million  (up  19.5%)  and  for  nine  months 
was  $170  million  (up  18%). 

The  Wall  Street  Journal  recorded  a 
13.3%  linage  increase  for  the  third  quar¬ 
ter  and  an  1 1 .5%  gain  for  the  nine  month 
period.  Barron’s  showed  an  8.3%  hike  in 
ad  linage  for  the  third  quarter  and  an 
8.6%  increase  through  nine  months  and 
the  Ottaway  Newspapers  achieved  a  lin¬ 
age  increase  of  5.6%  during  the  third 
quarter  and  5.1%  for  nine  months. 

The  Washington  Post  Company  re¬ 
ported  a  consolidated  net  income  for  the 
third  quarter  of  $3.5  million,  up  some 
35%  over  the  $1  million  recorded  during 
the  same  period  last  year. 

Each  of  the  company’s  three  divisions, 
newspaper  publishing,  magazine  publish¬ 
ing  and  broadcasting,  reported  increases 
in  revenues  and  operating  income. 

Newspaper  division  advertising  rev¬ 
enues  were  up  15.5%  for  the  third  quar¬ 
ter.  Total  ad  linage  rose  by  4.7%  at  the 
Washington  Post  and  by  a  sizable  32%  at 
the  Trenton  Times. 

The  only  paper  to  report  a  drop  in  third 
quarter  profits  over  last  year  was  the 
Boston  Globe's  parent  Affiliated  Publica¬ 
tions.  Affiliated  said  third  quarter  rev¬ 
enues  were  up  $3  million  to  $29  million 
for  the  quarter,  but  profits  dropped 
slightly  to  $901,000  from  the  $1,034,000 
recorded  during  the  third  quarter  last 
year. 

Income  for  nine  months  was  $3.3  mil¬ 
lion,  up  from  $2.7  million  for  a  compara¬ 
ble  period  last  year. 

Tribune  Company  net 
figures  up  this  year 

Continuation  of  the  strength  shown 
early  this  year  by  the  company’s  news¬ 
paper  and  broadcasting  properties  is  re¬ 
flected  in  new  record  high  levels  in  both 
the  third  quarter  and  the  first  9  months  of 
1976  net  income  of  Tribune  Company. 

Stanton  R.  Cook,  president  and  chief 
executive  officer,  said  third  quarter  net 
income  was  $18,490,000  compared  with 
$6,193,000  a  year  earlier.  Net  income  in 
the  first  9  months  of  this  year  increased 
to  $25,010,000  from  $21,587,000  in  com¬ 
parable  months  of  1975. 
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LA.  Times  syndicates 
investigative  column 

Two  reporters,  who  as  staffers  for  columnist  Jack  Ander¬ 
son  dug  up  a  number  of  his  stories,  have  shucked  the  cloak  of 
anonymity  and  set  out  on  their  own  as  “The  Investigators.” 

Their  columns,  promising  to  uncover  cover-ups  and  shake 
up  the  Washington  establishment,  will  be  syndicated  by  the 
Los  Angeles  Times  Syndicate.  (A  report  in  Editor  &  Pub¬ 
lisher  for  October  30  incorrectly  said  the  syndicate  was 
Zodiac  News  Service). 

The  two  are  Jack  Cloherty  and  Bob  Owens,  both  in  their 
mid-twenties,  with  a  total  of  seven  years  service  as  key 
reporters  on  the  Anderson  team.  The  stories  they  turned  up 
for  Anderson  included  the  ClA-Howard  Hughes  “Glomar 
Explorer”  story,  the  release  of  the  Watergate  grand  jury 
transcripts,  and  series  of  exposes  on  the  Postal  Service  and 
Drug  Enforcement  Administration  that  led  to  hasty  exits  of 
their  chiefs. 

To  tell  it  all 

As  “The  Investigators,”  Cloherty  and  Owens  will  con¬ 
tinue  to  uncover  stories  they  feel  the  public  ought  to  know. 
Cloherty  said,  “A  newsman’s  job  is  to  tell  the  people  the 
news,  not  suppress  the  news.” 

Cloherty  went  to  Washington  in  1972,  first  as  intern  then 
as  press  aide  to  Rep.  James  Hanley  (D-NY).  Later  that  year, 
Cloherty  was  taken  on  at  the  Jack  Anderson  column  when 
Brit  Hume  was  leaving. 

In  June  of  1973,  Cloherty  met  with  Bob  Owens,  who  was 
then  a  Washington  correspondent  for  Der  Spiegel,  the  Ger¬ 
man  news  magazine.  There  was  an  opening  on  the  Jack 
Anderson  column,  and  Cloherty  persuaded  Owens  to  go  up 
to  see  Anderson. 

“1  was  apparently  just  the  person  he  was  looking  for,” 
Owens  recalled.  “No  one  else  on  the  staff  seemed  to  cover 
the  Hill  the  way  Anderson  himself  had — going  up  every  day, 
wandering  from  office  to  office.  Jack  Anderson  didn’t  like 
working  only  by  phone.  He  wanted  someone  doing  his  kind 
of  reporting  and  he  needed  someone  who  knew  the  Hill.  He 
offered  me  a  job  and  I  agreed  to  take  it  and  a  $3,000  pay 
cut.” 

Leaked  stories  to  Whitten 

Owens  worked  as  an  intern  in  the  office  of  Florida  Rep. 
Claude  Pepper  in  the  summer  of  1970  and  for  a  year  and  a  half, 
he  was  legislative-press  aide  to  Rep.  Lester  Wolf  (D-N.Y.). 
As  Wolfs  press-aide,  Owens  said  he  “loved  leaking  stories” 
to  Les  Whitten  of  Anderson’s  staff. 

While  with  Der  Spiegel  Owens  met  Elizabeth  Ray.  “She 
first  called  Cloherty  wailing  that  she  would  lose  her  job 
because  Wayne  Hays  wanted  her  but  she  didn’t  want  him,” 
Owens  said. 

“Cloherty  knew  I  was  working  on  a  story  about  her  boss. 
Rep.  Ken  Gray,  so  we  both  went  to  see  her.  She  got  cold  feet 
and  refused  to  discuss  her  earlier  call.”  Without  her  help, 
Owens  developed  his  story  about  Gray  and  misuse  of  cam¬ 
paign  funds.  When  it  was  printed.  Gray  was  infuriated, 
Owens  said. 

“Elizabeth  Ray  kept  calling.  Gray  suspected  her  of  being 
the  source.  She  wasn’t.  1  tried  to  reassure  her  and  get  more 
information.”  She  and  Owens  agreed  to  meet  at  the  National 
Gallery. 

“There,  among  the  potted  palms  in  the  East  Garden 
Court,”  Owens  recalled,  Elizabeth  Ray  did  a  number  on  me. 
She  was  wired  for  sound  and  her  tape  recorder  caught  every 
word.  Gray  claimed  1  had  slandered  him  and  his  staff  and  had 
attempted  to  blackmail  Liz  Ray.”  When  Anderson  indig¬ 
nantly  refused  to  drop  the  investigation.  Rep.  Gray  finally 
announced  his  retirement  from  Congress  at  age  48. 
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Mr.  George  Morris,  Production  Manager  of  the 
Dayton  Newspapers,  Inc.  has  been  added  to  the  long 
list  of  satisfied  customers  using  me,  MR. 
ROTO-SCREEN,  the  dampener  for  DiLitho.® 


We've  installed  (>8  dampeners,  inside  and  outside  the 
arch  on  Hoe  and  Scott  presses 

Inland's  service  to  us  has  been  most  satisfactory. 
When  we  have  needed  their  advice  or  assistance, 
they  have  been  very  responsive  In  fact,  they've  told 
us  we  have  quite  a  bit  of  "time  in  the  bank"  should 
we  ever  need  their  help. 

A  major  reason  for  choosing  ROTO-SCREEN  was  that 
we  felt  it  was  the  system  we  could  best  maintain  in  a 
consistent  day  to  day  operation. 

The  way  our  operation  is  running  now,  I  would  say 
we  would  make  the  same  decision  again  to  convert 
to  DiLitho  using  the  ROTO-SCREEN  dampening 
system 

Sincerely, 

George  Morris 
Dayton  Newspapers,  Inc. 

(DiLitho  is  a  registered  trademark  of  ANPA  Rl) 


\|^NEWSPAPER  MACHINERY CORP. 

105th  Street  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  66215  -  Telephone  (913)  492-9050 
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Frank  G.  Valentine — to  the  sales  staff 
of  Newhouse  Newspapers  November  8. 
He  was  with  Argosy  magazine. 

♦  ♦  * 

L0RR.MNE  Gould — promoted  from  as¬ 
sistant  women's  news  editor  to  features 
editor  of  the  Passaic  (N .  J .)  Herald-News. 

4c  9ic  % 

David  Klement,  formerly  Bradenton 
(Fla.)  Herald  news  editor — promoted  to 
city  editor.  Ronald  Carter,  formerly  as¬ 
sistant  news  editor — news  editor. 

*  *  « 

Durward  Bean — named  to  the  new  pos¬ 
ition  of  city  editor  of  the  Montgomery 
County  Daily  Courier,  Conroe,  Texas. 
He  was  a  staff  writer  and  agriculture 
editor  of  the  Logan  (Utah)  Herald  Jour¬ 
nal. 

*  *  * 

David  Lamb,  formerly  of  the  Los 
Angeles  Times  Washington  bureau — to 
bureau  chief  in  Nairobi.  He  replaces 
Dial  Torgerson.  who  has  taken  over  the 
Times  bureau  in  Jerusalem  from  William 
Drummond,  currently  on  a  year's  leave  of 
absence  to  acc.pt  a  White  House  Fel¬ 
lowship. 
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Michael  O'Connor,  former  political 
reporter.  San  Diego  (Calif.)  Union — 
returned  to  the  newspaper  as  editorial 
writer.  Since  leaving  the  Union  in  1964, 
he  has  been  political  writer  for  the  Sac¬ 
ramento  (Calif.)  Union  and  in  the 
Washington  bureau  of  Copley  News 
Service  and  press  secretary  to  Paul 
Priolo,  Republican  minority  leader  of  the 
California  State  Assembly. 

*  *  ♦ 

Roger  Hawley,  former  acting  news 
editor  of  the  Warrenshurg  (Mo.)  Star- 
Journal,  has  purchased  the  Boutique  & 
Villager,  Burlingame,  Calif.,  from  Gene 
Malott,  owner  since  1967.  Hawley  took 
over  as  publisher  of  the  paper,  which 
serves  the  suburban  San  Francisco  Bay 
area.  July  1. 

*  ♦  * 

Arthur  Rothstein,  associate  editor  at 
Parade — awarded  the  National  Press 
Photographers  Association  Burt  Wil¬ 
liams  Award  in  recognition  of  40  years 
service  to  press  photography. 

*  ♦  * 

Bill  Lee,  former  Hartford  (Conn.) 
Courant  sports  editor  and  presently 
sports  columnist — recipient  of  plaque 
from  Connecticut  State  Golf  Association 
for  25  years  of  continuous  service  on  the 
association's  scholarship  committee. 

*  *  * 

John  Underwood— joined  the  board  of 
directors  of  Tel  Air  Interests.  Inc., 
Miami-based  television  and  radio  pro¬ 
duction  company.  Underwood  was  for¬ 
merly  on  the  staff  of  the  Miami  Herald 
and  is  a  senior  writer  for  Sports  Illus¬ 
trated. 

4c  4:  4: 

Roger  A.  Daley,  president  and  busi¬ 
ness  manager  of  the  Knoxville  (Tenn.) 
News-Sentinel  Company — served  as 
publisher-in-residence  at  the  University 
of  Tennessee  during  the  celebration  of 
National  Newspaper  Week.  The  resi¬ 
dence  program  is  sponsored  by  the  As¬ 
sociation  for  Education  in  Journalism 
and  the  American  Newspaper  Publishers 
Association. 

4c  4c  4c 

Joe  Quinn,  Cincinnati  Post  high  school 
sports  reporter — retired  after  41  years  of 
service.  He  initiated  the  high  school  cor¬ 
respondents  system  in  1960  under  which 
about  800  students  have  worked. 

4c  4=  4t 

Three  Miami  Herald  circulation  man¬ 
agers  have  been  assigned  added  respon¬ 
sibilities  and  a  marketing  manager 
named.  Howard  Greenberg — assigned 
single  copy  sales  in  Dade  County,  and 
Rick  Sadowski,  responsibilities  for  home 
delivery  and  single  copy  sales  in  Bro¬ 
ward  County. 

Steve  Buckley — to  marketing  man¬ 
ager,  with  responsibilities  to  include 
newspaper  in  education,  carrier  promo- 


Newspeople 

Georgia  Ratchford  is  more  than  just 
another  “pretty  face"  handing  out 
brochures  at  newspaper  production 
equipment  exhibitions  around  the  coun¬ 
try. 

Her  face  is  familiar  to  customers  and 
other  equipment  and  supply  people  in  the 
business.  At  the  outset,  when  she  and 
husband  Bill  Ratchford  started  News¬ 
paper  Electronics  Corp.  in  Kansas  City, 
Mo.,  it  was  strange  watching  customers 
come  to  the  realization  that  there  was  an 
acute  brain  “behind  the  brochure." 

She  easily  answers  all  technical  and 
applications  questions  pertaining  to 
NEC's  newspaper  electronic  editing  and 
wire  systems. 

She  wishes  “more  women  would  be¬ 
come  interested  in  her  field"  and  is  sure 
they  would  “if  they  knew  how  exciting  it 
is."  When  systems  installations  are 
made  newspaper  officials  make  sure 
their  employees  see  that  a  woman  is 
doing  the  work.  Georgia  says  that  the 
people  who  will  be  running  the  equip¬ 
ment  “know  if  a  woman  can  program 
and  install  it,  they  can't  let  down  on  their 
end  of  the  job." 

Ratchford  gained  her  experience  and 
knowledge  of  electronics  out  of  necessi¬ 
ty.  When  her  husband  left  the  composing 
room  of  the  Kansas  City  Star,  where  he 
was  a  machinist,  to  start  NEC,  she  was 
the  first  employee.  She  learned  as  she 
worked  days,  nights  and  weekends 
alongside  Bill. 

Early  on,  Ratchford  set  up  a  Linotype 
service  and  repair  shop  and  Georgia 
helped  him  rebuild  Linotypes,  Tele¬ 
typesetters  and  perforators.  When  hot 
type  equipment  started  to  disappear  in 
the  wake  of  the  electronic  typesetting 
era,  the  two  became  involved  in  many 
phases  of  that  burgeoning  business,  in¬ 
cluding  purchasing,  installing,  dem¬ 
onstrating,  servicing  and  troubleshoot¬ 
ing. 


tions,  consumer  marketing  promotion 
and  state  circulation.  Buckley  was  ad¬ 
vertising  manager,  and  previously  circu¬ 
lation  director  of  the  Anderson  (S.C.) 
Independent-Mail.  He  was  also  circula¬ 
tion  director  of  the  San  Antonio  Express. 

Ralph  Gibson,  former  administrative 
group  manager,  reporting  to  Bev  Carter, 
MHPC  General  Manager,  has  been  pro¬ 
moted  to  Palm  Beach  circulation  man¬ 
ager,  responsible  for  home  delivery  and 
single  copy  sales. 

4c  4(  4c 

Ralph  S.  Gallagher — appointed  ad¬ 
vertising  director  of  the  National  En¬ 
quirer  in  New  York.  He  joins  the  En¬ 
quirer  from  Signature,  the  Diners  Club 
magazine,  where  he  was  advertising  di¬ 
rector.  Gallagher  was  associate  advertis¬ 
ing  director  of  Life  magazine. 
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in  the  news 


Georgia  Ratchford 


Programming  is  most  interesting  to 
her  however.  “Actually,”  she  said,  “it’s 
sort  of  like  sewing.  You  make  a  pattern 
(program)  and  then  adjust  it  to  meet  the 
customer’s  specific  needs.” 

Ratchford  says  she  enjoys  having  the 
chance  to  exchange  ideas  with  engineers 
and  finding  out  how  they  are  applying 
new  components  to  their  present  equip¬ 
ment. 

In  addition  to  learning  by  doing,  she 
spends  hours  poring  over  textbooks  and 
technical  manuals.  At  present  she  is  at¬ 
tending  classes  of  a  computer  school. 
She  also  credits  Mike  Bennett,  one  of 
NEC’s  engineers,  with  major  contribu¬ 
tions  to  her  continuing  education. 

She  finds  electronics  fascinating  be¬ 
cause  of  the  constant  flow  of  new  and 
exciting  innovations  and  applications. 


The  following  advertising  department 
changes  and  promotions  have  been  an¬ 
nounced  by  the  Virginian-Pilot  and 
Ledger-Star,  Norfolk — 

Norman  Matthews,  currently  retail 
group  manager — to  retail  advertising 
manager,  a  new  position. 

Richard  Spears,  currently  advertising 
manager  of  the  Virginia  Beach 
Beacon — named  retail  advertising  sales 
manager. 

Floyd  Dormire,  retail  advertising 
group  manager — to  assistant  manager, 
classified  advertising. 

Bob  Bettencourt,  retail  advertising 
account  executive,  to  advertising  man¬ 
ager  of  the  Chesapeake/Portsmouth  of¬ 
fice. 

Bill  Shepherd,  classified  automotive 
group  manager — to  sales  manager,  clas¬ 
sified  advertising  department. 

EDITOR  &  PUBLISHER  for  November  6, 1976 


E.  R.  Gray — named  retail  advertising 
manager  of  the  Rocky  Mountain  News 
from  classified  advertising  manager,  a 
job  A.  Gary  Edwards,  who  has  been  as¬ 
sistant  personnel  manager,  assumes. 

♦  *  ♦ 

Thomas  Coleman — hired  by  Ontario 
New  Democratic  Party  Leader  Stephen 
Lewis  as  a  special  assistant  for  com¬ 
munications  at  about  $22,000.  Coleman, 
who  was  a  Toronto  Globe  and  Mail  re¬ 
porter,  replaces  Richard  Proctor  on  the 
Lewis  staff.  Proctor  joins  the  Globe  as  a 
sports  reporter. 

♦  *  * 

John  A.  Drummond,  associate  editor  of 
the  Tulsa  Tribune — promoted  to  the 
newly-created  post  of  editor  of  the  edito¬ 
rial  pages.  David  Jones,  former  Tribune 
Washington  correspoindent,  becomes 
associate  editor  along  with  associate 
editor  Jim  Sellars.  Drummond  will 
supervise  the  editorial  page  and  the  2nd 
edit  page,  a  feature  added  to  the  Tribune 
in  April  to  provide  readers  with  a 
broader  range  of  opinion. 

*  *  * 

Gary  L.  Niswonger,  offset  manager  of 
the  Troy  Daily  News — named  production 
director.  William  T.  Pummill  becomes 
press  department  foreman;  Harry  J. 
(Rick)  Yetter  Jr.  is  composing  depart¬ 
ment  foreman. 

*  *  * 

John  O’Hearn,  controller,  St. 
Petersburg  Times  and  Evening 
Democrat — also  assumes  responsibilities 
of  treasurer  of  the  Times  Publishing  Co. 

*  ♦  * 

Henry  P.  Hunter,  assistant  classified 
advertising  manager  of  the  Easton  (Pa.) 
E.xpress — promoted  to  classified  adver¬ 
tising  manager,  succeeding  R.  Stanley 
Unangst,  who  died  October  6. 

:4c  9K  ♦ 

Larry  Storer,  news  editor  of  the 
Beaumont  (Tex.)  Evening  Journal  since 
July — named  news  editor  of  the  morning 
Beaumont  Enterprise.  Storer  had  been 
previously  managing  editor  of  the  Yuba 
City  (Calif.)  Daily  Independent-Herald. 

♦  *  * 

Elizabeth  Loker — new  director  of 
data  processing  of  the  Washington  Post 
from  manager  of  systems  research.  She 
assisted  in  implementing  the  Harris  Sys¬ 
tem. 

LINKRULE 


The  Linkrule  is  a  stretchable  ruler. 
Just  stretch  across  the  copy  til  it  mea¬ 
sures  the  desired  repro  size.  It  is  all- 
metal;  scales  in  inches,  picas  or  cen¬ 
timeters.  $24  each:  3  fc''  $66. 
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Robert  B.  Booth,  who  has  been  en¬ 
graving  manager  and  advertising  services 
manager  of  the  Miami  Herald — named 
coop  advertising  manager.  He  was 
promotion  and  research  manager  of  the 
Corpus  Cristi  Caller-Times  before  com¬ 
ing  to  the  Herald  in  1974. 

*  *  * 

James  L.  Jennings — appointed  general 
manager  of  the  Newspaper  Systems  De¬ 
velopment  Group,  succeeding  Dwight  D. 
Brown,  who  on  December  1  becomes 
president  and  chief  executive  officer  of 
Autologic,  Inc.  Jennings  has  been  tech¬ 
nical  manager  since  March,  1975,  and 
before  then,  he  was  with  Knight-Ridder 
Newspapers,  Inc.,  a  member  of  NSDG, 
beginning  in  1972. 

9|c  4e  % 

John  H.  Britton,  Jr. — appointed  pub¬ 
lic  relations  manager  of  the  Washington 
Post  from  director  of  public  affairs  of  the 
Joint  Center  for  Political  Studies  in 
Washington,  D.C.  Prior  to  that  he  was 
public  relations  manager  from  Motown 
Record  Corporation  in  Detroit  and  Los 
Angeles  and  was  managing  editor  of  Jet 
magazine  in  Chicago. 

*  *  * 

Dick  Lambert — who  was  circulation 
manager  of  the  Santa  Ana  Register — 
named  circulation  manager  of  the  Long 
Beach  Independent  Press-Telegram.  In 
his  newly-created  position,  Lambert  as¬ 
sists  circulation  director  Al  Lowdermilk, 
particularly  with  home  delivery  and 
street  sales  and  coordinating  the  depart¬ 
ment’s  conversion  to  computers. 

*  *  * 

Herbert  S.  Denenberg,  Philadelphia 
Bulletin  consumer  columnist — first-prize 
winner  in  the  columnist  category  of  the 
National  Press  Club’s  annual  consumer 
awards. 

♦  ♦  * 

Fred  C.  Benson,  president  of  the 

Ridgewood  (N.J.)  News,  Paramus  Publi¬ 
cations  Corp.  and  Pascack  Publications 
Corp. — appointed  general  manager  of 
the  Ocean  City  (N.J.)  Sentinel-Ledger. 

*  ♦  * 

Jesse  Curtis,  circulation  manager  of 
the  Johnson  City  (Tenn.)  Press- 

Chronicle — named  purchasing  agent 
upon  the  retirement  of  Ted  Hacker  at  the 
end  of  October.  Bill  Bracken,  district 
circulation  manager,  replaces  Curtis. 
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Editors 
evaluate 
food  sessions 

By  Jane  Levere 

In  addition  to  hearing  their  work 
analyzed  and  criticized  by  food  company 
representatives  in  Atlanta  recently,  the 
newspaper  food  editors  were  treated  to 
new  product  and  equipment  demonstra¬ 
tions,  discussions  of  marketing  orders, 
fresh  produce,  school  lunch,  epidemiol¬ 
ogy  and  frozen  food,  as  well  as  to  a 
smorgasbord  of  catered  meals  at  all 
hours  of  the  day  and  night,  and  profes¬ 
sional  entertainment. 

Editor  &  Publisher  interviewed  al¬ 
most  one-third  of  the  136  conference  par¬ 
ticipants  and  asked  them  for  their  evalua¬ 
tion,  as  journalists,  of  the  week’s  pro¬ 
ceedings.  A  sampling  of  their  answers, 
chosen  at  random,  follows. 

“Half  newsworthy,  half  p.r.  For  the 
most  part  we  as  journalists  have  pleaded 
for  more  newsworthy  (sessions).  Some 
have  been  initiated  by  companies  but  for 
the  most  part  we  as  journalists  have  pro¬ 
vided  them.  I  think  people  have  brought 
in  personality  type  stories,  not  hard 
news.”  Kitty  Crider,  Huntsville  (Ala.) 
Times. 

“I  haven’t  found  anything  truly  news¬ 
worthy.  It’s  typical.  That’s  why  I  haven’t 
come  for  some  time;  the  last  time 
was  in  San  Francisco  in  1972.”  Jane  Be- 
net,  San  Francisco  Chronicle. 

“I  think  the  programs  this  year  have 
adhered  as  much  as  possible  to  the  re¬ 
quests  from  the  evaluation  sheets  last 
year.”  Jean  Thwaite,  Atlanta  Constitu¬ 
tion,  and  Chairwoman,  Food  Editors 
Advisory  Committee. 

“I  don’t  think  it’s  been  quite  as  newsy 
as  previous  sessions  or  conferences.  I’m 
disappointed  that  someone  from  Carter 
didn’t  come.  I  don’t  think  he  realizes  the 
power  of  exposure  he  would  have  gotten. 
Democratic  and  Republican  papers  alike 
would  have  used  it.”  Virginia  Smith, 
Peoria  (\\\.)  Journal  Star. 

“It’s  been  bad  form  for  the  speakers 
not  to  avail  themselves  to  questions.  Di¬ 
verse  interests  are  represented  here.  I 
don’t  think  there’s  hard  news  interest, 
though  there’s  more  hard  news  than 
there  used  to  be.  There’s  something  val¬ 
uable  for  everyone.”  Bill  Rice,  Washing¬ 
ton  Post. 

“I’m  interested  in  doing  articles  on 
consumers’  buying,  finding  their  way 
around  the  supermarket — good  solid 
food  features.  This  kind  of  material  is  not 
presented  at  the  meeting.  So  far  this  year 
there  have  been  virtually  no  (speakers) 
from  outside  the  industry.  No  one  is 
answering  questions.  It  puts  us  in  the 
position  of  being  fed  the  food  industry 
line.  Let  us  see  both  sides;  we  ought  to 
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be  given  a  chance  to  make  up  our  own 
minds.”  Carol  Sewell,  Dallas  Morning 
News. 

“The  most  exciting  thing  about  the 
meeting  is  the  contact  with  the  other 
people.”  Ella  Elvin,  New  York  News. 

“I  haven’t  found  anything  worthy  of 
reporting.  The  big  problem  with  this  con¬ 
ference  is  that  too  many  things  that  are 
demonstrated,  talked  about,  announced, 
we’ve  already  heard  about  through  press 
releases.’’  Harvey  Steiman,  Miami 
Herald. 

“Like  other  conferences  I  always  find 
some  information.  I  find  the  contacts 
with  other  editors  very  valuable.  I’d  like 
to  see  some  format  in  which  we  as  food 
writers  could  get  more  annual  briefings 
on  subjects  important  to  us.  I  think  it’s 
difficult  at  a  sponsored  conference  to  do 
a  briefing  that  shows  all  sides  of  a  con¬ 
troversial  issue.”  Peggy  Daum,  Milwau¬ 
kee  Journal. 

“Getting  new  things  like  the  Cuisinart 
demonstration  is  stimulating.  The  same 
people  keep  fighting  the  argument  about 
sugar  and  cereal.  I  will  run  recipes  (that 
were  distributed)  when  I  feel  they  are 
nutritious.  1  always  gain  (here)  as  a 
journalist — I’ve  been  coming  about  20 
years.’’  Helen  Exum,  Chattanooga 
(Tenn.)  News  Free  Press. 

“It  hasn’t  necessarily  been  awe¬ 
inspiring,  but  it’s  a  little  too  soon  to 
tell.”  Betsy  Balsey,  Los  Angeles  Times. 

“It  stimulates  my  mind  to  be  able  to 
talk  to  other  people  with  the  same  prob¬ 
lems,  to  hear  Kohl,  scientists,  and  get 
background  to  help  sustain  me  through¬ 
out  the  year.  Things  happen  so  slowly  in 
the  food  world  that  there’s  not  much 
hard  news.  I  don’t  think  it’s  possible  for 
this  meeting  to  generate  hard  news. 
There’s  some  aspect  for  everybody  at 
this  meeting.”  Ann  McDuffie,  Tampa 
(Fla.)  Tribune. 

“The  meeting’s  been  rather  thin.  1 
think  we’re  seeing  stories  we  can  take 
back  to  develop  into  features.  As  far  as 
sending  stories  back  many  programs 
don’t  lend  themselves  to  it  at  this  time.  I 
think  the  convention  did  in  the  past.” 
Helen  Moore,  Charlotte  (N.C.)  Ob¬ 
server. 

“As  a  writer  filing  immediate  stories,  I 
haven’t  been  getting  information  but 
there  are  worthwhile  ideas  and  sugges¬ 
tions.  The  interaction  with  the  other 
editors  is  most  worthwhile.”  Jim 
Wolowic,  Columbus  (Ohio)  Dispatch. 

“I  think  there  are  far  too  many  meet¬ 
ings.  We  can’t  do  them  all  justice. 
There’s  not  as  much  hard  news  in  it  (the 
conference).  We’ve  all  written  about  this 
stuff  a  dozen  times  but  I  do  manage  to 
file  one  or  two  stories  a  day  anyway.” 
Norma  Bidwell,  Hamilton  (Ont.)  Spec¬ 
tator. 

“The  programs  later  in  the  week  have 
had  a  beneficial  effect  and  offered  some 
balance.  Overall  this  year  the  programs 
are  too-company-oriented,  too  many 


ANA  CHAIRMAN— William  M. 
Claggett,  vicepresident,  and  director 
of  marketing  services  and  new  enter¬ 
prises  for  the  consumer  products  group 
of  the  Ralston  Purina  Company,  was 
elected  chairman  of  the  board  of  di¬ 
rectors  of  the  Association  of  National 
Advertisers.  Claggett  is  also  president 
of  Checkerboard  Advertising  Co.,  an 
in-house  agency  which  coordinates 
the  work  of  the  company's  full  service 
agencies.  Peter  W.  Allport  was 

reelected  president  of  the  ANA. 

company  speakers.  Most  all  programs 
lacked  the  balance  of  two  or  more  view¬ 
points.  We  food  editors  must  keep  in 
mind  that  exactly  what  we  want  may  not 
suit  the  sponsors  of  this  conference 
very  well,  and  perhaps  the  Food  Editors 
and  Writers  Association  is  the  proper 
vehicle  for  this  type  of  programming.” 
Jane  Baker,  Phoenix  (Ariz.)  Gazette. 

“As  a  journalist  I’ve  found  nothing 
newsworthy.  If  I  had  to  file  I’d  be  really 
hard  pressed.”  Paula  Buchholz,  San 
Francisco  Examiner. 

“It’s  been  very  biased.  We  kept  hear¬ 
ing  only  one  side  of  the  issues;  they’ve 
kept  promoting  their  own  products  and 
most  of  the  time  I  can’t  use  product 
names.  I  will  think  kindly  of  the  Avocado 
Board  just  for  telling  me  both  sides  of  the 
issues.  And  with  some  controversial 
things  they  didn’t  give  us  time  for  ques¬ 
tions.”  M.  Joliene  Hutto,  Columbus 
(Ga.)  Ledger. 

• 

Acapulco  to  DFS 

Dancer-Fitzgerald-Sample  has  been 
named  to  handle  the  advertising  for 
Acapulco  on  behalf  of  a  newly  created 
Mexican  government  trust,  Fidercomiso 
Acapulco. 
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your  ink  drums  without  dismantling  is 


as  simple  as  A.B.C.  So  simple  it  can 


be  done  by  your  own  SlFCO-trained 


Stereo’s  epitaph 
in  P&L  statement 

Epitaph  for  a  time-honored  process  in 
newspaper  publishing: 

“The  stereo  department  has  vanished 
from  our  statements,  and  we  now  have 
one  department  to  perform  all  operations 
up  to  printing.” 

The  sentence  is  from  a  report  by  Brian 
H.  Shelley,  vicepresident/finance  of 
Southam  Press  Ltd.  of  Toronto,  to  the 
members  of  the  Institute  of  Newspaper 
Controllers  and  Finance  Officers  last 
week  in  Houston. 

Speaking  of  the  finance  officer's  duties 
as  new  technology  produces  newspa¬ 
pers,  Shelley  said  a  computer  system  has 
been  set  up  at  Southam  headquarters  to 
handle  all  general  ledgers  and  turn  out 
profit  and  loss  accounts  in  the  offices  of 
each  division. 

Beginning  January  1,  he  said,  all  divi¬ 
sions  will  be  required  to  supply  their 
monthly  figures  by  the  seventh  calendar 
day  of  the  following  month.  “The  earlier 
the  information  is  available,  he  ex¬ 
plained,  the  sooner  remedial  action  can 
be  taken.” 

Operating  statistics  have  been  made 
obsolete  by  the  new  machinery  and  sys¬ 
tems  in  the  production  shops.  No  longer 
are  composing  minutes  per  column  cal¬ 
culated.  “We  are  looking  for  new  tools 
to  measure  efficiency,”  Shelley  said. 

“Vicepresidents/fmance  have  as  many 
problems  as  ever,”  he  added,  “however, 
computers  help  us,  but  they  do  not  think. 
This  leaves  us  with  a  useful  function  to 
perform  for  quite  a  few  years.” 

A  computer  specialist  now  reports  to 
the  vicepresident/finance  and  vice¬ 
president/engineering  at  Southam  HQ. 


would  have  been  from  $270,000  to 
$360,000.  The  service  center  expense  is 
less  than  $200,000. 


Conn,  publisher 
adds  2  weeklies 

The  t02-year-old  New  Era  and  the 
26- year-old  Niantic  (Conn.)  News  were 
purchased  October  8  by  Shore  Line 
Times  Company,  Inc.,  (Guilford,  Con¬ 
necticut  according  to  Times  owner 
Richard  Lightfoot. 

The  New  Era,  a  paid  weekly,  circu¬ 
lates  to  3,500  households  primarily  in 
Deep  River,  Essex  and  Old  Saybrook. 
The  News  is  distributed  by  controlled 


circulation  to  households  in  Waterford 
and  East  Lyme,  suburbs  of  New  Lon¬ 
don. 

The  purchase  brings  to  twelve  the 
Connecticut  weekly  newspapers  pur¬ 
chased  by  Lightfoot  since  1972.  Aggre¬ 
gate  weekly  circulation  is  101,000  copies 
of  84,000  separate  central  and  southern 
Connecticut  households.  Paid  circulation 
exceeds  35,000. 

Sellers  were  Henry  Josten  and  John 
Colbert.  Josten  will  continue  as  editor  of 
the  two  papers.  Barry  Hop  wood,  former 
advertising  director  of  the  Hartford 
Times  and  publisher  of  the  buyer's  Post 
Newspapers  Division,  has  been  named 
publisher.  Not  included  in  the  sale  is  the 
East  Hampton-Colchester  News  Citi¬ 
zen,  formerly  published  by  sellers. 


Service  center  contract 


A  data  processing  service  center  has 
modernized  the  billing  system  at  the  Post 
Corporation,  Appleton,  Wis.  which 
owns  17  newspapers,  four  tv  stations, 
three  radio  stations  and  a  commercial 
printing  company.  Lawrence  J.  DeCos- 
ter,  controller,  said  the  center  prepared 
12,0(K)  invoices — 8,000  for  the  newspa¬ 
pers  and  4,000  for  the  broadcasting 
stations — last  August. 

The  service  center  contract  has  proven 
to  be  more  economical  than  owning  a 
processing  center.  DeCoster  said,  but  if 
the  cost  ever  exceeds  that  of  an  in-house 
installation  a  changeover  could  be  made 
with  six  months'  notice.  The  Post  owns 
all  of  the  programs  and  would  only  have 
to  convert  them  to  whatever  type  of 
equipment  was  installed. 

In  1974,  when  payments  to  the  service 
center  ran  up  to  $190,000,  Honeywell 
tried  to  sell  a  computer  to  the  Post,  but 
the  hardware  required  for  the  work 
would  have  cost  $90,000  a  year.  Total 
cost  of  the  installation,  DeCoster  said, 
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personnel  so  as  not  to  interfere  with 
your  production  schedules.  If  you 
don’t  want  to  do-it-yourself,  SIFCO 
will  do  it  for  you.  Call  or  write  for  your 
FREE  copy  of  our  16  page  booklet 
that  describes  the  step-by-step  Proc¬ 
ess.  Do  it  today! 


izing  with  "D"  hand'  tool.  Photo:  Courtesy  of 


Applying  DALIC  copper  plating  to 


SIFCO  METACHEMICAL 

DIVISION  OF  SIFCO  INDUSTRIES,  INC. 
5708  SCHAAF  ROAD,  CLEVELAND,  OHIO  44131 
Phone  (216)  881-8600  TWX  (810)  421-8464 


Photographer  Willard  Krieble  doesn't  like  to  cover  horse  shows 
and  he  doesn't  like  horses.  Had  he  written  the  Lonsdale  (Pa.) 
North  Penn  Reporter  caption  for  this  local  4H  Club  show  photo,  it 
would  have  read,  "Hooray,  the  horse  lost." 


General  reader 
interest  guide 
in  photo  policy 

By  Lenora  Williamson 

It  took  guts  and  telephone  know-how 
to  handle  irate  protests  from  readers 
when  the  North  Penn  Reporter  of 
Lansdale.  Pennsylvania — a  20.(KK)  circu¬ 
lation  newspaper — set  up  its  new  photo 
policy  about  two  years  ago. 

“But  you  took  our  picture  last  year!” 
was  the  repeated  cry  heard  by  chief 
photographer  Willard  Krieble.  "Reason 
enough,”  he  answered,  “not  to  take  it 
this  year." 

The  Reporter  staff — with  some 
revises — held  firm  and  gave  the  readers 
better  pictures  and  better  display.  Pro¬ 
tests  began  to  fade  away.  And  even  hun¬ 
ters  who  used  to  drive  up  to  the  front 
door  and  expect  a  photographer  to  run 
out  and  take  a  picture  of  them  and  their 
kill,  began  to  go  on  by. 

Of  course,  the  photographers  have  a 
problem  too  when  everybody  in  town 
knows  them.  Diplomacy  is  called  for.  but 


the  policy  is  a  shield  for  saying  “no 


Retirement  feature — the  high 
school  band  director  conducts  his 
last  concert,  after  40  years  service. 

Krieble.  born  in  Lansdale  in  1937.  de¬ 
scribes  himself  as  a  “home  grown  boy” 
who  expects  to  live  and  die  there,  firmly 
believes  it's  a  bigger  challenge  to  work 
on  a  small  paper  trying  to  create  interest¬ 
ing  photo  coverage  than  on  a  large  paper 
which  has  more  news  events  on  assign¬ 
ment  sheets. 

This  year  for  the  second  time,  Krieble 
has  the  title  of  Pennsylvania  Photog¬ 
rapher  of  the  Year  from  the  Pennsylvania 
At  left- 

For  an  Easter  recess  feature,  Krie¬ 
ble  waited  outside  the  school, 
camera  focused  on  the  bike  racks 
to  tell  the  story. 
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Press  Photographers  Association.  He 
won  it  in  1967  also. 

Being  a  hometown  boy  doesn't  mean 
that  Krieble  hasn’t  seen  the  world — he’s 
been  on  assignment  in  Europe  and  Africa 
and  last  year  went  to  Moscow.  Some 
photos  from  those  trips  are  in  an  album 
of  his  pictures  titled  “Images”  and  pub-  aH 
lished  by  The  Reporter.  But  the  soft- 
cover  book  is  mainly  concerned  with 
local  photos  in  the  day-to-day  scene  Hw 
around  Lansdale.  The  album  is  continu- 
ing  to  sell  well  at  the  reception  desk  and  BE 
by  mail;  every  once  in  a  while  it  comes  ||^9| 
up  for  a  full  page  house  ad.  Readers  seem  HE 
to  appreciate  its  picture  approach  which  HS 
follows  lines  of  the  newspapers’  policy. 

Some  excerpts  from  the  album  are  Hw 

shown  here.  HH 

The  written  instructions  to  the  staff 
says  that  the  rules  must  be  flexible  to  sH 
meet  the  situations  as  they  appeal  to 
editorial  judgment  but  that  certain  pic¬ 
tures  are  ruled  out  because  they  are 
“colorless,  trite,  and  lacking  in  reader 
interest.”  Some  may  also  be  rejected  be¬ 
cause  of  “too-obvious  a  commercial 
slant  and  do  not  fall  into  the  business 
news  category.”  ^ 

Editorial  department  no-no’s  include 
ribbon  cuttings,  business  organization 
Christmas  parties,  groups  leaving  on  HS 

short-term  tours  or  trips,  routine  meeting 
programs,  mayoral  proclamations,  high 
school  reunions  (excepting  50  years  and 
up),  wedding  anniversaries  other  than  50 
and  up  (25th  and  up  may  be  submitted 
but  no  staff  assignment  will  be  made), 
minor  personnel  promotions  and  civic 
awards,  and  so  on. 

New  presidents  are  the  only  new  offic- 
ers  of  organizations  to  get  their  pictures 
in  the  paper — by  staff  photo  at  the  meet-  WM 
ing  or  in  the  studio. 

Sports  categories  eliminated  include 
massed  team  pictures  of  any  kind,  spon- 
sor  pictures,  sports  banquets,  and  trophy 
presentations  (except  at  the  editor’s  dis- 
cretion).  Sports  emphasis  is  local  with 
some  coverage  of  near-by  Philadelphia 
pro  teams. 

The  policy  sheet  notes  that  a  really 
extraordinary  picture  is  worth  using, 
even  though  it  violates  the  normal  for¬ 
mat.  The  code  includes  a  sheet  on  public 
performances  and  commercial-angle 
photographs — the  latter  governed  by  ^7' 
newsworthy  interest  to  “an  appreciable 
segment  of  the  readership.” 

Krieble  began  at  The  Reporter  at  the 
age  of  14  as  a  janitor  and  became  a  print- 
er’s  devil  before  he  moved  to  photog- 
raphy.  There  are  three  photographers  on  ■T’’ 
the  staff  of  the  six-day  newspaper.  The 
home  edition  is  the  North  Penn  Reporter 
and  out  of  the  area,  it’s  the  Daily  Report¬ 
er.  The  Saturday  publication  began  four 
months  ago. 


A  sports  page  assignment  for  a  semi-pro  baseball  game  taken 
just  as  it  started  to  rain  wound  up  instead  on  page  one  as  a 
weather  picture. 


This  assignment,  a  local 
bank  rose  show — "Just 
some  small  youngsters 
with  the  roses  .  .  .  bet¬ 
ter  shot  than  the  winner 
with  the  bank  manager 
and  the  check." 


Krieble — in  a 
his  son,  Kelly. 


All  photos  by 
Willard  Krieble 
North  Penn  Reporter 

Lansdale,  Pa. 
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$25,000  composition  system 
with  duai  screens  introduced 


Automix  Keyboards  Inc.,  has  intro¬ 
duced  a  dual  screen  multi-capable  page 
make-up  display  system  called  Optimix 
One. 

The  unit  has  an  introductory  price  of 
$25,000  until  December  31,  1976  and  can 
operate  not  only  as  a  stand  alone  system 
but  also  on-line  with  AKI’s  mass  storage 
Ultrabank  computer  or  with  the  AKI 
Maxis  front  end  computer  system. 

Up  to  three  Optimix  One  units  can  be 
on-line  with  one  Ultrabank  (floppy  disc 
storage)  unit  that  has  a  1.2  million 
character  storage  capacity. 

The  single  work  station  is  designed 
with  two  CRTs,  a  15  inch  screen  for  text 
editing  and  a  21  inch  screen  for  copy 
composition,  with  copy  switching  be¬ 
tween  the  two  tubes  at  6,000  characters 
per  minute.  The  copy  composition 
screen  has  an  actual  size  of  80  picas  x  86 
picas  and  can  display  5  point  type. 

The  proportional  display  system  is  de¬ 
signed  for  newspapers  to  handle  mark¬ 
up,  composition  and  pagination.  Some  of 
the  design  features  are:  operator  can  see, 
via  keystrokes,  effects  of  changing  line 
length;  point  size;  type  style  (unit  can 
display  bold,  medium  and  light  fonts); 
leading;  quadding;  justifying  copy  or  set¬ 
ting  text  flush  right  or  flush  left;  entire 


copy  blocks  can  be  moved  on  the  screen; 
point  size  can  be  doubled  by  a  single 
keystroke;  generate  and  display  symbols 
and  logos;  by  program,  prevents  an 
operator  from  exceeding  the  limitations 
of  a  particular  phototypesetter;  the  unit 
can  be  reprogrammed  to  drive  most 
popular  typesetters;  no  limit  on  font 
capacity;  a  scroll  buffer  of  8,000  charac¬ 
ters;  and  has  a  strobed  paper  tape  reader 
and  interface  and  a  paper  tape  punch  and 
interface. 


Kenyon  &  Eckhardt,  Boston,  has  been 
appointed  to  handle  Raytheon  Graphic 
System.  The  agency  will  be  responsible 
for  promoting  Raycomp  100,  an  ad  com¬ 
position  system.  Bob  Leary  is  account 
supervisor  and  Jim  Meloni  is  account 
executive. 

• 

Two  millionth  ad 

The  San  Die}>o  Union  and  Evening 
Tribune’s  classified  advertising  depart¬ 
ment  published  its  2,0(X),000th  ad  Oc¬ 
tober  10,  1976  five  weeks  earlier  than  in 
1975. 


The  Optimix  One  composition,  mark-up  and  pagination  dual  terminal/system  is 
designed  as  a  single  work  station. 


What  would  you  call  it? 

It’s  a  Caterpillar  815  Compactor  whose  tamping 
drums  compact  a  firm  bed  for  road  and  building 
construction.  The  ’dozer  blade  is  for  the 
occasional  dirt  moving  needed.  Another  version 
with  chopper  wheels  and  a  bigger  blade  works 
on  sanitary  landfills.  It  can  flatten  a  refrigerator 
iike  a  cigarette  pack,  and  bury  a  truck  load  of 
refuse  in  a  clean,  vermin-free  landfill. 

There  are  several  kinds  of  compactors  like  this 
one.  But  only  the  815  is  made  by  Caterpillar. 
CATERPILLAR  and  CAT  are  registered  Trade¬ 


marks  of  Caterpillar  Tractor  Co.  When  you  use 
our  name,  please  make  sure  you’re  talking  about 
our  products.  We  make  wheel-type  tractors  and 
loaders,  track-type  tractors  and  loaders, 
excavators,  off-highway  trucks,  diesel  engines, 
motor  graders,  tractor-scrapers,  and  pipelayers  as 
well  as  compactors. 

Thanks. 


lH  caterpillar 

caterpillar.  Cat  and  Q  are  Trademarks  of  Caterpillar  Tractor  Co 
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Ad  scene  By 


Dan  Lionel 


Kodak  expands  coop  program 


“By  and  large  newspapers  do  a  fantas¬ 
tic  job  in  implementing  our  cooperative 
advertising  plan  but  it’s  hard  to  under¬ 
stand  why  newspaper  sales  reps  are  so 
scared  of  other  media,”  John  P.  Allen, 
Eastman  Kodak  Company’s  specialist  in 
dealer  advertising  services  told  E  «&,  P  in 
Rochester. 

“There’s  more  co-op  money  available 
this  year  and  it  covers  not  only  cameras, 
projectors  and  film,  but  for  the  first  time 
it  even  offers  co-op  funds  for  color  print 
and  processing  service  advertising. 
There  are  enough  co-op  dollars  to  go 
around  and  while  we  certainly  know  that 
newspapers  more  than  carry  their  weight 
in  moving  product  we  have  noted  that 
combined  with  other  media,  radio  espe¬ 
cially,  there’s  a  synergistic  effect  where 
the  combination  increases  the  impact  of 
both  media.” 

Earlier  in  the  day.  speaking  before  the 
New  York  State  Advertising  Publishers’ 
Council’s  annual  meeting,  Allen  said  that 
Kokak  “really  wants  to  spend  its  entire 
co-op  ad  budget  but  despite  the  many 
references  to  the  unspent  millions  in  the 
nation’s  co-op  allowances  there  will  al¬ 
ways  be  unspent  dollars.”  He  pointed 
out  that  68%  of  his  co-op  budget  was 
spent  last  year  and  he  was  certain  this 
percentage  could  be  increased  but  never 
fully  spent  because  “there  are  many 
merchants  who  buy  too  little  to  bother 
with  co-op  and  there  are  others  who  just 
don’t  read  the  information  that  is  pro¬ 
vided  for  them.”  He  noted  that  advertis¬ 
ing  salesmen  perform  a  highly  useful  ser¬ 
vice  in  bringing  Kodak’s  co-op  program 
to  the  attention  of  dealers  and  said  the 
whole  range  of  dealer  aids,  including  ad 
repros,  product  illustrations  and  com¬ 
plete  small  space  ads  for  newspaper  ad¬ 
vertising  were  available  to  newspaper  ad 
men  from  his  office  or  from  the  8  regional 
marketing  offices  of  Kodak. 

In  outlining  the  two  basic  Kodak  co-op 
plans  Allen  said  Kodak  has  streamlined 
its  payments  to  dealers  cutting  the  turn¬ 
around  time  from  the  date  claims  reach 
Kodak  to  an  average  of  23  days,  a  fact 
that  has  encouraged  dealers  to  partici¬ 
pate  in  the  programs.  Plan  A  calls  for 
payment  of  50%  of  advertising  charges 
based  on  3%  of  purchases  with  an  option 
of  a  discount  on  products  bought  or  de¬ 
layed  payment  until  after  January.  Plan 
B  provides  100%  payment  for  advertising 
based  on  6%  of  purchases.  Allen  said 
that  Plan  A  was  particularly  attractive  to 
the  small  dealers  who  could  actually  ad¬ 
vertise  the  product,  receive  the  rebate 
and  pay  their  bill  to  Kodak  presumably 
after  the  merchandise  was  sold.  He 


urged  newspaper  salesmen  to  familiarize 
themselves  with  details  of  the  co-op 


plans  as  a  means  of  selling  more  space. 
He  also  suggested  they  contact  the  re¬ 
gional  sales  specialists  for  lists  of  Kodak 
dealers.  While  Kodak  does  not  give  out 
the  amount  of  co-op  accrual  for  indi¬ 
vidual  dealers,  Allen  said  the  dealer 
could  quickly  ascertain  his  own  accrual 
by  consulting  his  invoices  or  making  a 
call  to  Kodak. 


Why  we  can  set  our 
Publishers  Libel  Insurance 
policy  entirely  in  10  point 
(or  larger)Tinies  Roman,  leaded! 

And  get  the  whole  thing  on  2'!i  legal  size  pages. 

Forty  years  ago.  our  Publishers  l  ibel  Insurance  policy  had  more 
exclusions  than  it  did  coverage.  Today,  there's  only  one  exclusion 
left;  Commercial  printing  for  third  parlies.  And  you  can  have  that.  too. 
for  a  small  extra  premium. 

That's  what  experience  will  do  for  you.  Fhat's  why  2'/2  pages  of  10 
point  leaded  l  imes  Roman  (same  as  this  ad)  are  more  than  enough 
to  include  all  the  details. 

Here  are  the  facts  of  life,  about  libel  suits,  as  we’ve  developed  them 
in  more  than  40  years  of  underwriting  Libel  Insurance  policies; 

Iln  any  given  month  or  year,  it's  probably  not  going  to  happen 
•  to  you. 

2  If  you  publish  enough  issues,  over  enough  years,  it's  hound  to 
•  happen. 

3  When  you  w  ind  up  in  front  of  a  jury,  that  group  is  going  to  try  to 
•  sock  it  to  you.  They  won't  want  to  miss  the  opportunity  to  get 
even  for  your  had  taste  in  comics. 

Lhese  same  facts  of  life  make  Libel  Insurance  one  of  the  best  buys 
in  the  insurance  marketplace.  It's  an  ideal  setup  for  economical 
coverage;  low  incidence  of  claims,  hut  very  stifi'  expenses  when  you 
have  to  go  to  court . . .  even  if  you  win. 

Much  like  Major  Medical.  You'll  probably  only  need  it  once  or  tw  ice, 
but  it's  curtains  if  you're  without  it  when  the  time  comes.  If  you  (or 
your  insurance  representative)  will  fill  out  and  mail  the  coupon,  we'll 
respond  by  mail  (12  point  IBM  F.lile)  with  full  details. 

Please  do  it  soon.  Some  malcontent  may  haye  you  in  his  sights 
right  now. 

■  Publishers  Libel,  Department  B-11 
H  K.mplosers  Keinsurance  Corporation 
■  21  West  llllh  Street 

■  Kansas  Cit>,  Missouri  641(15 

m  Please  tell  me  mi>re  aK)ut  your  Publishers  I  ibel  eoverage. 

I  NAME 

■  I  I  1 1  I 
_  Pl  Bl  K  VI  ION 
*  AOOKISS 
I  ( nV.  SI  VI  I  . /IP 
I  III  IPHONE 
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Newspapers  look 
good  over  long 
term,  firm  says 

Although  viewing  6  companies  of  the 
newspaper  industry  as  recommendable 
for  long-term  investment.  Merrill  Lynch. 
Pierce.  Fenner  &  Smith  says  it  is  gener¬ 
ally  neutral  about  intermediate-term 
prospects  for  the  companies’  stocks. 

In  an  “overview"  of  the  newspaper 
industry,  the  securities  firm  said  it  ex¬ 
pected  total  newspaper  revenues  to  in¬ 
crease  by  more  than  13^  in  1976  and  by 
almost  8%  in  1977;  total  costs  will  rise  by 
slightly  more  than  8%  in  1976  and  by 
almost  HV2%  in  1977.  it  was  estimated. 

Also  projected  was  the  industry's  pre¬ 
tax  profits,  which  will  increase  by  more 
than  609^  this  year,  but  will  rise  bv  only 
in  1977. 

In  an  “investment  opinions"  report  it 
was  said  that  each  of  the  6  companies. 
Gannett  Co..  Harte-Hanks  Newspapers. 
Knight-Ridder  Newspapers,  the  New 
York  Times  Co.,  the  Times  Minor  Co. 
and  the  Washington  Post  Co.,  should  be 
able  to  maintain  a  quarterly  profit 
through  the  end  of  1977.  For  both  mutual 
and  varying  reasons,  each  company  may 
increase  its  earnings  at  an  above-average 
rate  in  1976  and  1977. 

Papers  evaluated 

The  report  said  Gannett  is  one  of  sev¬ 
eral  newspaper  companies  that  has  the 
ability  to  manage  its  earnings  to  smooth 
out  any  quarterly  gyrations  in  operating 
results.  While  earnings  in  the  first  2  quar¬ 
ters  of  1976  were  below  Merrill.  Lynch's 
projections,  the  first  quarter  gain  of  279?^ 
and  the  second  quarter  rise  of  229f  were 
substantial  and  should  be  "maintained  in 
the  second  half.  We  believe  that  the 
company  is  capable  of  extending  its 
long-term  growth  rate  of  about  159f  a 
year  .  .  ." 

The  recent  quarterly  earnings  of 
Harte-Hanks  have  exceeded  .  .  .  esti¬ 
mates.  and  "we  have  again  increased  our 
estimate  of  1976  earnings — this  time  to 
$2.25-to-S2.30  a  share."  The  company 
appears  to  be  capable  of  long-term  an¬ 
nual  growth  at  the  rate  of  12-to-159f. 

The  New  York  Times  is  expected  to 
extend  its  recent  earnings  uptrend 
through  the  end  of  1977.  The  newspaper 
should  continue  to  benefit,  according  to 
the  report,  from  introduction  of  elec¬ 
tronic  production  equipment  and  a  re¬ 
duced  work  force.  In  addition,  the  com¬ 
pany's  other  operations  will  probably 
have  higher  earnings. 

“A  more  fundamental  question."  it 
was  said,  “is  whether  management  will 
be  able  to  market  the  Times  to  national 
advertisers  and  to  suburban  advertisers 
and  readers  by  means  of  zoned  editions. 
Several  years  may  be  needed  to  deter- 
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mine  the  extent  of  the  company's  suc¬ 
cess.  Meanwhile,  earnings  growth  could 
be  substantial." 

The  new'  distribution  system  at  the  Los 
Angeles  Times  (Times  Mirror  Co.) 
should  become  less  onerous  in  1977  and 
“productivity  improvements  and  cost 
controls  within  the  newspaper  division 
should  also  outpace  those  of  the  industry 
in  general.  .  .  .  we  remain  constructive 
about  the  company's  ability  to  maintain 
its  long-term  profit  growth  at  a  rate  of 
10-to-l29f. 

Reductions  help  Post 

The  common  stock  of  the  Washington 
Post  Co.  is  the  only  issue  in  the  group  tor 
which  the  securities  firm  can  continue  to 
recommend  intermediate-term  purchases 
...  the  stock  still  appears  to  be  under¬ 
valued  in  relation  to  the  company's  earn¬ 
ings  potential  .  .  .  the  newspaper  divi¬ 
sion's  profits  should  .  .  .  continue  to  in¬ 
crease  as  a  result  of  reductions  in  the 
number  of  production  employees. 

Knight-Ridder  appears  to  be  capable 
of  generating  quarterly  profit  gains  next 
year  because  productivity  improvements 
are  expected  to  outpace  the  industry's 
average  “by  far." 

The  report  also  showed  uneasiness 
“about  some  of  the  more  euphoric  proj¬ 
ections  for  advertising  in  1977."  Some  of 
the  substantial  gains  in  1976  advertising 
stems  from  3  non-recurring  sources — 
political  races,  the  Bicentennial,  and  the 
Olympics,  it  said. 

It  is  estimated  by  Merrill.  Lynch  that 
ad  rates  will  be  increased  by  close  to  109^ 
in  1976  and  that  ad  linage  will  rise  by 
about  .^9f .  Rate  increases  in  1977  may  be 
in  the  5-to-79f  range,  and  linage  could 
rise  by  about  29f.  Widespread  com¬ 
plaints  about  the  2()-to-.3()9f  advances  in 
tv  rates  could  lead  newspaper  publishers 
to  view  modest  rate  increases  as  a  means 
of  counteracting  tv's  encroachment  in 
local  markets. 

The  firm  continues  to  estimate  that 
circulation  revenues  will  increase  by 
about  7^  this  year.  Circulation  is  ex¬ 
pected  to  rise  by  19f.  and  rate  increases 
should  approximate  69?^.  “We  expect 
another  increase  of  1 -to- 29?^  in  circulation 
in  1977.  but  rates  may  increase  by  only  Dinnerware  firm  puts 
59i-.  .  . 

Total  revenues  for  1976  are  now  ex-  milMOn  OP  tV  SClS 

pected  to  rise  by  13.29f  to  SI  1 .6  billion.  Franciscan,  which  manufactures  five 

The  initial  1977  estimate  is  for  a  7.99f  the  top  10  selling  dinnerware  patterns 

increase  to  SI 2.5  billion  in  revenues.  the  country,  embarked  on  a  SI  million 

As  for  newsprint  consumption,  it  was  tv  ad  campaign  this  week, 
said  that  “we  have  grossly  underesti-  The  three  month  campaign  will  include 
mated  the  effects  of  newsprint  conserva-  second  commercials  in  15  major  mar- 
tion  programs  and  newsprint  consump-  j^gts  and  will  be  aired,  for  the  most  part, 
tion  will  remain  sluggish  through  the  end  junng  prime  time.  Trade  advertising  will 
of  this  year.  j^e  yj^gj  supporting  ad  medium. 

There  are  more  than  four  times  the  “The  entire  campaign."  said  Francis- 
number  of  afternoon  than  morning  daily  can  president  Edward  Reavey.  Jr.,  “has 
newspapers.  In  1975  there  were  1436  af-  been  planned  to  reach  our  target  custom- 
ternoon  and  339  morning  dailies.  ers,  the  18  to  34  age  group.” 


Newspaper  library 
directory  published 

The  first  “Directory  of  Newspaper 
Libraries  in  the  U.S.  and  Canada,” 
edited  by  Grace  D.  Parch,  Library  Direc¬ 
tor  of  the  Cleveland  Plain  Dealer,  has 
been  published  by  the  Special  Libraries 
Association. 

The  directory  lists  297  newspaper  li¬ 
braries,  staffed  by  463  key  library  per¬ 
sonnel,  in  370  daily  newspapers  with  a 
circulation  of  25.000  and  over. 

Information  is  given  for  the  geographi¬ 
cally  arranged  entries  and  includes: 
newspaper  banners,  circulation,  public 
service  departments  and  information 
bureaus:  and  library  addresses,  special 
collections,  services  and  automation, 
special  collections,  services  and  auto¬ 
mation. 

It  can  be  ordered  for  $9.75  from  the 
Special  Libraries  Association  Order  De¬ 
partment,  235  Park  Ave.  South,  N.Y. 
10003.  New  York  City  and  state  pur¬ 
chasers  should  add  appropriate  sales  tax. 
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Spider-Man  debuts 

The  “Amazing  Spider-Man”  by 
writer/editor  Stan  Roberts  and  artist 
John  Romita  is  coming  to  American 
newspapers  January  3  from  the  Register 
and  Tribune  Syndicate,  Inc. 

Dennis  R.  Allen  says  that  Spider-Man 
is  one  of  the  few  comic  strips  to  come  out 
during  the  past  10  years  that  is  tailored 
for  the  young  readers.  “And  because 
millions  of  Spider-Man  comic  books  are 
sold  annually  by  Marvel  Comics  there  is 
already  a  built-in  readership.” 

the  AMAZING  SPIDER-MAN- 


Romita  left  the  strip  in  the  early  1970's 
and  Gil  Kane  and  Ross  Andru  worked  on 
it. 

New  York  City  is  the  locale  of 
Spider-Man.  Lee  was  born  Stanley 
Lieber  in  1922  in  New  York.  As  a  youth, 
he  had  won  the  New  York  Herald 
Tribune  essay  contest;  at  17  he  entered 
the  comic  book  industry  as  an  assistant 
editor  and  copywriter  for  the  Timely 
comics  group  owned  by  Martin  and  Ar¬ 
thur  Goodman.  When  Joe  Simon  and 
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After  two  weeks  of  marketing 
Spider-Man,  the  strip  has  been  sold  to 
about  100  newspapers,  according  to  Al¬ 
len. 

Lee  is  the  publisher  of  Marvel  Comics. 

He  is  credited  with  changing  the  comic 
book  business  by  introducing  superhero 
tales  that  are  realistic  and  relevant,  and 
popular  with  college  students. 

He  has  conducted  seminars  on  com¬ 
municating  with  teenagers  at  several  ad¬ 
vertising  agencies  such  as  J.  Walter 
Thompson  and  Young  &  Rubicam. 

Lee  produced  the  special  Spider-Man 
comic  book  for  youngsters  with  reading 
problems  in  conjunction  with  the  Chil¬ 
dren's  Television  Workshop  program, 
“Electric  Company.” 

Spider-Man  was  created  by  Lee  and 
artist  Steve  Ditko  and  made  its  first  ap¬ 
pearance  in  August,  1%2.  As  originally 
conceived  by  Lee  and  Ditko,  Spider- 
Man  (and  alter  ego  Peter  Parker)  was  just 
another  hung-up  high  school  student  who 
happened  to  be  bitten  by  a  radioactive 
spider.  And  although  the  spider  endowed 
Parker  with  super-human  abilities,  it  did 
not  straighten  out  his  personal  draw¬ 
backs. 

Over  the  years,  Spider-Man  has  been 
through  a  horde  of  lovers;  has  a  cloying 
Aunt  May  who’s  had  an  infinite  number 
of  heart  attacks;  has  been  sought  by 
police  and  J.  Jonah  Jameson,  a  news¬ 
paper  publisher  who,  for  some  unex¬ 
plained  reason,  hates  Spider-Man;  has 
grown  six  arms  and  later  lost  them,  and 
has  a  junkie  friend  whose  father  was  his 
deadly  enemy,  the  Green  Goblin. 

Ditko  left  the  strip  in  l%6  and  the  as¬ 
signment  was  given  to  Romita.  Lee  and 
EDITOR  &  PUBLISHER  for  November  6,  1976 


SURE.^? 
/  CUDDLES.  NO  ] 
'  ONE  ELSE  I 
WOULD  BE  I 
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By  Stan  Lee  and  John  Romita 

'  /(DU'RE  S'rAMfD- ADMIT  IT/  HE'S  MORE  \\  M  ll 
POWERFUL  THAN  IfOUl  FACE  IT,  yOU  I  1 
MANGV.  MASKED  MISANTHROPE.  HE'LL 
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DOOM  LANDS 
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When  it's  time  for 
BASKETBALL... 

It 's  time  for 

NBAr.^ 

TIPOFFy 

A  weekly  feature  for  28  weeks 
starting  November  21. 


Jack  Kirby,  the  group’s  editors,  moved 
to  National,  Lee  was  promoted  to  editor. 
Timely  changed  names  to  Atlas  and  fi¬ 
nally  Marvel,  and  Lee  was  promoted  to 
publisher  in  1972.  He  wrote  Origins  of 
Marvel  Comics  in  1974. 


Winners  of  Loeb 
award  announced 

John  McDonald,  for  many  years  a 
senior  editor  at  Fortune  magazine,  has 
been  selected  as  the  1976  Gerald  Loeb 
Memorial  Award  winner. 

The  Loeb  Awards  are  given  each  year 
to  encourage  and  reward  the  highest 
standards  of  reporting  and  interpretation 
of  news  of  business,  investment  and  fi¬ 
nance. 

McDonald’s  selection  completes  the 
process  of  selecting  1976  Loeb  Award 
winners.  Other  winners,  as  announced  in 
July,  were  Willard  Randall  and  Stephen 
Solomon  of  the  Philadelphia  Inquirer  for 
“54  Who  Died”;  David  Francis  of  the 
Christian  Science  Monitor  for  “The  Mul¬ 
tinational  Corporation”;  Gordon  Wil¬ 
liams  of  Business  Week  for  “Capital 
Crisis”;  Joseph  Livingston  of  the 
Philadelphia  Inquirer  for  “The  Second 
Battle  of  Great  Britain”  and  John 
Guinther  of  Philadelphia  Magazine  for 
“Don’t  Worry,  It’s  Only  Money.” 

All  the  awards  will  be  presented  at  a 
banquet  to  be  held  on  Tuesday, 
November  30,  1976  at  the  Waldorf- 
Astoria  Hotel  in  New  York  City. 


Text  and  superb  graphics 
that  explain  the  rules  and 
strategies  of  America 's 
favorite  game. 

Camera-ready 

UNITED  FEATURE  SYNDICATE 
220  East  42  Street 
New  York.  N  Y.  10017 
(212)682-3020 

If  you  savor  words  like 
kludge,  oriflamme  and 
smithereens,  then  you’ll 
love 


and 

wU6om 


by  William  &  Mary  Morris 

It’s  armchair  reading  at  its 
best.  Erudite,  anecdotal, 
amusing.  It  makes 
everyday  language  an 
adventure  story. 

Six  times  a  week 
Scannable  (any  font) 

Camera-ready 
Electronic  feed 

UNITED  FEATURE  SYNDICATE 
220  East  42  Street 
New  York,  N.Y.  10017 
(212) 682-3020 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ADVICE 


SURVIVAL  GUIDE  for  Liberated  Men. 
Upbeat  wreekly  advice  column  for  men, 
women  and  families.  Great  for  lifestyle 
sections!  Write:  Media  West,  E.  302 
26th,  Spokane,  Wash.  99203. 


AUTOMOBILES 


AUTO  COLUMN.  Weely.  General  inter¬ 
est.  Free  sample.  Janicki,  37825  Santa 
Barbara.  Mt.  Clemens.  Mich.  48043. 


"ON  WHEELS,"  the  "Dear  Abby"  of  auto- 
dom.  Weekly  question  and  answer. 
You  set  the  price.  Free  samples  and 
brochure.  Mike  Lamm.  Box  7607, 
Stockton,  Calif.  95207. 


COPING 


GUTS — That’s  why  we  re  great! 
ENCOUNTER 

284  N.  Buena  Vista,  Newark.  Ohio  43055. 


SKI  NEWS 


SKI  INSTRUCTIONS— Black  and  white 
photos  plus  excellent  descriptive 
captions — 10  lessons  complete,  only 
$25.  Winter  Sports,  Box  7192  The 
Capitol,  Albany,  N.Y.  12224. 


FREE  SKI  PHOTO  STORIES  of  ski  areas 
and  happenings.  Box  1877,  Editor  & 
Publisher. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World- 
travel  column  now  in  4th  year,  weekly. 
Camera-ready.  Send  for  6  free  copies, 
prices.  #1  Easy  St..  Aptos,  Calif.  95003. 


WEEKLY  FEATURES 


ETHICS 


WORLD’S  MOST  NEEDED  WISDOM. 
Question  and  answer  colurnns  applying 
the  science  of  moral  philosophy  to  cur¬ 
rent  human  problems  in  medicine, 
economics,  sex.  man-state  relations, 
news  media,  etc.  400  words,  3  times 
weekly — easily  adapted  into  a  single  col¬ 
umn  if  preferred.  Wm.  Lester,  P.O.  Box 
24770,  San  Jose,  Calif.  95154.  Ph:  (408) 
257-9567. 


MEDICAL 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75.  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5355 


MY  STYLE  by  MARY  MARGARET 
Unique  witty  nitty-gritty  comments 
on  EVERYTHING!  A  mod  mind  in  a 
motherperson  bod,  a  free  soul  in  the 
career/management  net,  lets  it  all 
unravel.  Weekly.  Starts  January 
Samples,  information:  Carberry  Columns, 
1349  Douglas  Ave.,  Flossmoor,  III 
60422. 


YOUTH 


YOUNG  TRAVEL  ’77.  Short  features  on 
worldwide  travel  for  under-25s.  Hard- 
news  style.  Low  rates.  R.  Mink,  1415 
Astor  St..  Chicaeo.  III.  60610. 


ANNOUNCEMENTS 
BOOKS  &  PAMPHLETS 


HOW  TO  BECOME  a  Nationally  Syndicated 
Newspaper  Columnist.  $5  copy.  Arcadia 
Books.  Box  5263,  Chicago.  III.  60680. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88.  Norton.  Kans.  67654, 
or  Robert  N.  Bolitho.  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

APPRAISALS— CONSULTING 
Experienced  publisher  for  appraisals, 
management  consulting,  special  projects. 
Edward  J.  Bennett,  New  London,  N.H. 
03257.  (603)  526-6874. 

APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co..  Inc.  P.  0.  Dr. 
12428,  Panama  City.  Fla.  32401. 


GROSECLOSE  WILLIAMS 
&  ASSOCIATES 

Founded  1944.  1010  Vermont  Avenue 
N.W.,  Washington.  D.C.  20005.  ’’Elgin 
Groseclose  has  immense  personal  exper¬ 
tise  in  valuation  matters."  U  S.  Tax  Court, 
re  Worcester  Telegram. 


NEWSPAPER  BROKERS 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490.  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service.  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  ^x  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N,  BOLITHO,  "Kansas  City  Of 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (§13)  381-8280:  Res 
(913)  381-6815. 


ANNOUNCEMENTS 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa 
pers  in  the  countn.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Bob  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile.  Ala.  (205)  666-0893 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


MEL  HODELL,  Newspaper  Broker,  P.O 
Box  2277.  Montclair,  Calif.  91763.  (714) 
626-6440. 


NEWSPAPER  BROKERS 


IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road,  Suite  417 
Dallas.  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio.  TV,  CATV  and  Newspapers 


NEWSPAPERS  FOR  SALE 


MIDWEST  SHOPPER  in  county  seat  serv¬ 
ing  15  towns.  $225,000  annual  gross  with 
$300,000  potential.  Good  equipment.  Also 
share  in  central  plant.  Box  1841,  Editor  & 
Publisher. 


COASTAL  weekly,  highly  competitive  sub¬ 
urban  area.  Needs  top  ad  man.  Excep¬ 
tional  locale,  both  beauty  and  climate. 
$25,000  down.  SNYDER  NEWSPAPER 
BROKERS.  P.O.  Box  308,  Lindsay,  Calif. 
93247,  please  write. 


SUBURBAN  DENVER  WEEKLY.  $105,000 
gross.  Good  terms.  Bill  King  Associates. 
865  Golf  View  Dr.,  Tucson,  Ariz.  85704. 


MIDWEST  offset  weekly.  Stable  farm- 
industry  community.  Priced  30%  under 
gross.  $20.(XX)  down.  Give  experience, 
finances.  Towe  Agency.  1720  Edwin, 
Winter  Park,  Fla.  32789. 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


CENTRAL  NEW  YORK  STATE  weekly  serv¬ 
ing  growing,  diversified  industrial  area. 
Excellent  universities,  health  and  recrea¬ 
tional  facilities  nearby.  Owns  modern 
composition  units.  Good  cash  flow  on 
$80,000  annual  volume.  Down  payment  of 
$25,(XX}will  swing  the  deal.  W.B.  Grimes& 
Co.,  National  Press  Bldg.,  Washington, 
D.C.  20045. 

2  WEEKLIES — 1  news,  1  free  shopper, 
magazines  and  instant  print  shop.  Resort 
retirement  area.  Over  6-figure  gross,  easy 
terms.  P.O.  Box  1490,  Hot  Springs  Natl. 
Park,  Ark.  71901. 

FLORIDA  KEYS  WEEKLY  available.  "North 
Lakeland  Loop."  Located  in  one  of  the 
"hot  spots”  of  Florida.  Priced  at  only 
$S0,(X)0  with  income  of  $20(X)  net  weekly. 
Owner’s  health  requires  this  sale.  Contact 
Stuart  D.  Marr,  Broker,  P.O.  Box  768,  Key 
Largo,  Fla.  33037  or  phone  (305)  852- 
2411. 

FOURTH  YEAR  newspaper  in  Florida’s 
second  city.  Sell  before  December  1.  An¬ 
nual  gross  $35M.  Gr^hics  equipment. 
Cash  offer.  Box  18%.  Editor  &  Publisher. 

SOUTHERN  MAINE — Twin  weeklies  and 
shopper.  Ideal  operation  for  experienced 
husband-wife  team.  Located  in  solid 
growth  area.  Current  annual  gross 
$58,000.  Offered  at  $30,000  with  50% 
down.  Present  operation  could  net  pub¬ 
lisher  between  $20,000  and  $30,000 
yearly.  Box  1932,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


I'LL  LEASE  with  option  or  buy  your  profit¬ 
able  weeky;  60-100M  gross.  3500-45(X) 
paid.  Box  1931,  Editor  &  Publisher. 

WELL  FINANCED  GROUP  PUBLISHER 
WISHES  TO  BUY  DAILY  NEWSPAPERS  IN 
THE  10,000-20,000  CIRCULATION 
RANGE.  WE  CAN  WORK  OUT  A  PUR¬ 
CHASE  DEAL  THAT  WILL  BE  BEST  FOR 
THE  SELLER.  RESPOND  TO  BOX  1753, 
EDITOR  &  PUBLISHER. 

DAILY  UP  TO  15,(XX)  circulation  sought  by 
publisher.  Will  pay  all  cash,  if  desired.  Re¬ 
plies  held  strictly  confidential.  Also  seek¬ 
ing  to  purchase  large  paid  weekly.  Box 
1951,  Editor  &  Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number  in  the  ad,  c/o 
Editor  &  Publisher,  850  Third  Avenue,  New  York,  N.Y. 
10022.  Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  an  ad.  Include  only  material 
which  can  be  forwarded  in  a  large  manila  envelope. 
Never  submit  complete  newspapers  or  magazines  un¬ 
less  specifically  called  for. 

Editor  &  Publisher  cannot  under  any  circumstances 
divulge  the  name  or  address  of  a  box  holder. 


Editor  &  Publisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers.  Therefore  we 
suggest  that  you  never  send  irreplacable  material. 


EDITOR  &  PUBLISHER  for  November  6, 1976 


CLASSIFIED  ADVERTISING  RATES 

POSITIONS  WANTED 

(Payable  with  order) 


4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
l-week  —  $1.75  per  line 
Add  $1.25  for  bo*  service  and  count 
as  an  additional  line  in  your  copy 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 
4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  for  bo*  service 
and  count  as  an  additional  line  in  copy. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  .  .  . 

Available:  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  INC.  (213)  372-0372 
Bo*  1067,  Redondo  Beach,  Calif.  90278. 


MAILROOM 


DIODE  GLASER  3  station  insert  machine. 
Excellent  condition.  Spare  parts  and 
vacuum  motors.  Will  effectively  insert  8000 
per  hour.  Will  handle  any  size  broadsheet 
or  tabloid.  $12,500.  Ph:  (919)  765-2883. 


MISCELLANEOUS 


CONVERTING  TO  DILITHO  .  .  .  Complete 
hot  type  composing  room  for  sale,  all 
stereotype  equipment,  Engraving  Equip¬ 
ment,  etc.  Availableafterfirst  of  year.  Bids 
now  being  accepted.  All  or  any  part  to 
highest  bidder.  (Complete  list  on  request. 
Call  or  write  Jack  Atkins,  Florida  Times- 
Union,  P.  0.  Box  1949,  Jacksonville,  Fla. 
32201,  Phone  (904)  791-4187. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— -lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron.  Ohio  44313 


PHOTOTYPESETTING 


JUSTOWRITER — complete  set,  input  and 
reproducer  $1400  for  the  pair.  Advisor 
Newspapers,  (609)  646-5843  or  P.O.  Box 
804,  Cologne,  N.J.  08213. 


COMPUGRAPHIC— JUSTOWRITERS 
72(X)  with  line  counter— $3100.  Compu- 
writer  I,  $4300.  Keyboards— $1200.  FHN 
Business  Prod.,  Church  Rd.,  Mt.  Laurel, 
N.J.  (609)  235-7614. 


PRESSES 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Metro  4  units,  1970 
Goss  Suburban  2  units,  folder 
Goss  Suburban  add-on  units 
Goss  Urbanite  folder 

Goss  Universal  6  units,  1  folder,  22%  cutoff 
Cottrell  V-15  units  and  presses 
Colorking  unit  for  add-on 
Fairchilcf  Newsking  4  units  (2  stacked), 
Colorking  folder 

Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite,  45V2'' 
cutoff 

Royal  Zenith  Zephyr,  4  units,  1974 
Wood  Colorflex,  4  units,  1970 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL  PUBLISHING 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


WALTER  SCOTT,  semi-cylindrical  High 
Speed  press.  32  broadsheet.  64  tabloid 
capacity.  Sweet-running  folder.  Can  be 
converted  to  DiLitho  at  $20,(X)0  tops.  Ask¬ 
ing  $10,000  where  is.  Must  move  by  De¬ 
cember  1.  Call  Henry  Josten  at  (203)  526- 
5356 _ 

WE  MOVE  MACHINERY! 

MOVE  YOUR  USED  EQUIPMENT 
OUT  OF  YOUR  PLANT 
WITH  E&P  CLASSIFIEDS 
(212)  752-7053 


Air  mail  service  on  bo*  numbers  $1.50  e*tra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N  Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


^  Name 
Address 

I  City  - 


-State 


-Zip 


Phone 


I  Authorized  by 

"  Classification 

¥ 

Copy 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run: - Weeks - Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 


Moil  to:  EDITOR  &  PUBLISHER  •  850  Third  Ave.  •  New  York,  N.Y.  10022 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMNUNITY,  3  units,  22%x36,  SC 
folder,  quarter,  half,  double  parallel  with 
cross  perforating,  40HP  motor  and  control¬ 
ler,  new  1970.  Box  1339,  Editor  & 
Publisher. 


GREGG  FLYING  IMPRINTER  for  Urbanite 
or  845  Cottrell.  IPEC  Inc.,  401  N.  Leavitt, 
Chicago.  III.  60612. 


4-UNIT  WEBENDORFER,  currently  in  pro¬ 
duction  of  weekly  shopper  and  2-color  food 
circulars,  $11,000  "as  is  where  is."  Ray 
Radford,  Chattanooga,  Tenn.  (615)  877- 
1054. 


URBANITE  FOLDER,  handle  25"  web  or 
companion  dink  12V2"that  will  quarter  fold 
same  at  35,000pph.  $70, (XX).  Box  1783, 
Editor  &  Publisher. 


ROTOGRAVURE  PRESSES,  EQUIPMENT 
FOR  SALE.  BIG  SAVINGS.  Write  for 
photos.  I  buy,  sell,  swap.  Contact:  CUR¬ 
TIS,  816  National  Press  Bldg., 
Washington,  D.C.  20045.  (202)  628-56%. 


UNIVERSAL  GOSS  quarter  folder,  model 
U580,  10  years  old.  6,000,000  impres¬ 
sions.  Perfect  condition.  Reasonable  offer. 
Call  J.  Domenici,  (201)  469-0400. 


FAIRCHILD  NEWS  KING  2  unit  web  offset 
press  with  folder,  etc.  1967.  Call  Mr. 
Koravos,  (617)  475-3210. 


ONE  PRESS  UNIT.  Goss  Mark  II,  RTP 
(DIGITAL),  22%’  cutoff.  For  informa¬ 
tion  call  Arnold  McDonald,  Production 
Director,  Virginian-Pilot  &  Ledger-Star, 
Norfolk,  Va.  23501.  (804)  446-2395. 


GOSS  METRO,  4  units,  2  color  decks, 
double  folder,  upper  formers,  22%" 
cutoff 

GOSS  SUBURBAN,  6  units,  Urbanite 
folder,  two  4  position  roll  stands,  two 
SOhp  drives,  refurbished 
GOSS  SUBURBAN,  5  units,  refurbished 
COLOR  KING,  5  units,  with  Color  King 
folder,  30hp  drive 
COTTRELL  V-15A,  4  units 
POLYGRAPH  RZOl,  4  units,  2  roll  stands, 
turn  bars,  sheeter  and  folder.  Rebuilt 
GAZETTE  AMERICANA,  Perfector,  with 
color  deck 

COTTRELL  RB-1  Folder,  takes  12  sheets. 
Includes  upper  former 
GREGG  Folding  machine  for  single  width 
web  offset  press,  22%"  cutoff 
GOSS  HEADLINER  Mark  1.  6  units, 

23  9/16  cutoff,  skip  slitters,  balance 
formers,  double  2:1  folders.  Cline 
Autopasters 

GOSS  UNIVERSAL,  8  units  with  3  color 
humps — reverses.  1%3,  2:1  folder,  2 
SOhp  drives,  rewInder  and  upper  former 

We  have  a  1%5  Mark  II  Headliner  Unit  for 
22%"  cutoff.  We  are  selling  this  for  parts 
only  as  one  side  frame  is  missing.  The  Unit 
is  stored  in  Orlando,  Florida  and  weighs  35 
tons.  It  should  make  a  good  emergency 
parts  kit  for  anyone  operating  Mark  II 
Units.  This  Unit,  purchased  from  (3oss  En¬ 
gineering  Department,  was  used  only  for 
experimental  purposes. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO..  INC. 

436  Ridge  Road 
North  Arlington,  New  Jersey 
(201)  438-3744 


SINGLE  UNIT  (1%8)  Cottrell  V-15  with 
rollstand.  Universal  Printing  Equipment 
Co.  Inc.,  (201)  438-3744. 


15  NEWSPRINT  ROLL  DOLLIES  at  $50 
each.  Contact  Philip  J.  Barber,  Standard- 
Times,  555  Pleasant  St..  New  Bedford, 
Mass.  02742.  Ph:  (617)  997-7411. 


ONE  GOSS  URBANITE  half  page  folder 
(#763),  as  is,  where  is.  Will  consider 
$50,0(X)  plus  a  75  or  100  hp  Urbanite 
motor,  controller  and  drive.  Call  Irv  Martin 
or  Gary  Fernau,  (415)  757-2525.  Located 
at  2640  Shadelands  Dr.,  Walnut  Creek, 
Calif. 


50-HP  MOTOR-CONSOLE  for  Fairchild 
Color  King.  6  years  old.  Neal  Cadieu,  Box 
1061,  Rockingham,  N.  C.  Phone  (919) 
997-3111. 


NOW  AVAILABLE  FOR  SALE:  1  Goss  bal¬ 
loon  upper  former  for  Goss  Urbanite  or 
Suburban  folders.  4  years  old,  excellent 
condition.  Best  offer.  (800)  323-0616. 


When  it  comes  to  selling  papers, 
we  know  our  business! 

E&P  Classifieds 
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EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


WANTED  FOR  CASH,  good  condition, 
Goss  Urbanite.  10  side,  3  color  unit.  Paul 
Chmielewicz  (809)  723-3178  weekdays 
8AM  to  4PM.  Telex  385-836. 


GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  1710,  EDITOR  &  PUBLISHER 


GOSS  COMMUNITY  OIL  BATH  machine 
with  SC  folder.  Box  1712,  Editor  & 
Publisher. 


LATE  STYLE  . 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER  | 

CHANGING  OVER  from  letterpress  to 
offset.  Want  Goss  Community,  Suburban  I 
or  Urbanite.  Can  use  Hoe  Colorflex  in  place  i 
of  Urbanite.  Box  1551,  Editor  &  Publisher.  I 


WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  to  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER. 


WILL  PAY  $500  for  12"xl8  Graphic  Elec¬ 
tronics  Photo-Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway.  196 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


COTTRELL  V-15A  plus  rollstand  for  add-on 
unit.  1967-1971  models  preferred.  Call 
Skip,  (203)  567-8789. 


WANTED 

USED  STA-HI  STACKER  251. 

BOX  1883,  EDITOR  &  PUBLISHER. 

WANT  2  or  3  COMMUNITY  units  with 
Community  folder.  Write  or  phone  Loren 
Dyer.  The  Bulletin,  Bend,  Oreg.  97701. 


5  OR  6  UNIT  GOSS  URBANITE  wanted 
immediately,  early  1977  or  when  available 
Presently  building  pressroom  to  accom¬ 
modate.  Leon  Brown.  B^own  (Texas) 
Sun,  (713)  422-8302  or  Fred  Hartman, 
Southern  Newspapers  Inc.,  (713)  422- 
2233. 


JUSTOWRITERS— ANY  CONDITION. 
Send  serial  numbers  and  price. 
Box  1928.  Editor  &  Publisher. 


USED  PEXTO  3  ft.  shear,  foot  operated 
Can  be  old,  but  must  be  working.  F.L. 
Greenway,  196  14th  St.  N.W.,  Atlanta.  Ga. 
30318.  (404)  873-3257. 


FOR  ITS  PROCESS  COLOR  WORK  this 
newspaper  maintains  four  4x5  Speed 
Graphic  cameras  We  need  two  4x5  film 
magazines.  Must  be  in  top  working  order 
Submit  quote  and  condition  guarantee, 
and  if  we  authorize  shipment  it  is  under¬ 
stood  we  have  right  to  make  test  shots 
before  payment.  Upon  authorization  we 
guarantee  transport  and  insurance 
charges,  including  return  if  equipment  is 
unsatisfactory.  Write  A  H.  Washburn. 
Hope  Star,  Hope.  Ark.  71801. 


GOSS  URBANITE;  3  or  4  units  with  folder. 
Call  Vanguard  Offset  Printers.  Hillside, 
N.  J.,  (201)  355-1 100.  ask  for  Doug  Kilian. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


NEW! 

At  last!  Fresh,  original  art  for  circulation 
promotion.  Complete  campaigns  with  in¬ 
paper  ads.  rack  cards,  etc.  All  coordinated 
graphically  for  best  impact  and  all  ready- 
to-use.  There's  nothing  like  it!  Ask  for 
details  and  our  no-risk  money-back  guar¬ 
antee.  CIRCULATION  PROMOTION  ART, 
P.O.  Box  6526.  Mobile,  Ala.  36606. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering. 
Rt.  2,  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 


STRINGERS 


WASHINGTON  STRINGERS.  Accepting 
new  clients  January  1.  News,  features, 
trade  association  reports.  The  Surrogates. 
Box  648,  Arlington,  Va.  22216. 
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Help 

Wanted  .  .  . 


ACADEMIC 


PROFESSIONAL  PHOTOJOURNALIST— 
Professional  photojournalist  with  substan¬ 
tial  experience  to  teach  photojournalism 
and  photo  editing.  Other  departmental 
duties,  if  any,  would  depend  on  qualifica¬ 
tions  of  applicant.  Salary  and  rank  open. 
Advanced  degree(s)  not  essential.  Teach¬ 
ing  experience  desirable.  Effective  date. 
January,  1977.  Equal  Opportunity 
Affirmative  Action  employer.  Send  letter, 
resume,  academic  transcripts  and  names 
of  three  references  to  David  B.  Whitaker, 
Coordinator  of  Journalism  and  Photo¬ 
graphy,  DUC-132,  Western  Kentucky  Uni¬ 
versity,  Bowling  Green,  Ky  421(31  by  i 
November  10,  1976.  | 


ASSISTANT  DIRECTOR 

Modern  Media  Institute,  Inc.,  offers  a 
unique  opportunity  to  help  tram  tomor¬ 
row's  best  journalists.  We're  seeking  an 
assistant  director  with  a  background  in 
journalism/media  and  demonstrated  skills 
in  administration.  Some  teaching  or  in¬ 
structional  experience.  MA  Degree  or 
higher.  Position  involves  working  with 
management  and  professionals  in  media 
and  academic  communities.  Plan  and 
coordinate  innovative  programs  for  univer¬ 
sity  students,  graduates  and  professionals 
anxious  to  explore  new  communications 
concepts  in  journalism,  photography, 
broadcast,  educational  tapes  and  films. 
Salary  negotiable.  Send  letter  and  resume 
to  Donald  K  Baldwin,  Director,  Modern 
Media  Institute,  Inc.,  556 Central  Ave.,  St 
Petersburg,  Fla.  33701. 


THE  SCHOOL  OF  COMMUNICATIONS. 
Howard  University,  invites  applications  for 
the  position  of  (jhairman  in  the  (depart¬ 
ment  of  Journalism.  Applicants  must  have 
a  graduate  degree  PhD.  significant  pro¬ 
fessional  experience  in  Journalism  and 
teaching  experience  with  minority  stu¬ 
dents  preferred.  Successful  candidate  will 
be  the  Chief  Administrator  of  the  Depart¬ 
ment  of  Journalism  and  will  teach  two 
courses.  Rank:  Associate  Professor  or  Pro¬ 
fessor.  depending  upon  qualifications. 
Appointment  for  three  years  to  start  July  1 
or  August  1.  1977.  Tenure  possible.  Salary 
range:  $24-30,000  for  12  months.  Send 
letter,  resume,  academic  transcripts  and 
three  letters  of  reference  to  Dr.  Lewis  H. 
Fenderson,  P.O.  Box  914.  Howard  Univer¬ 
sity,  Washington,  D.C.  20059  by  November 
29,  1976.  Howard  University  is  an  Affirma¬ 
tive  Action/Equal  Opportunity  Employer. 


ADMINISTRATIVE 


'  COLLEGE  TEACHING/ADMINISTRATION. 

Chairperson,  Radio-Television-Film.  Assis- 
!  tant.  Associate  or  Full  Professor,  depend- 
j  ing  upon  credentials  presented.  Teach 
.  part-time  with  remainder  (25  to  50%)  de¬ 
voted  to  administrative  duties.  PhD  or  EdD 
preferred;  Masters  with  outstanding  pro¬ 
fessional  credentials  considered.  Must  re¬ 
late  well  with  and  inspire  confidence  in 
School's  various  publics.  Responsible  to 
School  Director  for  all  activities  of  the 
sequence.  Assists  Director  in  setting  both 
short-  and  long-range  goals.  Application 
deadline:  February  1,  1977  for  appoint¬ 
ment  September  1,  1977.  Contact:  Harry 
Heath,  School  of  Journalism  and  Broad¬ 
casting,  Oklahoma  State  University,  Still¬ 
water.  Oklahoma  74074.  An  Equal 
Opportunity'Affirmative  Action  Employer. 


ADMINISTRATIVE 


ADVERTISING  DIRECTOR 

Leading  weekly  trade  paper  in  highway 
transportation  field  seeks  replacement  for 
retiring  ad  director.  Aggressive,  imagina¬ 
tive  person  desiring  permanent  position 
with  new  daily  challenges  desired.  Experi¬ 
ence  in  automotive  and  truck  fields  help¬ 
ful.  Salary  and  fringes  competitive  in  Zone 
2.  Inquiries  will  be  handled  in  confidence. 
Box  1955,  Editor  &  Publisher. 


BUSINESS  MANAGER  needed  for  fast 
growing  publication  and  photo-offset  prep 
operation  in  downstate  Illinois.  Applicant 
must  have  2  to  5  years  experience  and  be 
thoroughly  familiar  with  financial  and  bus¬ 
iness  procedures  of  daily  and  weekly  pub¬ 
lications,  also  computer  accounting.  Will 
have  responsibility  far  job  costing,  es¬ 
timating  and  business  operations  of  all  di¬ 
visions.  This  company  has  been  in  busi¬ 
ness  since  1880  and  incorporated  since 
1902.  The  job  is  a  top-level  management 
position.  Salary  to  match  experience  and 
qualifications;  raises  guaranteed  to  person 
who  demonstrates  ability.  If  you  believe 
you  are  a  person  on  the  way  up  and  can 
stand  rigorous  investigation,  please  sub¬ 
mit  your  resume.  Box  1878.  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 

Medium  size  Southeastern  AM,  PM  opera¬ 
tion  IS  seeking  an  aggressive,  highly  crea¬ 
tive  Advertising  Dir^or.  Applicant  should 
have  prior  experience  in  management  and 
motivation  of  sales  staff.  No.  2  person 
seeking  advancement  should  apply.  Excel¬ 
lent  benefit  programs.  Salary  commensu¬ 
rate  with  experience.  Send  resume  to  Box 
1863,  Editor  &  Publisher. 


COST 

ACCOUNTANT 

FORTUNE  “500” 
company  located  in  D.C. 

I  has  a  need 

for  a  well-experienced  cost  accountant. 

Candidate  should  have  a  college  degree  in  accounting 
and  several  years  of  experience  in  cost  accounting  or 
related  areas  in  private  industry.  Person  should  also 
be  project  oriented  and  therefore  able  to  function 
either  as  a  project  team  member  or  leader. 

Salary  up  to  $25,000  depending  upon  experience. 
Excellent  company  benefits. 

Send  resume  including  salary  history  to: 

Box  1900,  Editor  &  Publisher 

An  Equal  Opportunity 
Affirmative  Action  Employer 


GENERAL  MANAGER — Fast  growing  group 
of  weekly  newspapers  in  northern  New  Jer¬ 
sey.  Must  have  2  years  or  more  experience 
with  financial  and  business  procedures  of 
weekly  newspaper  and  be  thoroughly  famil¬ 
iar  with  all  departments.  Send  full  resume 
and  salary  requirements  to  Box  1945, 
Editor  &  Publisher. 


ARTISTS 


ARTIST  for  Zone  2  morning,  evening,  Sun¬ 
day  newspaper.  Ability  to  produce  crisp, 
concise  graphics  key  consideration.  Edi¬ 
torial  as  well  as  marketing  concepts  need¬ 
ed.  Possibility  of  growing  into  Art  Director 
position.  Excellent  working  environment, 
full  benefits.  Send  resume  to  Box  1978, 
Editor  &  Publisher. 


CIRCULATION 


A  CENTRAL  INDIANA  NEWSPAPER  pub¬ 
lisher  is  looking  for  an  experienced  tal¬ 
ented  and  energetic  person  to  head  our 
new  circulation-promotion  department. 
We  want  results  from  a  hard  worker  who 
can  grow  with  us.  Person  will  channel 
growth  and  development  of  circulation  for 
two  dailies  and  one  weekly  within  ^  miles. 
Top  dollar  and  bonuses  paid  for  right  per¬ 
son.  Reply  with  complete  resume  to  Jack 
Armstrotig,  Elwood  Publishing  Co.,  P.O. 
Box  85,  0wood,  Ind.  46036. 


CIRCULATION  SALES/MARKETING  man¬ 
ager  for  large  metropolitan  daily  in  Zone  9. 
Outstanding  opportunity  for  results- 
oriented  individual  with  circulation  sales 
and/or  promotion  experience.  We  are  look¬ 
ing  for  someone  with  the  capability  to  de- 
veTop  carrier  promotions,  to  determine 
sales  strategies  for  existing  circulation 
sales  markets  and  to  identify  new  potential 
market  areas.  Send  resume  to  Box  1880. 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR  wanted  for 
6-day  13,000  Zone  4  afternoon  daily. 
Growth  situation  calls  for  aggressive 
executive.  Emphasis  on  experience  in  or- 

fanization,  sales,  service.  Salary  open, 
op  benefits.  Quality  living  in  college  area. 
Submit  resume  to  Box  1915,  Editor  & 
Publisher. 


ASSISTANT  CIRCULATION  MANAGER  for 
medium  size  7-day  ABC  newspaper.  Strong 
on  detail,  promotion  and  leadership.  Zone 
7.  Resume  and  salary  requirements  in  con¬ 
fidence  to  Box  1912,  Editor  &  Publisher. 


WE  ARE  A  GROWING  GROUP  of  controlled 
circulation  newspapers  and  magazines  in 
Oregon  and  Hawaii,  seeking  a  circulation 
director  for  our  large  Portland  operation. 
We  offer  salary  commensurate  with  ability, 
fringe  benefits,  corporate  profit  sharing 
program  and  excellent  advancement  op¬ 
portunities.  Applicants  must  be  highly  ex¬ 
perienced  and  qualified  with  excellent  ref¬ 
erences.  Send  complete  resume  and  salary 
history  to  Norris  Archer,  Operations  Direc¬ 
tor,  Community  Publications  Inc.,  6960 
S.W.  Sandburg,  Tigard,  Oreg.  97223. 


CLASSIFIED  ADVERTISING 


ASSISTANT  CLASSIFIED  MANAGER 
Great  opportunity  for  a  tackful,  energetic, 
experienced  person  with  proven  outside 
sales  and  phone  room  background.  Must 
be  a  motivator  of  people.  Excellent  be¬ 
nefits  program.  Salary  commensurate  with 
experience.  Send  complete  resume  in  con¬ 
fidence  to  (^  K.  Creamer,  Palm  Beach 
Post-Times,  P.O.  Drawer  T.  West  Palm 
Beach,  Fla.  33402. 


CLASSIFIED 

ADVERTISING  DIRECTOR 

Major  metropolitan  New  York  newspaper 
with  highly  successful  classified  section 
offers  exceptional  opportunity  to  indi¬ 
vidual  familiar  with  the  New  York  classified 
scene.  A  top  sales  person  or  2nd  or  3rd  in 
command  of  newspaper  or  magazine  clas¬ 
sified  acceptable.  Equal  Opportunity 
Employer  offers  salary  plus  bonus  based 
on  your  qualifications.  Tell  us  what  you 
have  to  offer.  Every  inquiry  will  be  an¬ 
swered  in  confidence.  Box  1940,  Editor  & 
Publisher. 
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HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CLASSIFIED  ADVERTISING 
SALESPERSON 

We  are  seeking  a  bright,  aggressive  in¬ 
dividual  to  be  the  No.  2  person  on  our 
staff.  We  offer  competitive  salary  and 
bonus  plus  fringes.  The  Register  is  a 
26,000  PM  daily  in  a  growing  market. 
Send  resume  to  W.  L.  Berry,  Classified 
Advertising  Manager,  Sandusky  Register. 
314W.  Market  St..  Sandusky,  Ohio  44870. 


DATA  PROCESSING 


ADVERTISING  DIRECTOR  for  growing 
Zone  2  daily,  (M-F).  Must  be  experienced 
in  both  retail  and  classified.  Talented,  ex¬ 
perienced  staff  awaiting  professional 
leadership.  Reply  Box  1960,  Editor  & 
Publisher. 


AD  MANAGER-ASSISTANT  PUBLISHER 
for  large  suburban  weekly.  Need  promo¬ 
tion  minded  manager  to  develop  neglected 
market  Write  telling  why  you’re  interested 
and  qualified.  Start  $14,300  plus  percent¬ 
age  of  growth.  Car  allowance,  other  fring¬ 
es.  Box  1901,  Editor  &  Publisher. 


PROGRAMMER 

Metro  daily  paper  in  Zone  2  seeks  an  indi¬ 
vidual  with  3  years  experience  in  COBOL 
with  a  commercial  background.  PDP-11 
and  time  sharing  would  be  helpful  but  not 
a  must.  Excellent  fringe  benefits.  Send  re¬ 
sume  with  salary  expectations  to  Box 
1876,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  DIRECTOR 
National  specialty  publication  has  oppor¬ 
tunity  for  you  to  run  department,  sell,  do 
PR.  Future  with  bigger  papers  in  family- 
owned  group.  At  least  2  years  display  ex¬ 
perience.  Some  travel.  Ideal  Zone  9  com¬ 
munity.  Equal  Opportunity  Employer,  M/F. 
Box  1965,  Editor  &  Publisher. 


OPPORTUNITY  for  a  good  ad  person,  any 
age,  join  management  and  sales  team  of 
our  10-paper  Northern  California  group. 
Write  Ed  Brown,  Davis  Newspapers.  Wil¬ 
lows,  Calif.  959M. 


ADVERTISING  MANAGER 

We  need  an  outstanding  sales  manager  to 
take  charge  of  our  advertising  department 
and  build  sales.  Must  have  a  track  record 
of  accomplishments,  including  the  ability 
to  build  a  strong,  successful  staff  and  gain 
an  increasing  share  of  a  highly  competitive 
market.  This  is  a  major  management  posi¬ 
tion  in  a  medium  size  newspaper.  You  will 
have  an  opportunity  to  make  a  major  con¬ 
tribution  to  the  growth  and  success  of  our 
organization.  Excellent  salary  plus  com¬ 
mission  plus  opportunity  of  future  career 
advancement.  Send  resume  to  Box  1947, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer,  M/F 


ADVERTISING  MANAGER  to  organize 
sales  staff  on  California  county-wide 
weekly.  Salary  plus  commission  plus 
bonus.  Send  resume  to  Peter  Criss,  Gen¬ 
eral  Manager,  Mt.  Tamalpais  Sentinel, 
P.O.  Box  571,  San  Anselmo,  Calif.  949M. 


EDITORIAL 


COMMISSION  SALESMEN  in  Zones  3,  4 
and  6  for  fast-growing  antiques  monthly 
publication  oriented  to  both  dealer  and 
collector.  Send  credentials.  Box  1934, 
Editor  &  Publisher. 


MISSOURI  semi-weekly  seeks  talented 
reporter  ready  to  move  into  editors  job.  If 
you're  ready  send  resume  and  3  samples 
of  your  work.  Box  1973,  Editor  &  Publisher. 


SOUTHWEST  suburban  daily  needs 
energetic,  self-motivated  advertising  man¬ 
ager.  Strong  company,  great  growth  fu¬ 
ture.  Box  1908,  Editor  &  Publisher. 


RETAIL  ADVERTISING  sales  position  now 
open  on  small,  growing  daily.  Call  on  50  - 
accounts  in  city  and  surrounding  area. 
Duties  include  layout  and  copywriting.  Ex¬ 
perience  desirable.  Modern  offset  plant. 
Company  benefits  include  insurance  pro¬ 
gram  and  profit  sharing.  Salary  plus  com¬ 
mission.  If  interested,  send  resume  to:  Jim 
Forsell,  Retail  Ad  Manager.  Belvidere  Daily 
Republican,  401  Whitney  Bivd.,  Belvidere, 
III.  61008. 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume:  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass.  01608 


REPORTER  with  2  years  experience  for 
competitive  weekly,  resort  area,  Ketchum- 
Sun  Valley,  Idaho.  Hospital,  life  insurance 
paid  by  company.  Excellent  pension  plan. 
Send  complete  resume  and  references  to 
Box  468,  Jerome.  Idaho  83338. 


AD  SALESMAN  for  Florida  weekly.  $160 
guarantee,  plus  car  expense  and  com 
mission  setup.  Send  written  resume; 
NEWS,  P.O.  Box  31.  Lake  Wales,  Fla. 
33853. 


NATIONAL  ADVERTISING 
MANAGER 

Aggressive,  experienced  person  for 
very  responsible  position.  Zone  \  Send 
resume  with  qualifications,  references 
and  salary  requirements  to 

Box  1  888,  Editor  &  Publisher 


ALASKA  advertising  sales.  We  need  some¬ 
one  to  make  our  monthly  magazine  ad  pro¬ 
gram  really  click.  Some  travel  to  small 
southeastern  Alaska  towns.  Established 
accounts,  salary,  commission,  expenses, 
responsibility  and  lots  of  fresh  air.  Send 
resume  to  Bill  Elberson,  KETCHIKAN 
DAILY  NEWS,  Box  7900,  Ketchikan, 
Alaska  99901. 


IMMEDIATE  OPENING  for  experienced 
advertising  manager  for  a  13M  PM  daily  in 
central  Indiana.  Phone  Scott  Alexander, 
(317)  736-7101,  or  send  resume  to  2575 
N.  Morton,  Franklin,  Ind.  46131. 


DISPLAY  ADVERTISING  MANAGER  for 
Zone  4  daily.  13,000  circulation  PM  seek¬ 
ing  aggressive  sales  leader  who  can  direct 
top  flight  staff.  Personality,  leadership, 
experience  "musts”  for  competitive  situa¬ 
tion.  Send  resume,  salary  requirements  to 
Box  1930,  Editor  &  Publisher. 


REPORTER— RESEARCHER 

National  conservative  magazine  covering 
the  political  and  economic  issues  in 
medicine  seeks  a  reporter-researcher.  0  to 
3  years  experience.  MUST  be  a  political 
conservative  and  have  a  good  knowledge  of 
free  market  economics.  Resume,  salary 
requirements  and  clips  to  Editor,  PRIVATE 
PRACTICE.  5100  N.  Brookline,  Suite  700, 
Oklahoma  City,  Okla.  73112. 


reporter  interested  in  community  jour¬ 
nalism  with  photo  ability  or  willingness 
to  learn.  (203)  269-1464. 


MANAGING  EDITOR  for  small  Zone  2 
afternoon  daily,  (M-F).  Must  be  strong 
writer,  reporter  and  manager.  Reply  Box 
1974,  Editor  &  Publisher. 


TRAINEE  NEEDED  as  reporter  for  small 
daily.  Excellent  future  with  growing  news¬ 
paper  group.  Sports  background  helpful, 
excellent  writing  ability  essential.  Send 
resume,  letter,  etc.  to  Box  1977,  Editor 
&  Publisher. 


ONLY  BEST 
NEED  APPLY 

Our  sports  editor  is  moving  up  and  his 
first  task  is  to  pick  his  replacement.  We 
are  a  rapidly  growing  New  England  daily 
and  Sunday,  high  on  scholastic  and  col¬ 
lege  sports.  We  want  a  shirt-sleeve  type 
to  direct  a  6-person  sports  staff  with  a 
reputation  for  greatness.  Applicant  must 
have  proven  ability,  a  concern  for  detail, 
be  strong  in  layout  and  good  under  pres¬ 
sure.  Send  salary  needs,  resume  and  ref¬ 
erences  in  confidence  to  Box  1975,  Editor 
&  Publisher.  You’ll  have  a  tough  act  to 
follow. 


EDITOR 

A  rare  opportunity  in  one  of  the  country’s 
most  sophisticated  communities.  This 
award-winning  twice-weekly  newspaper 
seeks  a  seasoned  pro  to  lead  a  staff  of  11. 
For  interview  call  Harry  Lally,  West  Port 
News,  West  Port,  Conn.  (203)  226-6311. 


WELL-ORGANIZED  PERSON  with  proof¬ 
reading  and  editorial  production  experi¬ 
ence  who  likes  working  with  details  to  be 
responsible  for  gathering  information  and 
editing  of  well-established  directories 
published  by  trade  magazine  in  New  York 
City.  Send  resume  and  salary  require¬ 
ments  to  Box  1980,  Editor  &  Publisher. 
Our  employees  know  of  this  ad. 


WE  ARE  LOOKING 

for  a  General  Assignment  Re¬ 
porter  who  is  an  accom¬ 
plished  writer  with  at  least 
three  years  experience.  Top 
salary.  Send  resume  and  clips 
to: 

John  Oppedahl,  City  Editor 

Adroit  Jfxtt  Press 

Detroit,  Mich.  48231 

An  Equal  Ofjfjurtunitv  Employer 


GROWING  SOUTHWEST  DAILY  needs 
working  managing  editor  to  direct  energe¬ 
tic  news  effort.  Strong  English  language 
and  reporting  ability  a  must.  Box  1910, 
Editor  &  PubTisher. 


COMBINATION  SPORTS-GENERAL  news 
reporter  for  county  seat  6-day  daily  news¬ 
paper  in  good  area  of  Ohio.  News  staff  of  7. 
Clean,  modern  air  conditioned  offset 
plant.  8400  ABC  circulation.  Friendly  city 
of  10.0(X)  population.  Write  or  call  John 
Kauffman,  Editor,  Kenton  Times,  Kenton 
Ohio  43326.  (419)  674-4066. 


BUSINESS  EDITOR  .  .  .  sought  by  major 
metro  daily  in  Zone  5  to  head  2-man  busi¬ 
ness  reporting  desk.  Reporting  skills  of 
primary  importance.  Not  seeking  anti¬ 
business  tyro,  but  successful  applicant 
must  understand  place  of  consumer  in 
business  reporting.  Want  someone  to  go 
out  of  office  and  report  the  news  of  busi¬ 
ness,  not  rewrite  handouts.  Must  have  a 
clear  appreciation  that  business  reporting 
is  a  growing  area  of  interest  for  all  readers. 
Must  be  able  to  relate  the  significance  of 
business  to  the  average  reader  without 
being  preachy.  Box  1918,  Editor  & 
Publisher. 


EXECUTIVE  EDITOR 

Here’s  an  excellent  career  opportunity  for 
an  imaginative  professional  journalist. 
We’re  looking  for  an  editor  with  strong 
basic  journalistic  skill  and  an  intense 
interest  in  community  journalism. 

We  are  a  35,000  circulation  6-day  paper  in 
southern  New  England.  Because  we  intend 
to  make  this  one  of  the  finest  newspapers 
anywhere,  we  need  a  leader  with  a  proven 
record  and  the  ability  to  teach  and  inspire 
our  staff. 

We  offer  an  excellent  salary  and  benefit 
program  based  on  experience  and  ability. 
Please  submit  a  letter  describing  your  per¬ 
sonal  history  and  qualifications  to  Box 
1935,  Editors  Publisher.  Your  response  will 
be  treated  with  complete  confidence. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting.  Unique 
opportunity  for  hard  worker.  Clips,  resume 
to  Box  1316,  Editor  &  Publisher. 


CENTRAL  INDIANA  DAILY  newspaper  is 
looking  for  a  talented  reporter  capable  of 
handling  the  variety  of  assignments  of  a 
small-town  daily.  Experience  helpful,  but 
desire  and  interest  rated  more  important. 
Reply  with  complete  resume  to  Jack 
Armstrong,  The  Call-Leader,  P.O.  Box  85, 
Elwood.  Ind.  46036. 


EDITORIAL  WRITER,  heavy  on  local,  for 
aggressive,  independent  Area  1  small  dai¬ 
ly.  Strong  growth  possibilities.  Full  resume 
first  letter.  Box  1887,  Editor  &  Publisher. 


SPORTS  EDITOR-NEWSMAN  for  small 
^day  AM  tabloid.  Write  News  Editor,  Box 
508,  Worland,  Wyo.  82401. 


CITY  EDITOR,  ALSO  COPY  EDITOR  with 
layout  skills.  Sound  news  judgment  and 
sharp  editing  required  for  both  positions. 
City  editor  snould  have  experience  in  di¬ 
recting  assigning  reporters;  also  the  abil¬ 
ity  to  guide,  push,  encourage  young,  en¬ 
thusiastic  reporting  staff.  Both  positions 
offer  solid  opportunities  with  Southern  Il¬ 
linois’  most  progressive,  fastest  growing 
daily  newspaper.  Seixt  resume  and  salary 
requirements  to  Bill  Thompson,  Managing 
Editor,  News-(3emocrat,  120  S.  Illinois  St., 
Belleville,  III.  62222. 


REGIONAL  EDITOR  for  42,000  seven-day 
daily.  Minimum  3  years  reportorial  experi¬ 
ence,  plus  proven  editing  ability.  No  plod¬ 
ders.  Not  an  executive  job.  Must  supervise 
2  reporters  and  more  than  30  stringers  in 
planning  coverage  in  10-county  area.  Gets 
kicks  in  turning  long-winded  narratives 
into  crisp  copy.  Possesses  wide  vocabulary 
and  the  restaint  not  to  use  it.  Ability  to 
organize  but  flexible  enough  to  quickly  ad¬ 
just  priorities  to  go  after  the  big  story. 
Write  Dave  Miller,  Managing  Editor,  The 
Bay  City  Times,  311  Fifth  Ave.,  Bay  City, 
Mich.  48706.  No  phone. 


CITY  EDITOR 

We’re  a  major  metro  daily  in  the  South 
searching  for  the  best  city  editor  in  the 
country. 

The  person  we’re  looking  for  must  be  a  first 
rate  reporter  and  editor  and  an  energetic, 
skilled  manager  who  can  motivate  a  staff 
already  striving  for  excellence. 

Our  city  editor  supervises  a  staff  of  30  re¬ 
porters  and  several  assistants.  The  editor 
IS  responsible  for  providing  our  readers 
with  complete  balanced  and  accurate  cov¬ 
erage  of  the  communities  we  serve.  We  in¬ 
vest  the  time  and  talent  to  cover  major 
stories  but  we  also  chase  hard  after  the 
small  stories  that  reflect  what’s  going  on 
today  in  our  readers’  lives. 

Our  town’s  a  growing  urban  area  and  a 
good  place  to  raise  a  family.  Our  news¬ 
paper  has  the  potential  to  be  one  of  the 
best  in  the  country  and  we  need  the  kind  of 
city  editor  who  will  play  a  major  role  in 
fulfilling  that  potential. 

Write  to  Box  1946,  Editor  &  Publisher. 


EXPERIENCED  INVESTIGATIVE  reporter: 
3  to  5  years  proven  track  record  and  con¬ 
tinuing  interest  in  digging  for  that  which 
is  not  obvious  or  is  hidden,  but  which  is 
in  the  public  interest.  Send  complete  back¬ 
ground  information  including  clips,  rec¬ 
ommendations,  salary  requirements  to  Box 
1959,  Editor  &  Publisher. 


GOOD  TIMES  is  seeking  a  talented  manag¬ 
ing  editor  for  its  Florida  editions.  Person 
should  be  an  outstanding  writer  with  good 
editorial  skills,  very  aware  of  rock  music 
scene.  Layout  and  organizing  skills  a  must. 
Will  co-ordinate  entire  2-paper  operation  in 
Palm  Beach-Ft.  Lauderdale.  Send  resume 
and  samples  of  writing  to  Good  Times,  24 
Lumber  Rd.,  Roslyn,  N.Y.  11576.  Salary  is 
$175  per  week  to  start  and  an  interview  in 
either  New  York  or  Palm  Beach  will  be 
necessary. 


REPORTER 

40,000  Midwest  PM  and  Sunday  seeks  be¬ 
ginner  with  promise  or  reporter  on  smaller 
paper  who  wants  to  move  up.  Highly  com¬ 
petitive  metropolitan  area.  Send  Tetter,  re¬ 
sume  and  clips,  but  only  if  they  de¬ 
monstrate  imagination,  enterprise,  ag- 
g^ressiveness.  Box  1957,  Editor  & 
Publisher. 


WRITERS,  EDITORS,  reporters,  research¬ 
ers  who  know  car  and/or  truck  business. 
Leading  training-communication  agency  is 
expanding  professional  staff.  Major  ac¬ 
counts.  High  quality  standards.  Send  cre¬ 
dentials  to  Bill  Sandy  Company,  P.O.  Box 
5400,  [Jetroit,  Michigan  48211.  Attention: 
Bob  Jewett. 


JOBS.  NYBC  Employment  Letter  lists  best 
business  writing  and  editing  openings. 
Send  for  free  copy.  110  Bon  Aire,  Suffern, 
N.Y.  10901. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MAILROOM 


HELP  WANTED 
PRODUCTION 


Positions 


REPORTER-PHOTOGRAPHER  sought  by  I 
Zone  5.  award-winning  farm  newspaper  1 
which  emphasizes  features  and  photo-  ; 
graphy.  Rural  background  a  plus,  talent  a  j 
must.  Send  resume,  clips  to  Box  1956.  i 
Editor  &  Publisher.  i 


BILINGUAL  REPORTER,  to  work  on  either  i 
Guatemala  or  Costa  Rican  English-  > 
language  newspaper.  $60  weekly.  Send  re-  | 
sume.  clips.  The  San  Jose  News,  Apartado  j 
7-2730,  San  Jose.  Costa  Rica.  , 


REPORTER  for  growing  weekly  to  cover 
women's  news,  schools  and  features.  Also 
makeup  and  photography.  Hospitalization, 
life  insurance  paid  by  company.  Excellent 
pension  plan.  Send  complete  resume  and 
references  to  Northside  News,  Box  468,  i 
Jerome,  Idaho  83338.  i 


RADIO  JOURNALISM 

National  Washington,  D.C.  based  radio  or¬ 
ganization  seeks  a  public  affairs  editor.  In 
consultation  with  program  producers  and 
other  editors  plan  daily  public  affairs  as¬ 
signment  list  and  longer  term  projects. 
Advise  and  assist  reporters  on  stories, 
contacts,  focus,  copy,  tape.  Consultant 
on  journalism  and  national  public  affairs 
coverage.  Specifications:  4  years  college. 
5  years  journalism  experience,  including 
2  in  national  public  aftairs  reportage  from 
Washington.  D.C..  plus  administrative 
experience.  $20,500  per  year,  excellent 
benefits.  Box  1953.  Editor  &  Publisher. 


STRINGERS  for  Jewish-oriented  maga¬ 
zine.  All  stories  with  photos.  Send  resume, 
sample  story  to  P.O.  Box  7184,  Beau¬ 
mont,  Texas  77706. 


NEWS  EDITOR  for  small  Zone  3  daily, 
competent  to  direct  staff.  Box  1963, 
Editor  &  Publisher. 


GRAPHICS 


GRAPHICS  CHIEF 

One  of  America’s  outstanding  metro¬ 
politan  papers  is  seeking  a  man  or  woman 
to  direct  its  graphics  coverage  and  pres¬ 
entation. 

We  are  proud  of  our  artists  and  photog¬ 
raphers  already  but  we  think  their  impact 
can  be  even  greater  with  effective  man¬ 
agement  and  coordination.  This  is  why  we 
are  creating  this  new  graphics  chief 
position. 

The  man  or  woman  we  seek  does  not  have 
to  be  a  photographer,  but  he  or  she  must 
know  photography.  The  applicant  need 
not  be  an  artist,  but  must  demonstrate 
a  sense  of  imagination,  taste  and  creativ¬ 
ity  in  making  graphics  support  and  en¬ 
hance  the  written  word. 

We  are  looking  for  a  MANAGER  who  can 
direct  both  the  photo  and  art  department 
staffs. 

If  you  agree  that  content  is  the  key  to 
good  newspapering,  but  that  content  also 
needs  to  be  well  illustrated  and  presented 
to  reach  the  reader,  we  urge  you  to  apply 
for  this  position. 

Along  with  your  resume  please  send  a 
small  number  of  pertinent  work  samples 
to  Box  1976.  Editor  &  Publisher. 


PHOTOJOURNALISM 


EXPERIENCED  NEWS  PHOTOGRAPHER 
with  photojournalism  degree.  Must  have 
supervisorial  capability  and  knowledgeable 
in  studio  operations  as  well  as  general 
photography.  Send  complete  resume  of 
background  including  marital  status,  work 
experience  and  equipment  used.  Excellent 
opportunity  for  the  right  person.  Address 
Photo  Dept.,  The  Valley  News,  P.  0.  Box 
310,  Van  Nuys,  Calif.  91408.  No  phone 
calls  please. 


MAILROOM  OPERATOR  ■ 

Experienced  in  operation  and  mainte-  ; 
nance  of  8-station  Sheridan  inserter  with  1 
Cutler-Hammer  stacker.  Sentinel  News-  ' 
papers  (chain  of  15  weekly  newspapers.),  j 
John  Wills,  (303)  892-5551,  Denver,  Colo,  j 


MAILROOM  SUPERVISOR— Medium  size  I 
daily  seeking  innovative,  self  starter  to  i 
supervise  organized  mailroom  operation,  j 
Must  be  proficient  in  inserting  machine 
operation.  Excellent  salary,  fringe  bene-  : 
fits,  in  Zone  9.  Send  resume  to  Box  1970,  ' 
Editor  &  Publisher. 


MARKETING 


NOTICE 

MANUFACTURERS 

Unique  company  now  being 
form^  for  you!  Reduce  your  sales 
costs  and  increase  your  volume 
with  new  concept  of  Graphic  Arts 
marketing.  Specializing  in  News¬ 
paper  capital  equipment  and 
hi^-volume  supplies.  No  conflict¬ 
ing  lines  will  be  handled.  Only  a 
limited  number  of  first-class  pro¬ 
ducts  considered.  Specific  or 

feneral  geographic  coverage, 
irmly  established  contacts  with 
decision-makers.  We  will  enhance 
your  position  in  the  marketplace. 
For  details  contact  Box  1919, 
Editor  &  Publisher. 


PRESSROOM 


WORKING  PRESS  FOREMAN, 
GOOD  FUTURE.  NANUET,  N.Y. 
(914)  623-6214,  Mr.  Kroll. 


PRESSMAN— Must  do  quality  work  on  Cot¬ 
trell  V-15.  both  50  lb.  and  newsprint.  Reply 
showing  past  employment  including  pay. 
Journal-Record  Publishing  Company,  4515 
N.  Santa  Fe,  Oklahoma  City,  Okla.  73118. 


PRESSMAN,  WEB  OFFSET 

Experienced  on  Cottrell  V-22  or  (3oss  Ur¬ 
banite.  High  salary,  excellent  benefits. 
CALL  collect  (212)  629-2906 


PRESSMAN  for  7-unit  Urbanite  and/or 
5  unit  Community.  Denver  suburban  chain 
of  15  weekly  newspapers.  Send  resume 
and  references  to  John  Wills,  Sentinel 
Newspapers,  P.O.  Box  16523,  Denver, 
Colo.  80216. 


PRODUCTION 


PRESS  FOREMAN/PRODUCTION  MAN¬ 
AGER— Must  be  able  to  run  and  maintain 
Goss  Cosmo,  also  handle  job  shop  for 
67,000  circulation  weekly.  Send  resume 
to  Peter  Criss,  General  Manager,  Mt. 
Tamalpais  Sentinel,  P.O.  Box  ^1,  San 
Anselmo.  Calif.  94960. 


ASSISTANT  PRODUCTION  manager  for 
5-day  offset  paper  in  Zone  7.  Qualified  in 
all  phases,  makeup,  equipment  mainte¬ 
nance,  press.  Top  wage,  pension  and  other 
fringes.  No  drifters.  Send  full  resume  and 
references.  Box  1865.  Editor  &  Publisher. 


PROGRESSIVE  AWARD  WINNING  DAILY 
seeking  experienced  Electronics  mainte¬ 
nance  technician  who  has  the  capability  of 
managing  a  computerized  composing 
room.  Progressive  community,  excellent 
schools,  new  hospital,  accessibility  by  air 
or  interstate.  Plant  is  air  conditioned  and 
carpeted  with  a  company  that  is  electronic 
and  mechanically  oriented.  Salary  negoti¬ 
able,  excellent  fringe  benefits  and  an  op¬ 
portunity  to  advance.  Located  in  Zone  7 
where  there  is  some  of  the  greatest  hunt¬ 
ing  and  fishing  in  the  country.  Send  re¬ 
sume  and  salary  expectations  to  Box  1860, 
Editor  &  Publisher. 


IT’S  A  CLASSIFIED  SECRET! 

We've  got  a  secret— and  it's  strictly  classified  information!  We’ll  never  reveal 
the  identity  of  an  E&P  Box  Holder,  however  if  you  want  to  answer  a  Box 
Number  ad,  but  don't  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  put  your  mind  at  ease! 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder.  Attach 
a  note  telling  us  what  newspapers,  groups  or  companies  you  don’t  want 
the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an  envelope  addressed 
to  E&P  Classifieds.  If  the  Box  Number  you’re  answering  is  on  your  list, 
we’ll  discard  your  reply. 


ASSISTANT  PRODUCTION  MANAGER 
Zone  6  metro  daily  r^uires  Assistant  Pro¬ 
duction  Manager  with  heavy  pressroom 
experience.  Experience  in  both  letterpress 
and  offset  beneficial.  Attractive  living 
area.  Send  resume  and  salary  require¬ 
ments  to  Box  1950,  Editor  &  Publisher. 


CAMERAMAN,  stripping  room  for  both 
newspaper  and  commercial  work.  Must 
have  experience:  will  pay  $4  to  $5  per  hour 
plus  incentives.  Liberal  fringe  benefits. 
Southern  California  area.  Box  1834,  Editor 
&  Publisher. 


GENERAL  MANAGER— Newspaper  web 
offset  printing  plant.  Zone  2.  Sales,  ad¬ 
ministrative  and  supervisory  skills  re¬ 
quired.  Send  resume  with  references  and 
desired  salary  to  Box  1740,  Editor  & 
Publisher, 


PUBLIC  INFORMATION 


ASSISTANT  DIRECTOR  of  Public  Informa¬ 
tion  and  Publications.  Good  writer  with 
minimum  of  2  years  newspaper  experience 
sought  for  second  position  in  small  office. 
BA  desirable.  Genuine  interest  in  the  work 
of  scholars  and  teachers.  Send  resume 
and  clips  to  Alphonsus  J.  Mitchell,  Direc¬ 
tor,  Public  Information  and  Publications, 
Wesl^an  University,  Middletown,  Conn. 
0645/.  Wesleyan  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


PUBUC  RELATIONS 


PLASTIC  PR  PRO 

We’re  looking  for  two  top-flight  press  rela¬ 
tions  professionals.  Corporate  “jour¬ 
nalists"  who  can  put  together  a  com¬ 
prehensive  press  program,  create  memor¬ 
able  press  conferences,  business  news 
stories  and  articles  and  maintain  excellent 
relationships  with  the  trade  and  business 
press.  If  you  have  3  to  5  years  PR  or  edito¬ 
rial  experience  and  a  strong  interest  in 
business  and  industry,  we’d  like  to  hear 
from  you.  We  have  openings  in  the  North¬ 
east  (not  New  York)  and  Chicago  in  the 
$15-^,CXX)  range. 

Please  contact:  Mrs.  Andrea  Van  Alstine,  1 
River  Rd.,  Bldg.  22,  Room  228,  Schenec¬ 
tady,  N  Y.  02345. 


DIRECTOR  OF  COMMUNICATIONS  sought 
for  major  municipality  in  Northeast. 
Policy-level  position  requires  individual 
with  an  interest  in  government  who  is 
equally  versed  as  an  administrator  and  as  a 
communications  practitioner. 

Applicant  must  have  the  management  abil¬ 
ity  necessary  for  identifying  and  structur¬ 
ing  the  communications  needs  of  a  multi¬ 
level  organization,  internally  and  as  it  re¬ 
lates  externally. 

Background  should  include  experience  in 
the  full  range  of  communications:  press 
and  public  relations,  public  service  and 
commercial  advertising,  newswriting  and 
editing. 

Send  letter  of  application,  resume  and  re¬ 
ferences  in  confidence  to  Box  1944,  Editor 
&  Publisher. 

An  Equal  Opportunity/ 
Affirmative  Action  Employer 


SALES 


SENIOR  SERVICE  REPRESENTATIVE 
We  are  looking  for  a  person  with  sound 
knowledge  of  web  offset  processes  includ¬ 
ing  photocomposition,  camera  and  press. 
Must  be  innovative,  goal-oriented,  aggres¬ 
sive  person  with  the  will  to  win  in  a  com¬ 
petitive  market.  Our  plans  for  growth  will 
challenge  every  ability  you  possess.  You 
will  join  a  young,  hard-hitting  team  with  a 
big  future  operating  out  of  a  plant  that  is, 
and  has  been,  first  in  many  technological 
advances.  Good  starting  salary,  plus  aTong 
list  of  excellent  fringe  benefits.  Call  or 
write  David  Cooke,  Operations  Director, 
Valley  Publishing  (Company,  Kent,  Wash. 
98031.  (206)  872-6687: 


SYNDICATE  SALES 


REPS  WANTED  in  three  areas:  1)  ad  sales 
for  national  monthly  magazine:  2)  ad  sales 
for  regional  weekly,  and  3)  sales  of  weekly 
columns.  To  report  to  non-supervising  in¬ 
vestment  firm  willing  to  pay  top  commis¬ 
sions.  Write  Box  1920,  Editor  &  Publisher. 


Wanted  •  •  • 


ADMINISTRATIVE 


GENERAL  MANAGER-PRODUCTION 
MANAGER — No  more  challenges  here. 
Proven  record  in  all  phases  of  newspaper 
operations.  Exceptionally  strong  in  cost 
cutting  and  labor.  Knowledgeable  in  both 
hot  and  cold.  Box  1759,  Editor  & 
Publisher. 


VERSATILITY, 

EXPERIENCE, 

ABILITY 

Due  to  accidental  death  of  chief  corpor¬ 
ate  officer  resulting  in  company  reorgani¬ 
zation  and  payroll  expense  reduction,  tpp- 
notch  profit-oriented  ad  sales/editorial/ 
general  management  executive  desires  to 
make  final  move  and  join  solid,  progressive 
company  where  efforts  and  ability  will  be 
recognized  and  rewarded.  Reliable  family 
man,  active  in  community  affairs. 
Background  includes  ad  salesman  thru  ad 
director,  reporter  thru  editor,  publisher 
thru  executive  vice  president  of  multi¬ 
paper  group.  Career  covers  operation  from 
15(X>  to  100,(XX)'  circulation.  Excellent 
record  in  linage,  circulation,  revenue  build¬ 
ing,  personnel  selection,  and  motivation: 
cost  control  and  budgeting.  Salary  require¬ 
ments  very  flexible  with  opportunity.  Prefer 
spot  on  management  team,  but  good  staff 
position  with  future  would  be  welcomed. 
For  details  and  complete  resume,  includ¬ 
ing  top  references,  contact  Ed  Walthall, 
584  Rambling  Rd.,  Grand  Junction,  Colo. 
81501  or  phone  collect,  (303)  242-3073. 
Available  for  interview  and  employment 
immediately. 


PUBLISHER  of  medium  size  weekly  with 
proven  track  record  seeks  similar  position 
with  Zone  4  or  6  weekly  or  semi-weekly.  I’m 
a  family  man  so  will  be  looking  critically  at 
community.  Solid  experience  in  all  phases 
of  newspaper  management  and  produc¬ 
tion.  Box  1913,  Editor  &  Publisher. 


GENERAL  MANAGER-OPERATIONS 
MANAGER— Knowledge  of  all  phases  of 
newspaper  operations.  Exceptionally 
strong  with  proven  record  in  delivery,  dis¬ 
tribution  and  labor.  Box  1923,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  with  daily, 
shopper  and  weekly  experience.  Strong  on 
sales  and  promotion  in  competitive  situa¬ 
tion.  Available  immediately.  Box  1905, 
Editor  &  Publisher. 


EXPERIENCED  CIRCULATOR,  40  years 
old,  desires  position  with  publisher  that 
means  business.  Experienced  in  all  phases, 
i.e.  ABC,  daily,  Sunday,  weeklies  and 
shoppers.  Heavy  promoter.  12  years  circu¬ 
lation  experience,  including  21  years 
sales.  Experienced  on  conversion  and  new 
areas.  Will  consider  all  offers.  Joseph  W. 
Nispel,  261  Powder  Mill  Lane  #7,  Em- 
maus.  Pa.  18049.  Ph:  (215)  %5-5115. 


YOUNG  CIRCULATOR,  13  years  manage¬ 
ment  experience,  supervision  and  promo¬ 
tion  in  competitive  area  on  AM/PM  publi¬ 
cation.  Presently  assistant  on  medium  size 
daily.  Desire  to  relocate  as  manager  or 
staff  position  on  larger  paper.  Box  1939, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGEMENT  PRO,  15 
years  experience,  outstanding  record  mak¬ 
ing  winners  out  of  losers,  employed,  de¬ 
gree.  Will  tackle  any  metro  challenge  for 
right  rewards.  Box  1927,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


DEAR  MR.  PUBLISHER:  20  years  sales 
experience  with  2  leading  papers.  Cur¬ 
rently  employed,  desire  possible  manage¬ 
ment  position  smaller  paper.  AAA-1  refer¬ 
ences.  Box  1924,  Editor  &  Publisher. 
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Positions  Wsnted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


AGRICULTURE  JOURNALIST,  5  years  ex¬ 
perience,  MS  degree.  Versatile,  used  to 
responsibility,  using  initiative.  26  years. 
Seeks  position  any  Zone.  Box  1971,  Editor 
&  Publisher. 


★AWARD-WINNING^ 
EDITORIAL  WRITER 

Topflight  editorial  writer  seeks  re¬ 
turn  to  Florida  after  15  years  of 
achievement  and  national  prom¬ 
inence  in  the  ice  and  snow. 
Master's  degree,  nine-time  winner 
of  Freedoms  Foundation  awards, 
author  of  recent  book.  Moderate- 
conservative.  quiet  disposition, 
age  43.  Preeminent  references. 
Box  1925,  Editor  ft  Publisher 


EXPERIENCED  rMorter/editor  wants  place 
to  make  waves.  Politics,  government,  so¬ 
cial  and  legal  issues  are  specialties.  Strong 
on  features,  profiles,  nitty-gritty.  Young, 
self-starting,  imaginative,  congenial.  MA. 
Lively,  forward-looking  publications  only, 
please.  Box  1937,  Editor  &  Publisher. 


COPY  EDITOR— Experienced,  industrious, 
and  versatile  (former  associate  editor  on 
20,000  daily),  MA,  seeks  job  with  chal¬ 
lenge.  preferably  Zone  1.  Box  1964,  Editor 
&  Publisher. 


YOUNG  WOMAN,  now  freelancing,  seeks 
first  newspaper  job.  Prefer  Zone  1  and  2. 
Box  1966.  Editor  &  Publisher. 


AWARD-WINNER  with  3  years  weekly, 
daily  experience  as  editor,  reporter  seeks 
slot  on  small,  medium  daily.  Any  Zone. 
Box  1968,  Editor  &  Publisher. 


EAGER  reporter  on  weekly  seeks  change 
of  scenery  to  small-medium  daily,  any 
Zone,  can  handle  variety  of  assignments. 
Box  1961,  Editor  &  Publisher. 


YOUNG  AGGRESSIVE  reporter  seeks  spot 
on  metro  daily.  7  years  wire  service  experi¬ 
ence.  MS  Urban  Affairs — one  of  today's 
most  extensively  written  about  topics. 
Also  sports,  features,  copy-editing  and 
rewrite.  VDT  trained.  Prefer  Zone  9.  Box 
1967,  Editor  &  Publisher. 


GASP!  Journalist-photographer-graphic 
artist.  27,  suffocating  in  (Jetroit.  5  years  in 
news/PR.  Seek  challerige,  fresh  air  in  Zone 
9,  8  or  6.  Box  1949,  Witor  &  Publisher. 


LABOR  WRITER,  knowledgeable  pro. 
Would  consider  combining  beat  with  other 
duties,  including  desk,  if  necessary.  Can 
handle  it  all.  Married,  30s.  major  metro 
experience,  degree  in  Labor  Studies.  Now 
working.  Box  1889,  Editor  &  Publisher. 


EDITOR,  35,  gypsy  background,  wants  re¬ 
sponsible  spot  on  small  or  medium  quali¬ 
ty-conscious  daily.  Lots  of  layout,  ac¬ 
complished  on  all  desks.  Zones  1,  7,  8,  9. 
Prefer  snow,  hills.  Box  1916,  Editor  & 
Publisher. 


AWARD-WINNING  REPORTER  with  4 
years  experience  now  writing  for  Sunday 
magazine  on  75,000  daily.  Looking  for  step 
up.  Will  relocate  anywhere.  Box  1926, 
Editor  &  Publisher. 


A  PROFESSIONAL  NEWSMAN  seeking 
position  as  working  Managing  Editor  for 
small  or  medium  size  daily.  Offering 
loyalty,  dedication,  experience,  en¬ 
thusiasm  and  total  capacity  to  produce 
an  excellent  local  newspaper.  14  years  ex¬ 
perience.  Will  be  available  January  1,  due 
to  sale  of  papers  he  has  owned  and  built 
to  triple  volume  in  4  years.  Willing  to 
locate  in  Midwest  or  East.  Would  also 
consider  large  weekly  if  you  agree  that 
"if  you  give  excellent  news  coverage, 
advertising  and  circulation  will  follow." 
Reply  to  Box  1982,  Editor  &  Publisher. 


AWARD-WINNING  feature  writer,  experi¬ 
enced  in  hard  news,  layout,  photography, 
copy  editing  and  women's  news,  seeks 
position  on  medium  size  daily  or  special- 
interest  magazine.  BJ.  U.  of  Missouri.  Box 
1983,  Editor  ft  Publisher. 


EDITORIAL 


YOUNG  FEATURE  WRITER  with  2  years 
weekly  experience  wants  to  move  to  daily. 
Profiles  and  people  pieces  a  specialty. 
Have  also  done  rock  and  roll  reviews  for  3 
major  dailies.  Excellent  clips  to  prove  a 
point.  Box  1611,  Editor  &  Publisher. 

SPORTSWRITER,  age  26,  wants  to  move 
into  spot  at  metro  daily.  Award-winner  past 

2  years.  Features,  columns,  game  cover¬ 
age  done  with  flash.  Can  write  as  well  as 
anyone  on  your  staff.  Excellent  references. 
Box  1609,  Editor  &  Publisher. 

VERSATILE,  all-pro  family  team  of  4  will 
take  full  charge  of  your  Sunbelt  weekly  for 
$125  per  week  each;  editor,  2  reporters,  4 
ad  salespersons,  2  photographers,  clubs, 
society,  sports,  bookkeeper,  offset 
makeup  etc.  Some  capital,  consider  profit 
sharing.  Call  collect;  Wilson  Bowe  (919) 
744-0934. 

LABOR  REPORTER,  young,  experienced, 
aggressive.  Proven  ability  to  get  the  story 
behind  what's  going  on.  VDT/OCR  experi¬ 
ence.  Seeking  position  in  Zone  9,  but  will 
consider  any  major  daily.  Also  experienced 
in  editing,  feature  writing  and  photog¬ 
raphy.  Box  1832,  Editor  &  Publisher. 

MANAGING  EDITOR,  8000  daily,  14  years 
experience  in  all  phases  of  newsroom, 
32,  seeks  reporting/writing  position  on 
larger  newspaper.  Zones  8-9.  Box  1969, 
Editor  &  Publisher. 

VETERAN  SPORTS  EDITOR  and  columnist 
seeks  similar  move  to  25,000  daily  Zones 
3-4-5-6.  Box  1884,  Editor  &  Publisher. 

SEASONED  daily  reporter/photographer. 
Government,  hard  news,  features,  edito¬ 
rials.  Box  1867,  Editor  &  Publisher. 

PUT  THE  NEWS  in  normal  life  into  your 
living  section  by  adding  my  reporting/ 
photo  skills,  wire  service  newspaper 
background  to  your  staff.  Michael  Alloy, 
36(X)  55th  Ave.  #4,  Hyattsville,  Md. 
20784.  (301)  779-1785. 

REPORTER,  25,  BS  Temple  University, 
wants  staff  position.  Will  work  anywhere. 
Versatile.  Knowledgeable  in  entertainment 
world,  municipal  government,  labor,  inter¬ 
national  affairs,  literature,  sports.  Good 
op-ed  writing  ability.  Write  Joe  Sterling, 
1460  Manoa  Rd.,  Philadelphia,  Pa.  19151. 

POLITICAL  REPORTER,  5  years  experi¬ 
ence  (3  years  reporting,  2  years  in  politics 
— 1  year  in  D.C.)  seeks  return  to  newspa¬ 
pers.  Prefer  Zones  1, 2,  5.  Box  1981,  Editor 
&  Publisher. 

REPORTER,  25,  who  has  experience  rang¬ 
ing  from  community  bi-weekly  to  a  capital 
city  daily  wants  writing  or  desk  spot  on 
daily.  Unafraid  to  do  anything  because  I've 
done  everything.  Have  a  background  in 
straight  news  and  a  fine  tough  for  fea¬ 
tures.  References.  Box  1942,  Editor  & 
Publisher. 

RECIPE;  Ambitious,  creative  writer,  24, 
with  double-barrel  background  as 
medium-size  Zone  2  daily  beat  reporter 
and  associate  editor  of  2  trade  magazines. 
Add  issues-oriented  coverage  to  a  pinch  of 
features.  Mix  with  magazine  production 
and  public  relations  skills.  Yield;  The  re¬ 
porter  for  your  daily.  Prefer  hard  news  or 
specialty  beat.  Any  Zone.  Box  1948,  Editor 
&  Publi^er. 

BUSINESS  EDITOR  and/or  writer.  Excel¬ 
lent  background  on  major  dailies. 
Thoroughly  competent  in  coverage, 
analysis  or  the  business  and  economic 
scene.  Well-rounded  editor.  Let  me  prove 
that  your  financial  section  doesn't  have  to 
be  dull.  Box  1943,  Editor  ft  Publisher. 

SPORTS  EDITOR,  writer,  deskman,  30- 
year  veteran.  Job  phased  out  in  AM-PM 
staff  merger.  Big  8,  Big  10,  Southeastern 
background.  Available  now.  Go  anywhere. 
Bob  Owens,  2620  Jameson  North  #2,  Lin¬ 
coln,  Neb.  68512.  (402)  423-7605. 


EDITORIAL 


LITERATE  OXFORD  GRADUATE  seeks 
break  as  copy  editor.  Wide  experience  of 
travel,  languages,  politics;  1  year  college 
teaching  in  U.S.  Peter  Meredith,  3723  W. 
230th  St.,  North  Olmsted,  Ohio  44070. 
(216)  734-2578. 

SPORTS  WRITER 

Available  to  an  organization  that 
expects  much  and  pays  accordingly. 

MR.  NOSCAB 
(301)  363-1782 

EDITOR,  3Vi  years  with  educational 
magazine,  also  research  and  writing  ex¬ 
perience  with  top  educational  publisher, 
seeks  similar  or  related  work.  University  of 
Chicago  History  MA.  J.  Patrick  Graham, 
7749  N.  Sheridan  Rd.,  Chicago,  III.  60626. 

TALK  ABOUT  EXPERIENCE— Page  One 
editor  on  3  newspapers,  city  editor  on  one 

of  New  York's  finest  and  copy  editor  on 

afternoon  metro.  Been  writing  some  time 

freelance  and  need  to  get  back  in  the  bus¬ 
iness.  Bill  West,  Box  6^,  Laurel,  Miss. 

REPORTER,  28,  Air  Force  vet,  BA  English, 
2V^  years  experience  wire  desk,  police 
beat,  court  beat  seeks  position  on  medium 
sized  paper,  preferably  East  or  West  coast. 
Box  1902,  Editor  &  Publisher. 

FEATURE  WRITER— Journalist,  news/ 
sports  reporter,  photographer,  public  rela¬ 
tions.  Personable,  aggressive,  versatile— 
presently  employed  on  daily  newspaper, 
but  seeking  advancement  and  challenging 
opportunity.  Box  1921,  Editor  &  Publisher. 

FREELANCE 

HAWAII-BASED  photojournalist  spending 
30  days  in  Philippines  over  Xmas/New 
Years.  Hong  Kong  side  trip  also  planned. 
Seeking  freelance  photo  feature  assign¬ 
ments.  More  information,  resume  availa¬ 
ble.  Box  1954,  Editor  &  Publisher. 

PHOTOJOURNAUSM 

CHIEF  PHOTOGRAPHER  medium  sized 
daily,  ready  to  move  up.  Young  and  ambiti¬ 
ous.  Any  Zone.  Reply  Box  1851,  Editor  & 
Publisher. 

AWARD-WINNING  news  photographer,  29, 
single,  BA  Journalism,  MA  Human  Rela¬ 
tions,  no  idealist  but  seeking  full-time 
photo  position  with  paper  seriously  in¬ 
terested  in  photojournalism.  Box  1958, 
Editor  &  Publisher. 

AMBITIOUS,  AWARD-WINNING  photo¬ 
grapher,  5  years  experience  on  dailies. 
Portfolio,  resume  on  request.  Would  prefer 
city  daily.  Box  1952,  Editor  &  Publisher. 


PHOTOJOURNALISM 


HARDWORKING,  AMBITIOUS  23-year-old 
photographer  seeks  challenging  career  as 
photoiournalist.  Have  gained  experience 
working  on  weekly.  Will  relocate.  Jeff  An¬ 
derson,  170  Nottingham  Rd.,  Ramsey, 
N.J.  07446. 


PHOTOJOURNALIST,  36,  seeks  challeng¬ 
ing  opportunity.  MS  (Journalism),  UCLA. 
Weekly  and  freelance  magazine  experi¬ 
ence.  Fully  equipped.  Please  write;  Jim 
Biltchik,  1910  Ocean  Front,  Santa  Monica, 
Calif.  90405. 


I  CAN  HELP  your  image.  Photographer  ex¬ 
perienced  in  PR,  audio-visual,  sports  and 
photojournalism  seeks  position  in  higher 
education,  industry  or  publication.  BS  in 
PR,  MS  in  Institutional  Media.  Lee  Han¬ 
cock,  601  East  North  St.,  Warrensburg, 
Mo.  64093. 


MATURE  PHOTOGRAPHER  with  a  good 
background  seeking  a  career  with  a  picture 
orientated  paper.  Sensitive  and  hardwork¬ 
ing,  willing  to  relocate.  Contact  Stephen 
Burns,  67  Bergen  St.,  Westwood,  N.J. 
07675.  (201)  664-7460. 


PRODUCTION 


PRODUCTION  MANAGER,  37  years  old, 
25,(XX)  daily  with  proven  ability  and  ex¬ 
perience.  Looking  for  larger  challenge  with 
larger  daily.  All  replies  answered.  Box 
1907,  Editor  &  Publisher. 


PUBLIC  INFORMATION 


SEASONED  AND  GOING  to  the  top  as 
manager  with  wide  experience,  media  con¬ 
tact  and  writing  skills.  Harvard  BA,  CSJ, 
ex-newsman,  10  years  Public  Information 
work  in  science,  engineering,  environ¬ 
ment-energy,  open  to  other  fields.  Seeks 
new  PR  position  for  advancement.  Prefer 
California  urban,  consider  other  urban. 
Box  19514,  Portland,  Oreg.  97219. 


PUBLIC  RELATIONS 


PR  PRO  with  BS  Journalism  degree,  3 
years  newspaper  and  10-^  years  excellent 
PR  experience,  including  management, 
seeks  challenging  career  opportunity  else¬ 
where.  Box  1962,  Editor  &  Publisher. 


SALES 


SOLD  MY  WEEKLY  and  web  offset  plant. 
Will  travel  Florida  and  South.  Robert  Bart¬ 
lett,  Box  9457,  St.  Petersburg,  Fla.  33740. 


SYNDICATE  SALES 


12  YEARS  of  successful  sales/rapport  with 
Publishers/Editors  of  every  daily  news¬ 
paper  in  America.  Desire  a  limited  area  re¬ 
sponsibility  in  feature  sales.  Box  17122, 
St.  Paul,  Minn.  55119. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Computer  projections 

No  matter  who  wins  the  Presidential 
race  in  the  final  tally  (at  this  writing  Car¬ 
ter  has  been  declared  the  winner  by  two 
electoral  votes)  we  repeat  a  comment  we 
have  made  after  many  previous  cam¬ 
paigns:  Computer  projections  of  winners 
on  the  basis  of  partial  returns  before  the 
polls  have  closed  all  over  the  country  is 
unwise. 

Computers  can  be  wrong,  just  as  polls 
can  be  wrong,  by  a  few  percentage  points 
if  they  are  fed  incomplete  information. 
We  recall  the  flub  of  a  television  compu¬ 
ter  in  the  Wisconsin  primary  earlier  this 
year  when  the  wrong  winner  was  de¬ 
clared  prematurely  in  a  tight  race  and 
some  newspapers  played  follow  the 
leader  in  print. 

Not  only  that,  but  the  projection  of 
winners  in  eastern  states  on  incomplete 
returns  before  the  polls  have  closed  in 
western  states  does  have  some  influence 
on  doubtful  voters  who  still  must  decide 
whether  or  not  to  vote  and  for  whom.  It 
could  work  either  way. 

Television  network  competition  for 
being  the  “fustest  with  the  mostest”  has 
conditioned  the  American  people  to  ex¬ 
pect  the  results  of  a  contest  before  it 
takes  place.  The  political  scientists  will 
have  more  to  say  on  the  subject,  but  we 
don't  think  it  is  a  good  practice  where  the 
capability  exists  of  influencing  the  out¬ 
come  even  by  one  iota. 

*  ♦  * 

Last  week  an  E&P  editorial  suggested 
“the  post-election  analysis  of  press 
performance  will  be  as  searching  and 
critical  as  it  has  always  been,  perhaps 
more  so.” 

In  that  connection,  we  welcome  the 
comment  of  James  Reston  of  the  New 
York  Times,  the  day  after  Election  Day, 
in  saying  “a  few  unpopular  words  in  de¬ 
fense  of  my  exhausted  young  col¬ 
leagues.” 

Reston,  probably  the  most  experi¬ 


enced  newspaper  political  analyzer, 
added: 

“After  30  years  of  trying  and  failing  to 
puzzle  out  how  to  cover  anything  as 
wild,  as  human,  as  complicated  and  as 
important  as  30  states  primary  elections 
(with  all  their  different  and  cunning 
rules);  as  theatrical  as  party  nominating 
conventions,  and  as  tricky  and  expensive 
as  campaign  propaganda  appeals — 1 
think  the  reporting  of  this  election  has 
been  better  than  any  other  since  the  last 
World  War  .  .  . 

“In  defense  of  the  newspapers  and  the 
networks  in  this  Presidential  campaign, 
with  all  their  faults  and  mistakes,  the  ar¬ 
gument  here  is  that  they  have  been  more 
careful,  responsible  and  forehanded  than 
either  candidate  or  party,  and  more  ac¬ 
curate  and  energetic  than  any  other  band 
of  reporters  since  the  generation  of 
Mencken  and  Lippmann.” 

Ottaway  editorials 
back  Ford  and  Carter 

Seven  of  the  13  Ottaway  Newspapers 
endorsed  President  Ford  and  five  sup¬ 
ported  Jimmy  Carter  for  the  presidency. 
One  didn't  endorse  either  candidate. 

Newspapers  that  backed  Ford  are 
Cape  Cod  Times,  Hyannis,  Mass.; 
Standard-Times,  New  Bedford,  Mass.; 
Press-Republican,  Plattsburgh,  N.Y.; 
Daily  Item,  Sunbury,  Pa.;  The  Herald, 
Sharon,  Pa.;  Record-Eagle,  Traverse 
City,  Mich.,  and  Joplin  (Mo.)  Globe. 

Carter  was  endorsed  by  the  Times 
Herald-Record,  Middletown,  N.Y.; 
Daily  Star,  Oneonta,  N.Y.;  News-Times, 
Danbury,  Conn.;  Pocono  Record, 
Stroudsburg,  Pa.;  and  Mail  Tribune, 
Medford,  Ore. 

The  Union-Gazette,  Port  Jervis,  N.Y., 
endorsed  no  one. 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 

10/26  11/1 

Affiliated  Publications  (AMEX)  .  9'/«  9', 2 

■Dombined  Communication  Corp  (NYSE)  15H  16 

3ooth  Newspapers  (OTC)  .  40’/2  46'  2 

Capital  Cities  Comm.  (NYSE)  .  51V4  52 

Cowles  Comm.  (NYSE)  .  104s  11V2 

Dow  Jones  (NYSE)  .  27V«  27 

Gannett  (NYSE)  .  37’'2  37'-^ 

Gray  Comm.  (OTC)  .  7%  7% 

Harte  Hanks  (NYSE)  .  22  25V4 

Jefferson-Pilot  (NYSE)  .  29V4  29V4 

Knight-Ridder  (NYSE)  .  33  34H 

Lee  Enterprise  (AMEX)  .  I6V4  17 

Media  General  (AMEX)  .  I6V4  16'/a 

Multimedia  (OTC)  .  19  1934 

New  York  Times  (AMEX)  .  13'/8  14 

Panax  (OTC)  .  3V2  3V2 

Post  Corp.  (Wise.)  (OTC)  .  13V4  14V2 

Ouebecor  (AMEX)  .  7Ve  7Vi 

Southam  Press  (CE)  .  22  22 

Speidel  (OTC)  .  19  1034 

Thomson  Newspapers  (CE)  .  1134  IIV2 

Time  Inc  (NYSE)  .  333.  33V2 

Times  Mirror  (NYSE)  .  204.  204. 

Toronto  Star  (CE)  .  143. 

Washington  Post  (AMEX)  . _ .  39  4032 

SUPPLIERS 

Abitibi  (CE)  .  IOV4  10 

Addressograph  Multi.  (NYSE)  .  93.  IOV4 

Altai  r  (OTC)  .  234  2'/, 

Ball  Corp  (NYSE)  .  20^t  194. 

Berkey  Photo  (NYSE)  .  33.  34. 

Boise  Cascade  (NYSE)  .  284.  204. 

Compugraphic  (NYSE)  .  2432  25V2 

Compuscan  (OTC)  .  0''4  8''2 

Crown  Zellerbach  (NYSE)  .  413.  43 

Cutler-Hammer  (NYSE)  .  35  35'/^ 

Dayco  (NYSE)  .  15''2  153. 

Digital  Equipment  (NYSE)  .  148  148 

Domtar  (AMEX)  .  194.  19 

Dow  Chemical  (NYSE)  .  42'4  42'2 

Dymo  (NYSE)  .  03«  83. 

ECRM  (OTC)  .  34.  4 

Eastman  Kodak  (NYSE)  .  824.  88V4 

Ehrenreich  Photo  (AMEX)  .  6  6 

Eltra  (NYSE)  .  253.  26 

General  Electric  (NYSE)  .  523.  53V4 

Georgia  Pacific  (NYSE)  .  363.  37 

Grace.  W  R  (NYSE)  .  273.  273. 

Great  Lakes  Paper  (CE)  .  30'  2  323. 

Great  No.  Nekoosa  (NYSE)  .  3034  31 

Harris  Corporation  (NYSE)  .  50  503. 

Inmont  (NYSE)  .  113.  123. 

International  Paper  (NYSE)  .  603.  663. 

Itek  Corp  (NYSE)  .  13  143. 

Kimberly  Clark  (NYSE)  .  373.  383. 

Log  Etronics  (OTC)  .  4  4 

Logicon  (OTC)  .  43.  5 

MacMillan,  Bloedel  (CE)  .  213.  21 

Milgo  Electronics  (AMEX)  .  18  103. 

Minnesola  Min  &  Mfg.  (NYSE)  .  61  60 

Optronics  International  Inc.  (BSE)  .  53.  53. 

Richardson  (NYSE)  .  123.  124. 

Rockwell  Inti.  (NYSE)  .  29  30 

Singer  (NYSE)  .  174.  18 

Southland  Paper  (OTC)  .  2032  20 

Southwest  Forest  Ind  (NYSE)  .  9  83. 

Sun  Chemical  (NYSE)  .  2032  253. 

Wheelabrator-Frye  (NYSE)  .  223.  2234 

White  Consolidated  (NYSE)  .  234.  2234 

Wood  Industries  (AMEX)  .  434  4 


UPl  declares  Carter 
winner  at  2:57  a.m. 

United  Press  International  declared 
Jimmy  Carter  the  President-elect  at  2:57 
a.m.,  EST  (November  3). 

Andy  Reese,  UPI  bureau  manager  at 
Jackson,  Miss.,  notified  UPl’s  election 
headquarters  in  Washington  that  he  had 
determined  Carter  had  won  Mississippi’s 
7  electoral  votes.  Seconds  later,  a  UPl 
spokesman  said,  came  the  flash  over  UPI 
wires:  CARTER  WINS  PRESIDENCY. 
The  flash  was  broadcast  by  Walter 
Cronkite  over  the  CBS  network  almost 
immediately. 

The  Associated  Press  said  it  called 
Carter  the  winner  at  3:40  a.m. 


163  other  papers  are!  Including: 

TAMPA  TRIBUNE  •  CHARLOTTE  NEWS 
CHICAGO  TRIBUNE  •  BOSTON  HERALD  AMERICAN 

\  “  l/i  3/  -.1 

DALL^^TIMES  HERALD  •  MILWAUKEE  JOURNAL 


The  hottest  New  Daily  and  Sunday  Comic  strip  for  Kids  in  years. 

(collect)  -  (305)  558-1812 

VIVIAN  GREENE  - 15240  NW  60  AVE.  -  MIAMI  LAKES,  FLA.  33014 
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INFORMATION  LIKE  THIS 
is  at  your  fingertips  in  the 
1977  EDITOR  &  PUBLISHER 
MARKET  GUIDE 

For  over  50  years  marketing  executives  have 
depended  on  the  EDITOR  &  PUBLISHER 
MARKET  GUIDE  because  it  is  the  only  single  I 
source  of  information  on  14  key  factors  for  I 
making  marketing  decisions. 

The  new  1977  edition  brings  you  up-to-date  I  co 
facts  you  need  for:  ■ 

•  Market  planning  and  selection  lii 

•  Planning  advertising  programs  ■! 

•  Setting  sales  quotas  ■ 

•  Selecting  chain  store  locations  ■ 

•  Planning  merchandising  programs  ■ 

•  Selecting  plant  and  warehouse  locations  ■ 

7,000  MARKETING  EXECUTIVES  I 
DEPEND  ON  IT  I 

Among  the  marketing  executives  who  use  this  1 
fact-filled  guide  year  after  year  are:  I 

•  70%  of  major  newspaper  advertisers  | 

•  80%  of  top-billing  advertising  agencies 

•  The  FORTUNE-500  big  corporations 

•  Chain  store  organizations  with  45,000  stores 

•  60  department  store  chains  with  over 

15,000  stores 

•  73  big  supermarket  chains  with  19,000  stores 

•  63  big  restaurant  chains  with  9,000  outlets 

•  The  big  land  developers  and  real  estate  firms 

•  PLUS:  major  university,  business  and 

public  libraries.  i 

Use  the  handy  coupon  on  right  to  order  your  i 
copy  now  .  .  .  and  start  benefitting  from  the  use  I 
of  this  valuable  statistical  data  source  in  your  ■ 
planning  for  the  year  ahead.  The  new  edition  is  ■ 
limited  and  it  will  not  be  reprinted. 


BRIDGETON.  N.J.  \ 

._10CMI0«  a  j,  I 
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FOR  QUICK 
REFERENCE... 

The  EDITOR  &  PUBLISHER 
MARKET  GUIDE  brings  you  up-to-date 
data  for  1,500  newspaper  markets 
on  these  14  key  factors: 

•  Locations  •  Principal 

•  Transportation  industries 

•  Households  •  Climate 

•  Banks  and  Bank  •Tap  Water 

deposits  •  Shopping  Centers 

•  Electric  Meters  •  Retail  outlets 

•  Passenger  auto  •  Newspaper 

registrations  circulation 

PLUS: 

Tables  of  1977  estimates  on  population,  income, 
households,  farm  income  in  9  categories  for 
all  states  and  provinces  in  all  U.S.  counties  and 
cities  where  daily  newspapers  are  published. 

List  of  standard  U.S.  Statistical  Metropolitan  areas. 
Complete  directory  of  national  newspaper 
representatives  with  personnel. 

Exclusive  Market  Guide  maps  showing  location 
of  all  U.S.  and  Canadian  daily  newspaper  cities. 

MORE  USEFUL  MARKET  DATA  THAN  YOU’LL  FIND 
IN  ANY  OTHER  SINGLE  MARKETING  SOURCE! 
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Fver  500 

:lusive  information) 

$25  per  copy 

$22  each 
on  order  of  5 
or  more  copies 


Market  Guide  Department 
EDITOR  &  PUBLISHER 
850  Third  Avenue,  New  York,  N.Y.  10022 

Please  send  us: 

_ copies  at  $25  each  (One  to  four  copies) 

_ copies  at  $22  each  (Five  or  more  copies) 

□  Payment  enclosed 

(We  pay  postage  and  handling  charges) 

□  Bill  us 

(Postage  and  handling  charges  will  be  added.) 


Company 


I  WANT  FASTER  SERVICE? 

*  Just  phone  212-  PL-2-7050  and  we'll  rush  ■ 

your  copies  to  you  and  bill  you  later. 


The  Pittsburgh  Press  is 
read  by  484,934  adults 
on  the  average  weekday 
in  Allegheny  County 

—  that's  24%  more  adults 
than  watch  the  6  p.m. 
news  on  Channels  2 plus 

4  plus  1 1  plus'  'Comer  Pyle 
on  Channel 53 

( that 's  all  the  TV  there  is  in  Pittsburgh) 

SOURCE:  GUIDE K)ST  RESEARCH.  IHC. 

The  Pittsburgh  Press 

a  Scripps- Howard  Newspaper 


